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Tourism by its very nature is susceptible to various forms of risk ranging from economic to 
environmental and political crises. Not only does the buyer (i.e., tourist) spend his/her 
disposable income to buy the tourism product (or service), s/he also sees it from a subjective 
and experiential point of view. As such, the purchase and/or consumption of tourism products 
and services are associated with high uncertainty and risk as they are bought without prior 
testing. Consequently, tourism and tourism components are infused with risk from 
transportation, to food and beverage, to hotel safety and security across every scale from the 
individual tourist, through the businesses, to the destinations. It is in this framework that risk 
events (e.g., terrorism) represent a severe threat to the consumption of travel and tourism. 
It has been suggested that tourist perceptions of risk influence tourist travel intentions and are 
a major predictor of choice of destination (Baker, 2015). In essence, it is argued that tourists 
avoid a destination they perceive to be of higher risk in favour of another destination which is 
of lower risk. However, this argument (being mainly western-centric) is limited as it 
approaches tourist risk perceptions and spatial decisions (with regards to risk) from a 
geographically-specific and international tourists’ perspective. This leaves out a broader spatial 
context through which tourists might approach risk or make spatial decisions (e.g., where to 
go) with respect to risk. Therefore, this thesis contributes to academic knowledge not only 
through its investigation into spatial perception in the context of tourism and risk related to 
terrorism but also by its conceptualisation of and empirical research into domestic tourists and 
terrorism. Thus, this thesis examines spatial perceptions of terrorism in the context of domestic 
tourists (an area that has received limited attention within tourism studies). 
Fifty-two semi-structured interviews were carried out by the researcher with domestic tourists 
in Nigeria from January through April 2018. In keeping with the paradigmatic ideals of 
interpretivism, emergent themes were identified from within the qualitative data gathered, 
including the spatial perceptions that domestic tourists have of terrorism and its influence on 
their travel intentions. While in-depth interviewing was the main method of investigation, this 
thesis also employed a complementary implicit measurement using the Implicit Association 
Test (IAT) to examine domestic tourists’ attitudes towards domestic tourism in relation to 
terrorism. This gave the researcher the opportunity to examine respondents’ self-reported 
attitudes towards terrorism and domestic tourism in relation to their implicit attitudes. 
Similarities and differences between explicit and implicit attitudes were therefore inferred. 
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Although the examination of subjective spatial perceptions of terrorism was the aim of this 
thesis, other key themes were also identified, including levels of exposure to terrorism and its 
influence on risk perceptions and travel intentions, and post-terror attack communication 
strategies people employ. While there were multiple perspectives on how terrorism was 
spatially perceived and approached, religion, geographical location and ethno-linguistic 
characteristics were voiced as critical perspectives through which terrorism was differentially 
spatially perceived by domestic tourists. Spatial perception of terrorism is highlighted as not 
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Chapter One - Introduction 
 
1.1 Introduction 
The aim of this thesis is to examine domestic tourists’ spatial perceptions of terrorism and its 
influence on their travel intentions. While links have been identified between terrorism and 
tourist risk perceptions in tourism scholarship (Reisinger and Mavondo, 2006; Baker, 2015), 
there is a dearth of understanding on the spatial perceptions of terrorism risk and tourism, as 
well as a general research gap concerning the domestic tourist visitor market segment. Thus, 
the present study breaks new ground in conceptualizing spatial risk perception from a broader 
context as it relates to tourist spatial decisions and examining terrorism and travel risk 
perceptions within the context of domestic tourists. Additionally, due to the extent of western-
centric homogenization in tourism academia (Cohen and Cohen, 2015; Wijesinghe and Mura, 
2018), the thesis shifts focus from the conventional western-centric perspective on tourism and 
risk perception to a non-westerncentric perspective on tourism risk perception. This shift in 
focus provides a platform for including the voice, perspective and knowledge of the “other” to 
help construct a non-westerncentric knowledge in tourism and risk perception studies.  
Through its review of the literature surrounding risk perception and a qualitative approach that 
has generated empirical findings with domestic tourists in Nigeria, the thesis is intended to 
contribute to academic knowledge by investigating the different spatial perceptions of terrorism 
domestic tourists hold and how these spatial perceptions may directly and/or indirectly inform 
their spatial decisions (i.e., where to travel to) and travel intentions. 
As the purpose of this chapter is to provide an overview of the research topic, it first establishes 
the rationale of the thesis. Thus, the reader is first presented with the gaps in the literature the 
thesis will address as well as the rationale behind the research. The chapter then highlights the 
main aim of the research. The chapter ends by outlining the organization of the remaining 
chapters of the thesis. 
 
1.2 Framing the Research: Gaps and Rationale 
The research presented in the thesis will address two main research gaps in the literature 
(illustrated in Chapters Two and Three). Firstly, the positionality of the domestic tourist visitor 
market segment within tourism and terrorism research will be addressed through the 
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conceptualization and development of empirically informed research into domestic tourists and 
terrorism. The rationale for the research into domestic tourists’ perceptions of terrorism is 
based on a number of reasons, beginning with the assertion (as expanded upon in Section 3.6) 
that domestic tourism, in general, has received limited attention within tourism scholarship 
(Ghimire, 2001; Pierret, 2011; Bonham and Mak, 2014). Even more limited is an analysis of 
domestic tourists’ perceptions of risk and how it relates to their travel intentions/decisions. 
While there exists a substantial body of tourism literature that has examined the impact of 
terrorism on tourist risk perception and tourism demand (Roehl and Fesenmaier 1992; Seabra 
et al., 2014; Meindl, 2018), they have centred on the international visitor market segment. 
Ghimire (2001) suggested that domestic tourists’ lower spending capacity and inability to 
generate foreign exchange income might be some of the reasons why tourism research and 
destination managers find domestic tourism less important. As such, in trying to boost foreign 
exchange earnings, most national governments and tourism NGOs tend to fund research that 
informs policies and strategies on the best possible ways to foster the development of 
international tourism (Canavan, 2012). Pierret (2011) added that the unavailability and 
unreliability of domestic tourism data have been a major setback for domestic tourism research. 
Despite the aforementioned reasons, when one considers the economic value and scale of 
domestic tourism at the national and global scale coupled with its ability to serve as an 
economic shock absorber during crises, it then becomes paramount for both tourism 
scholarship and tourism operators to pay more attention to the domestic tourist market.   
In addition, several risk perception models and theories have been developed and applied to 
the international market segment (Slovic, 1992; Moutinho, 2000; Paek and Hove, 2017). While 
they provide a platform for understanding risk perception and travel decisions of international 
tourists, they may bear little fruit or produce varying results when applied within the domestic 
market context. As such, a deeper and thorough understanding of how domestic tourists 
perceive and relate to terrorism could provide destination managers with better and more 
market-specific marketing models and methods that best suit domestic market segments 
(Mitchell and Font, 2017). In light of this, this thesis seeks to investigate the domestic tourist 
market’s perceptions of terrorism and its resultant impact on their travel intentions. 
Secondly, this research addresses tourists risk perception and travel decision from a broader 
spatial context. While perceptions of risk have been observed to inform and influence tourist 
travel decisions (Reisinger and Mavondo, 2006; Kapuscinski, 2014), conventional research on 
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tourist risk perception (being mainly western-centric) have seemingly limited tourist risk 
perceptions and travel decisions to geographically-specific locations. In essence, it is argued 
that tourists avoid destinations they perceive to be of high(er) risk (Seabra et al., 2012). While 
this argument is based on proven empirical studies, it leaves out a broader context through 
which tourists might spatially perceive a type of risk which could influence their travel 
intentions and spatial decisions (i.e., where to go) (Eden, 2004; Dellaert et al., 2013). 
Golledge (2001) pointed out that people’s response to risk and behaviour in space does not 
only exist in the objective physical environment but also in their imaginations. That is, how 
people conceptualize a type of risk could influence what they think and how they feel about 
spaces. As such, the various meanings people associate with risk directly influences their 
spatial decisions irrespective of the objective information provided about a place (Lee et al., 
2018). Based on this argument, the research examines the various spatial perceptions domestic 
tourists have about terrorism and how they inform and influence their travel intentions.  
 
1.3 Research Aim 
The aim of the thesis is to: 
Examine the spatial perceptions of terrorism domestic tourists hold and the influence 
these spatial perceptions have on their domestic travel intentions. 
As such, the thesis seeks to first identify the different spatial perceptions of terrorism domestic 
tourists hold and then look into how they influence their travel intentions. The scope of the 
research aim allows for an empirical investigation into the role of perceptions of terrorism on 
travel intentions for domestic tourists. Additionally, consideration of the influence of 
perceptions of terrorism on domestic tourists’ future travel intentions provides a greater 
understanding of how the spatial perceptions that the individuals have attributed to terrorism 
and domestic travel may dictate their willingness to engage in domestic travel and decisions, 
including where to travel and how they travel (i.e., mode of transport choices). Furthermore, 
the selection of domestic tourists as the context for investigating perceptions of terrorism 





1.4 Thesis Structure 
As the first of two literature review chapters, Chapter Two provides a review of the theoretical 
perspectives surrounding risk and risk perception. The chapter examines the literature on risk 
perception. Consequently, the chapter begins by delineating the concept of risk and then 
identifies two key theoretical paradigms through which the notion of risk has been discussed 
within risk studies which are “risk objectivism” and “risk subjectivism”. Following the section 
on risk, the chapter conceptualizes the notion of risk perception. As risk perception has been 
discussed across various fields and disciplines, the chapter discusses the various 
theoretical/disciplinary approaches as well as factors influencing risk perception. The chapter 
finally turns to the concept of perception geography which is discussed in relation to risk and 
spatial perceptions within the context of tourism and risk. 
Chapter Three provides a conceptual underpinning that justifies terrorism and domestic tourism 
as important research areas within the broader tourism literature. The chapter begins with a 
critical look at the history and changing phases in the definition and usage of the word 
“terrorism”. As there is no universally accepted definition of terrorism, the chapter highlights 
the continuous difficulty associated with limiting the concept of terrorism to a unanimous 
definition. Afterwards, the chapter identifies recent terrorism trends, particularly those 
associated with the 21st Century, as well as statistics on terrorism in the past few decades. The 
chapter then discusses the relationship between terrorism and tourism, including its economic 
impact and influence on tourist risk perception. Finally, the chapter addresses the subject of 
domestic tourism within the context of terrorism and tourism research. It highlights and 
discusses the concomitant lack of analysis of domestic tourism within terrorism and tourism 
research while also identifying reasons as to why domestic tourism should be given cognizance 
within tourism and terrorism research. 
Chapter Four is focused on the research context, Nigeria. The empirical material for the thesis 
was collected through semi-structured interviews with domestic tourists in Nigeria. As such, 
the chapter provides background information about the study area. The chapter begins by 
introducing the reader to the geographical and historical background of the study area. The 
chapter then examines the socio-political context of Nigeria. As ethnicity and religion are 
fundamental to the spatial perceptions of terrorism among domestic tourists in Nigeria 
(Adeloye et al., 2019a), the chapter highlights the ethnic and religious demographics of the 
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study area. The chapter then moves on to discuss tourism development as well as terrorism and 
its impact on tourism in Nigeria. 
Chapter Five looks at the methodology and methods used in the thesis. The chapter starts by 
discussing the research paradigm the thesis is aligned with. As the thesis is focused on 
understanding the subjective meanings that domestic tourists have about terrorism and 
domestic travel, this research is a qualitative inquiry aligned with the paradigmatic ideals of 
interpretivism. Next, the chapter addresses the reflexivity and positionality of the researcher. 
As such, I provide my personal history, which encompasses my educational background in 
tourism and personal experiences with terrorism either indirectly through the media and/or as 
a result of my physical proximity to terror attacks. Additionally, I being a Nigerian and a 
domestic tourist at one point or the other have observed varied responses to terrorism among 
other domestic tourists and across the different regions of the country. All of these experiences 
have played key roles in informing and influencing my interest in and choice of the research 
topic. The chapter then turns to the research methods adopted in the thesis (i.e., personal 
interviews and the Implicit Association Test (IAT)) before providing a discussion of the study 
site, sampling strategy and data analysis. Lastly, issues of ethics are discussed. 
Chapter Six discusses the themes surrounding respondents’ risk perception of terrorism and its 
impact on their travel intentions. These themes include spatial perceptions of terrorism and 
domestic travel, media, terrorism and travel risk perception, and exposure to terrorism and 
travel risk perception. These themes are explored with regards to respondents’ perception of 
them as potential factors influencing their risk perceptions and domestic travel intentions. 
Following on from the themes surrounding risk perceptions of terrorism identified in Chapter 
Six, Chapter Seven assesses respondents’ explicit and implicit attitudes towards domestic 
destinations (i.e., northern and southern destinations in Nigeria). The chapter begins by 
highlighting and discussing respondents’ (explicit) self-report about their risk feelings towards 
domestic destinations and its influence on their destination choice and travel intentions. The 
chapter then interprets respondents’ implicit attitudes which were gathered from the IAT as an 
integrated part of the interviews used to stimulate further qualitative discussion. Finally, the 
chapter provides a discussion of identifiable biases in respondents’ self-reported attitudes 
towards domestic destinations as well as differences and/or similarities between their explicit 
and implicit attitudes. 
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Chapter Eight identifies and discusses themes surrounding risk communication post-terror 
attack. This chapter explores respondents’ views of what constitutes effective risk 
communication after a terrorist attack. Thus, the chapter begins by addressing the “who” 
involved in risk communication post-terror attack. Respondents identified the role of the 
government (particularly the state president) in addressing the general public after a terrorist 
incident as a major factor influencing the level of risk perception. Next, the chapter focuses on 
the “how”. Here the chapter discusses the importance of empathy and dialogue in risk 
communication. Lastly, the chapter discusses the “where”. The various media platforms 
respondents consider to be the most preferred and effective for information dissemination post 
terror attack were highlighted and discussed accordingly. 
Chapter Nine, the concluding chapter, reviews how the research aim has been addressed and 
then discusses the implications of the findings both for the broader academic literature as well 





















Chapter Two – Risk Perception and Tourism 
 
2.1 Introduction 
As this thesis is focused on the influence of spatial perceptions of terrorism on domestic 
tourists’ travel intentions, this chapter reviews literature on risk and risk perception. While the 
chapter is fundamentally about the concept of ‘risk’ and ‘risk perception’, it also examines 
behavioural geography research as it examines individual spatial decision-making and choices 
and the reasons behind such spatial choices. Extant behavioural geography literature (e.g., 
Kates and Wohlwill, 1966; Golledge, 2001; Eden, 2004; Dellaert et al., 2013) has discussed 
concepts such as ‘spatial perception’ and ‘spatial behaviour’ with the aim of understanding 
cognitive processes such as people’s spatial choices, decision making, risk aversion, spatial 
cognition and attitudes, values and beliefs. Hence, the chapter reviews risk perceptions, as well 
as spatial perceptions of risk within the context of tourism. 
The chapter begins by discussing the concept of risk. Risk as a concept has been studied across 
various fields and disciplinary approaches. Therefore, the notion of risk is discussed 
incorporating its definition, types, and theoretical paradigms (i.e., risk objectivity and risk 
subjectivity). Following the section on risk, the discussion shifts to the concept of risk 
perception. Theoretical approaches to risk perception, as well as factors influencing risk 
perception are discussed. Finally, the focus of the chapter turns to the concept of perception 
geography. This is discussed as it relates to risk. The chapter then reviews spatial perception 
as it relates to tourism and risk and how it influences tourists’ spatial decisions (e.g., travel 
intentions and destination choice). 
 
2.2 Risk 
Different perspectives, numerous definitions, several practice areas, diverse social scientific 
approaches and various historical origins; such is the case of the concept of risk. The word risk, 
according to Luhmann (1993), is believed to have originated from German in the mid-sixteenth 
century before it found its way into the English vocabulary in the latter part of the seventeenth 
century, although, he mentions that the term riscum has been used in renaissance Latin long 
before its German emergence. Commentators such as Ewald (1991) connect the emergence of 
the word and concept of risk with early maritime ventures in the pre-modern era (Lupton, 
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1999). Ewald (1991) suggested that the notion of risk originally emerged in the Middle Ages 
in relation to maritime insurance which was used to describe the dangers that could 
compromise a voyage. Risk during this period described a tempest, possibility of danger, an 
act of God, or other perils of the sea which could not be attributed to human error or improper 
conduct (Lupton, 1999). Risk was perceived to be a natural event such as a storm or flood 
rather than a human-made event. As such, only rough estimations were made about the 
likelihood of such events occurring as humans could do little to reduce the impact of risk 
(perceived to be of natural cause). 
Slightly different from Ewald’s suggestion on the origins of risk, Trimpop (1994) links the 
origin of risk to the Asipu in Mesopotamia around 3200BC, long before the Middle Ages. 
Trimpop argued that not only did the Asipu deal with predicting risks, they also created 
sophisticated ways of managing risk by identifying key dimensions of the problem, designing 
alternative actions, and collecting data for the likely outcomes. Trimpop added that 
Mesopotamian farmers and Babylonian merchants who transported goods through dangerous 
seas managed risk by taking out insurance on their produce and goods and loaning shares of 
their surplus production for interest rates in return. These accounts were suggested to be the 
earliest recorded history of risk, risk-taking and risk management (Trimpop, 1994). However, 
there exists a difficulty in assigning a singular definition to the word “risk” due to the multiple 
perspectives through which the concept of risk has been discussed.  
 
2.2.1 Defining risk 
Various scientific disciplines such as economics, health sciences, information technology, 
business and management, insurance, finance, psychology, engineering, sociology, philosophy 
and political sciences deal with the concept of risk. As it is widely used across various fields 
and within many contexts, there is no universally-accepted definition of the term ‘risk’. 
Considering its wide usage and application, it is no surprise that understanding of risk varies 
considerably. As the term is not controlled or owned by a particular discipline, 
miscommunication can arise unavoidably. At the root of these problems exist fundamental 
differences about what elements constitute a risk and what approach should be used in defining 
it (i.e., qualitative or quantitative) (Rohrmann 1996). 
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Irrespective of the approach used in defining risk, the difficulty of assigning a specific 
definition to risk still remains, as different situations and perspectives seem to lead to different 
definitions of risk. In addition, the various personal values of scholars appear to influence the 
definition of risk they adopt (Trimpop, 1994). To have a better grasp of what risk is, it is 
imperative to provide a distinction between a “risk” and something (e.g., an event) being 
“risky.” This is because it is easy to mistake one for the other. For instance, we might talk about 
the possibility of a terrorist attack on a tube train while insisting that getting on a tube train 
itself is not risky (when compared to other similar means of terrorist attacks). Consequently, 
risk involves the possibility of an event (often associated with unwanted outcomes) occurring 
(Pritchard, 2015). On the other hand, a risky event involves a relatively high possibility of an 
unwanted outcome. As such, there can be elements of risk associated with an event while the 
event may not be inherently risky. 
Generally, risk is described as the possibility of physical, financial or social loss or harm as a 
result of a specific perceived hazard within a particular time-frame (Rohrmann, 1996; 
Macquarie, 1999; Reisinger and Mavondo, 2006). From a marketing perspective, Park and 
Reisinger (2010, p.2) defined risk as “the unpredictability that consumers face when they 
cannot foresee the consequences of their purchase decisions”. Rosa (2003, p.56) added that risk 
involves an unknown situation or event in which something of human value is at stake. 
Morakabati (2007, p.179) also stated that risk is “a perception of the future, a perception of 
how threatening a scenario might be”.  
Considering the numerous definitions associated with risk, Bostrom et al., (2008) concluded 
that both the definition and the process of defining risk can be subjective as well as 
controversial. Furthermore, Lupton (1999), Morakabati (2007) and Pritchard (2015) suggested 
that academic literature and contemporary experts associate risk with undesirable results even 
though there are chances that outcomes could either be favourable/positive or 
unfavourable/negative, something which many risk definitions do not take into account. 
According to Lupton (1999, p.148), ‘The emphasis in contemporary western societies on the 
avoidance of risk is strongly associated with the idea of the ‘civilized’ body, an increasing 
desire to take over one’s body, to avoid the vicissitudes of fate … [therefore] to take 




For Bostrom et al., (2008) and Pritchard (2015), this view of risk as something negative and to 
be avoided (e.g., a hazard, a disease, or life-threating event), is considered to be only one side 
of a two-sided coin. Thus, Bostrom et al., (2008) noted that the definition of risk should 
accommodate the possibility of either an unfavourable (or negative) or favourable (or positive) 
outcome. While the notion of risk refers mostly to negative events or outcomes, there are some 
notions of risk (e.g., positive risk) where risk functions as a positive term or neutral term.  
As aforementioned, the notion of risk is sometimes defined or applied more positively (i.e., 
positive risk or good risk). In particular, this has been adopted in the health sciences, finance 
and economic studies (Robertson and Collinson 2011; Seale et al. 2012; Steve et al. 2016). 
Morakabati (2007) and Pritchard (2015) argued that risk, by its nature (i.e., probability or 
chance) should not lean towards a certain or specific outcome (e.g., positive or negative), but 
rather should include the possibility of both. Thus, risk is described as the possibility, chance 
or potential of losing or gaining something of value (tangible or intangible) as a result of a 
given action or inaction. 
Asides from the existing complexity on the definition of risk, there also exists a divide in the 
risk literature on the subjectivity and/or objectivity of risk. This is discussed in the section 
below. 
 
2.2.2 Risk and uncertainty 
While risk and uncertainty are sometimes used interchangeably, it must be noted that they are 
distinct from one another (Toma et al., 2012). In a general sense, risk refers to the outcome of 
an action or inaction which may result in loss or gain (Macquarie, 1999). It is an exposure to 
danger, a chance of loss based on internal or external factors that can be measured and 
minimised (Adams, 1995). Conversely, uncertainty refers to the absence of certainty or 
something unknown. In the case of uncertainty, while an event or situation may have multiple 
alternatives resulting in a specific outcome, the probability of the outcome is not certain (Toma 
et al., 2012). Thus, uncertainty cannot be measured and probability cannot be applied to the 
potential outcomes, because the probabilities are unknown (Surbhi, 2017). In essence, the 
defining difference between risk and uncertainty is with regards to the certainty of future 
outcomes (Toma et al., 2012). 
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Surbhi (2017), highlighted key differences between risk and uncertainty based on the following 
grounds: 
1. Risk is defined as the situation of winning or losing something worthy. Uncertainty is 
a condition where there is no knowledge about the future events.  
2. Risk can be measured and quantified, through theoretical models. Conversely, it is not 
possible to measure uncertainty in quantitative terms, as the future events are 
unpredictable.  
3. The potential outcomes are known in risk, whereas in the case of uncertainty, the 
outcomes are unknown.  
4. Risk can be controlled if proper measures are taken to control it. On the other hand, 
uncertainty is beyond the control of the person or enterprise, as the future is uncertain.  
5. Minimization of risk can be done, by taking necessary precautions. This is not possible 
in the case of uncertainty.  
6. In risk, probabilities are assigned to a set of circumstances, something that is not 
possible in case of uncertainty. 
Based on the foregoing, this thesis focuses on terrorism as a risk to tourists (as discussed in 
Chapter Three). In other words, this thesis explores and discusses how terrorism activity 
influences domestic tourists risk perceptions and travel intentions (as discussed in section 3.5). 
 
2.3 Risk Objectivism vs Risk Subjectivism 
The gap between risk objectivism and risk subjectivism is perhaps the most fundamental divide 
in risk research. Some scholars (e.g., Breyer, 1999; Sunstein, 2002; Hermansson, 2012) 
approach risk objectively with the notion that risk is to be determined by physical facts while 
some others (e.g., Slovic and Weber, 2002; Roeser, 2006; Kapuscinski, 2014) view risk as a 
purely subjective construct that can only be determined or discussed as an outcome of a social 
or emotional process. However, there are scholars (e.g., Slovic and Weber, 2002; Hansson, 
2010) who argue that risk contains both objective and subjective components. 
Objective risk proponents suggest that risk can be completely characterised by only objective 
facts about the physical world (Sunstein, 2002; Roeser, 2006). Risk objectivity assumes 
dispassionate, value-free, rational and impartial analysis/assessment of risk. Objectivists hold 
the opinion that lay people’s risk perceptions are subject to individual manipulations and are 
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biased as they are based on emotional and irrational assumptions about risk and not scientific 
facts (Hermansson, 2012). This irrational and emotional assumption or subjective view is 
considered to distort risk management - as risk decisions are based on fear. Instead, a fact-
based (quantifiable) assessment of risk, which measures the variance between actual or real 
risk and expected losses, is recommended (Viscusi, 1996; Breyer, 1999; Sunstein, 2002). 
However, the idea of dispassionate objectivity has been challenged by risk subjectivists. 
Some of the initial criticisms of risk objectivity came from sociologists, psychologists, and 
cultural anthropologists who rejected the idea that risk assessment can only be purely scientific 
(fact-based). Giddens (1998), for instance, discussed the difficulty that exists in precisely 
calculating risk, as risk by definition is associated with things we do not yet know or have full 
knowledge about. Hence, there is a limit to what science can say about risk (Lupton, 1999; 
Hermansson, 2012). Initially, subjective risk proponents argued that scientists and experts are 
also guided by emotions, cultural prejudice, and conventions as much as the general public 
when dealing with risk (Hermansson, 2012). The argument raised by the subjectivists is that 
emotions infuse risks and risks are an outcome of social processes. Hence, they are 
characteristically subjective (Roeser, 2006). 
Discussions concerning the subjectivity of risk emphasize aspects of risk as evidence of its 
subjectivity - risk framing, emotions and value judgement. The first aspect (i.e., risk framing) 
refers to how risk is presented and who presents it. Kunreuther and Slovic (1996) argue that 
risk is usually described in various ways depending on who makes the description and what 
such an individual’s major concern is. Hence, risk descriptions are always context-bound, 
reflecting the view of the person describing it, which influences a person’s decision about risk 
(Roeser, 2006). Hermansson (2012) added that the way risk is presented or framed (either 
objectively or subjectively) influences people’s decision about risk. However, Kunreuther and 
Slovic (1996) pointed out that there is no right or wrong risk framing, just different frames. 
The second aspect of risk subjectivity (i.e., emotions) talks about the place of emotions in how 
risk is presented and perceived, and in decision-making, with the general idea that risks are 
filled with emotions - it is about the feelings. How a person feels about different types of risk 
informs how the person perceives and responds to them (Roeser, 2006). That is to say, people’s 
perception of risk and decisions concerning risk are a product of how they feel about a 
particular risk.  
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The third aspect of risk subjectivity (i.e., value judgement) discusses the assessment and 
management of risks based on values, that is, value judgement. The argument, in this case, is 
that both the assessment and management of risk is influenced by value judgements (ethical, 
political, social). Hermansson (2012, p.19) stated that “in order to cope with scientific 
uncertainties, risk assessors have to rely on assumptions that are based on values”. However, 
Hermansson (2012) suggested that there are no right or wrong values – all values are equally 
valid and cannot be ranked objectively. 
Despite the dichotomy in opinions on risk and risk assessment, Hansson (2010) is of the 
opinion that neither of the schools of thought (i.e., risk objectivists or risk subjectivists) paints 
the entire picture on risk. Hansson argues that dealing with risk from a singular point of view 
stands in the way of more sophisticated and balanced analysis of risk. In Hansson’s opinion, 
risk possesses a dual nature. That is, it is both fact-laden and value-laden and contains both 
objective and subjective components; a sentiment shared in this thesis. For instance, we have 
a scenario where a man is about to jump down from the 10th floor of a skyscraper. In this risk 
event, the possible outcomes are filled with hard objective facts. It is a fact that everything 
being equal, if and when he jumps he will break some bones and possibly die. However, his 
reason(s) for and decision to jump are imperatively subjective. Therefore, Hasson proposes that 
risk by its nature contains elements of calculable facts. However, how risk is perceived by 
individuals or the public as well as the decisions and responses to it, are embedded in 
subjectivity. This subjective interpretation of risk (judgments and evaluations of risk) is 
referred to as “risk perception”. 
 
2.4 Risk Perception 
Studies of risk perception examine the subjective judgments of people when evaluating or 
characterizing the severity of risk (Slovic and Weber, 2002). Perceptions of risk represent 
individuals’ understandings of the world based on their experiences and/or beliefs. These 
perceptions are mainly rooted in westerncentric cultural idiosyncrasies, norms and value 
systems and as such, have limited perspective of a wider non-western worldview on risk 
perceptions (French et al., 2006; Wijesinghe and Mura, 2018). Therefore, the thesis has the 
ability to look beyond a westerncentric perspective. However, extant literature on risk 
perception (e.g., Slovic, 2000; Rohrmann, 2008) have observed that most people hold views 
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about any risk irrespective of whether they are susceptible to it. These perceptions of risk steer 
decisions, and are a major influence on behaviour. 
Risk perception research can be traced to nuclear debates of the 1960s. As public perceptions 
began to shift against the rapid rise of nuclear technologies, expert observations were made as 
to how dangerous technologies and natural hazards were (Sjöberg and Wahlberg, 2002). The 
fears of a long-term threat to the environment and a pending disaster created by radioactivity 
made the public oppose new technology. This stirred up a general debate among the scientific 
and political communities as to why the public’s perception was against the use of nuclear 
technology (Douglas, 1986). 
Early approaches to risk perception were based on individual rationality, with the assumption 
that individuals are likely to carefully weigh any given information before making a decision. 
Thus, concluding that with ample information provided, people are likely to understand the 
nature of a particular risk and lower their perception of the risk (Douglas, 1986). However, 
critiques of this perspective (e.g., Freudenburg, 1993; Fuchs et al., 2013) have mentioned that 
this assumption provides little use in real-life (practical) situations as studies have shown that 
additional information alone does not change perceptions and not every individual is alike or 
behaves or responds to risk in the same way (Morakabati, 2007; Fuchs et al., 2013).  
Furthermore, Simon, (1995), Ropeik, (2010), and Fuchs et al. (2013) argued that there is no 
form of rationality or consistency associated with the human behaviour or perception of risk. 
According to Ropeik (2010), the continued belief that people can make the right choices about 
risk based on information received is hopeful naïveté that denies all that has been learnt about 
the realities of human cognition. Ropeik (2010) added that people’s perceptions are subjective 
interpretations of the facts that sometimes irrationally fly in the face of the evidence. As such, 
Ropeik (2010) concludes that it is counterproductive to argue that people simply need the facts 
in order to make better or rational choices. Risk perception has been discussed through two 
major approaches; the psychological and the anthropological/sociological approach. 
 
2.4.1 Psychological approach 
Research following the psychological approach sought to understand the ways in which 
individuals use cognitive heuristics (reasoning and logic) and emotional appraisals 
(imagination and instinct) to process information and reach a conclusion about an event 
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(Tversky and Kahneman, 1974). This laid the foundation upon which the psychometric 
paradigm was built which discusses the various factors influencing individual risk perception 
(such as fear and anxiety) and the interrelationship between risk perception, emotions and 
behaviour (Bodenhausen, 1993; Lerner and Keltner, 2001; Ben-Ari and Or-Chen, 2009). Thus, 
the basis of the psychological approach was to understand the underlying factors influencing 
people’s risk perception, how they process information, and what decisions they make 
regarding risk. These decisions are thought to be based on beliefs concerning the likelihood of 
an uncertain event by relying on a number of heuristic principles (i.e., mental operations 
employed in decision-making under uncertainty). 
 
2.4.1.1 Heuristics 
Given the number of decisions the average person makes on a daily basis, people use a number 
of mental shortcuts, or heuristics, to help evaluate information and make decisions (Tversky 
and Kahneman, 1974). In other words, heuristics are cognitive strategies used by the brain to 
reduce the complex tasks of assessing uncertainties and predicting values to ease judgemental 
processes (Gilovich et al., 2002; Maldonato and Dell’Orco, 2011). Tversky and Kahneman 
(1974) proposed three heuristics - representativeness, availability, and adjustment. Although 
heuristics are quite convenient and useful for simplifying judgemental operations, they 
sometimes lead to inaccurate judgments, cognitive biases, and incorrect decisions about issues 
that are more complex and require more cognitive resources (Tversky and Kahneman, 1982). 
The first heuristic proposed by Tversky and Kahneman is representativeness. This is usually 
used when people are asked to make judgments on probabilistic questions such as the 
probability that event/object A belongs to class B, or originates from process B, or generates 
another event/object B (Tversky and Kahneman, 1974; Slovic et al., 1982). In these cases, the 
representativeness heuristic is employed to evaluate probabilities based on the degree of 
representativeness or similarity between event A and B or object A and B. Thus, when A is 
highly similar to B, the probability that A belongs to class B is judged to be high whereas the 
probability that A belongs to class B is judged to be low if A is not highly representative of B.  
For example, Mr A is described by his friends as respectful, a go-getter, persistent, positive, 
passionate, charismatic, empathetic, convincing, and a good communicator. People are then 
asked to order his occupation (e.g., chef, mechanic, salesman, scaffolder) from the most likely 
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to the least. In the representativeness heuristic, Mr A fits in with our existing ideas or 
stereotypes of a salesman. In reality, just because an event is representative does not mean its 
occurrence is more probable. Thus, judgements or making decisions based on 
representativeness could be erroneous. 
The second heuristic proposed is availability. Tversky and Kahneman suggested that people 
evaluate the frequency of a class or the probability of an event by the ease with which 
incidences or instances can be brought to mind. In other words, events that can be easily 
imagined are judged to be more likely than events that cannot be easily brought to mind. For 
instance, one may easily assess the possibility of a newly promoted football club getting 
relegated by recalling such occurrences among previous newly promoted clubs. This 
judgemental heuristic is called availability. It provides a useful clue for measuring probability 
or frequency since occurrences of large classes are recalled better and quicker than occurrences 
of less frequent classes (Tversky and Kahneman, 1974). 
The last heuristic proposed is adjustment and anchoring. On many occasions, estimates are 
made by starting with an initial value which is then adjusted to yield a final answer (Tversky 
and Kahneman, 1974). That is, people make estimates by starting with a piece of known 
information which is adjusted to create an estimate of an unknown risk (Slovic et al., 1982). 
The starting value may be proposed through the framing of the problem. Otherwise, it may be 
the result of a fragmented computation. Irrespective of the source of the initial value or 
information, adjustments are usually insufficient. That is, individual starting points produce 
different estimates which tend to be biased towards the initial values, something that is known 
as anchoring (Tversky and Kahneman, 1974). 
 
2.4.1.2 Psychometric paradigm 
The psychometric paradigm argues that risk is inherently subjectively defined by individuals 
who may be influenced by a wide range of institutional, social, cultural and psychological 
factors (Slovic, 1992). The model centres on cognitive factors that influence peoples’ 
perception of risk. The psychometric model was initiated by Fischhoff et al. (1978) by using 
psycho-physical scaling and multivariate analysis techniques to create representations of risk 
attitudes and perceptions (Sjöberg, 2000; Slovic and Weber, 2002). According to Slovic and 
Weber (2002), five major factors account for risk perception. These factors influence 
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individuals’ quantitative judgments about risk perception and anticipated riskiness of various 
hazards and the desired level of regulation. They include; 
 The hazard’s status or characteristics that have been hypothesized to account for risk 
perceptions and attitudes (e.g., involuntariness, controllability, knowledge, dread). 
These are the qualitative features of the hazard. 
 The benefit that each hazard provides to the society (i.e., benefit of the hazard)  
 The number of deaths caused by the hazard in an average year (i.e., annual mortality 
rate).  
 The number of deaths caused by the hazard in a disastrous year (i.e., catastrophic 
mortality potential). 
 The seriousness of each death from a particular hazard relative to death due to other 
causes (i.e., relative mortality seriousness). 
The psychometric paradigm was further developed by Slovic et al. (1982) who suggested that 
the members of the public are rational when making judgments about risk. They observed that 
individuals simply use a wider definition of risks than experts when making judgements about 
which risk is of utmost concern. Experts (and subsequently policymakers who seek expert 
advice) establish their risk ratings on the expected number of fatalities. Laypersons, on the 
other hand, have a broader and richer definition of risk which includes a number of more 
qualitative characteristics such as immediacy of effect (i.e. the degree to which the effect is 
immediate, or might happen later), voluntariness (whether people have an option about whether 
they face a risk), and catastrophic potential (whether many people would die) (Marris et al., 
1998). 
The model has been criticised on two main grounds. Firstly, the model has been said to treat 
qualitative risk characteristics as essential features of the hazards themselves, instead of as 
constructs of the respondents (Marris et al., 1998).  Rayner (1992), and Turner and Wynne 
(1992) argued that those exposed to risk are all, or at least partially, linked to institutional, 
social and cultural processes irrespective of whether they feel in control of the outcome of a 
risky incident, whether they feel a voluntary exposure to risk, or whether they believe 
knowledge is available to them. Secondly, the model has been criticised for not differentiating 
between various groups of respondents other than experts and laypersons which was meant to 
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represent the personality profiles of hazards. Marris et al. (1998) suggested that each 
respondent can differ in their ratings of the same risk-issue on the same qualitative risk 
characteristics. 
 
2.4.2 Anthropological/Sociological approaches 
The development of the sociological study of risk is largely linked to public resistance in the 
1980s regarding risks of new technologies and the limits of psychological and technical 
analysis in explaining the intricacies of risk discourse and reactions (Wildavsky, 1993). 
Douglas and Wildavsky (1982) argued that risk perception cannot be effectively discussed or 
analysed outside social and cultural contexts. Central to the sociological theorizing of risk are 
the dimensions of values, emotion, culture, rationality and knowledge. Questions on risk do 
not only cover value-free issues or the rational application of objectives but also involve values 
regarding the acceptability of a particular level of risk or uncertainty (Rippl, 2002). Hence, this 
approach suggests risk perceptions are a product of social institutions, cultural values, and ways 
of life (Wildavsky and Dake, 1990). In an attempt to investigate the connection between culture 
and risk perception, and the differences in risk perception in cross-cultural contexts, Douglas 
and Wildavsky (1982) proposed cultural theory. 
 
2.4.2.1 Cultural Theory 
In the early 1980s Douglas and Wildavsky (1982) started a discussion about the influence of 
values and cultural settings on risk perception. Douglas and Wildavsky (1982) suggested that 
risk perception and environmental concern or social issues are culturally and socially framed. 
That is, the worldviews and values of certain social and cultural settings mould the individual’s 
evaluation of risks. Furthermore, Douglas and Wildavsky (1982) stressed that individuals are 
rooted in a social structure and the social setting of individuals shapes their attitudes, values 
and worldviews. Hence, socialised cognitive patterns act like sieves in the analysis of 
information about risks (Rippl, 2002).  
According to this perspective, the most important predictors for deciding what individuals fear 
or do not fear are not personal cognitive processes (as presented by psychometric research), 
but socially shared worldviews – cultural biases that shape the individual’s perception (Rippl, 
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2002). This perspective views individuals as the active organizers of their own perceptions 
through a cultural lens, choosing what to fear (and how much to fear it) in order to support their 
way of life (Wildavsky and Dake, 1990). For instance, Wildavsky’s (1993) study on risk 
perception revealed that there is almost no connection between individual knowledge and 
individual concern. This is because values ultimately shape the interpretation of information. 
However, individual concern (such as security or environmental concern) is embedded in wider 
socio-cultural orientations and is not just a product of information about the safety of specific 
technologies (Ellis and Thompson, 1997). 
To formalise and further explain the social construction of risk, Douglas (1970) maintained 
that cultural ways of life and affiliated worldviews can be characterised (within and across all 
societies, at all times) along two dimensions, which she called group and grid. The group 
dimension refers to the strength of collectiveness, social boundedness or group cohesion, 
whereas the grid dimension is associated with individual freedom or autonomy (Douglas and 
Wildavsky, 1982). The group/grid dimension further forms four patterns of worldviews; 
individualism, egalitarianism, fatalism, and hierarchy (as illustrated in Figure 2.1). These four 










Figure 2.1: Grid-group model (adapted from Douglas and Wildavsky, 1982) 
Egalitarianism originates from the combination of low grid and high group. Members of an 






















1992). For instance, egalitarians share high interest and identification concerning community 
relations but are averse to social relations designed by hierarchical structures or social 
differences (Rippl, 2002). In this way, social relations are open to negotiation. Hierarchy stems 
from high grid and high group communities where members communicate regularly but follow 
strict roles depending on their status (Rayner, 1992). Individualism occurs in low grid, low 
group communities, with the idea that everyone should live independently and not depend on 
others for assistance (Yang, 2015). Fatalism emerges in high grid, low group communities 
where not much interaction takes place, but individual behaviours are defined by social norms 
(Yang, 2015). 
Within the context of risk, egalitarians display the highest level of risk aversion across a broad 
range of issues but are more concerned about risks caused by authorities or experts (Rippl, 
2002; Yang, 2015). Individuals with hierarchic orientations accommodate risks inasmuch as 
decisions concerning the risks are justifiable by experts or authorities but are averse to risks 
that threaten the social order. Individualists are more likely to accommodate risks. They 
perceive risk as an opportunity (e.g., economic returns), while fatalists tend not to bother about 
issues they believe they can do nothing about (Rippl, 2002).  
While Cultural Theory provides an understanding of the social construction of risk, through 
processes of value identification and trust building, it has been subject to a number of 
criticisms. Douglas’ Cultural Theory has been criticised for being deterministic and not 
accounting for individual free will (Bohnlm, 1996). Rayner (1992) noted that although Cultural 
Theory assumes that there will be behavioural dispositions arising from the social structures 
that characterise a society this does not imply that it will be simple or possible to predict how 
every individual will behave in respect of a particular risk, danger or issue. 
A further criticism of Cultural Theory is that “a typology of a limited number of stereotypes 
will run into difficulties should it attempt to account for complex social reality that is inhabited 
not by artificial constructs but by real people” (Boholm, 1996, p.73). This view erroneously 
assumes that a society or organization must fully conform to one of the four typologies. The 
limitations of the application of the typology are also noted by Gross and Rayner: 
The grid/group model does not preclude psychological theories of how different 
personality types might gravitate towards one kind of social context or another. It does 
not tell us what economic inducements or deprivations dispose persons to change their 
social organisation ... (Gross & Rayner, 1985, p.18). 
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Rayner (1992) emphasised that while Cultural Theory can describe tendencies, dispositions, 
and worldviews within social environments, it is perhaps, less useful for predicting risk 
perceptions in whole social systems. This study acknowledges the importance of Cultural 
Theory in the understanding and interpretation of the social construction of risk. However, it 
is not considered as the singular framing device for exploring risk perceptions as it does not 
consider the importance of cognitive influences (such as free will) or the influence of 
personality types on risk perception, and the ability of individuals to change their context over 
time. As described by Rayner (1992, p.107-108), “Cultural Theory is limited only to predicting 
how things can be said in a particular context... individuals may flit like butterflies from context 
to context, changing the nature of their arguments as they do”. Thus, this thesis adopts an 
integrated risk perception approach. 
 
2.4.3 Integrated risk perception approach 
While the above-discussed approaches are relevant and fundamental to the study of risk 
perception, they have been subject to various criticisms. One of the major criticisms has been 
the lack of acknowledgement of the interaction between the approaches and their combined (or 
synergetic) influence on individual risk perception. For instance, the psychological approach 
posits that individual risk perceptions are influenced by cognitive or psychological factors. On 
the other hand, the sociological approach posits that socio-cultural factors shape and determine 
individual risk perceptions. However, critics (e.g., Marris et. al., 1998; Pait, 2011) argue that 
risk perceptions are influenced by both cognitive and socio-cultural approaches and not only 
one or the other. Thus, an integrated approach to risk perception has been suggested. The 
integrated approach to risk perception highlights the interplay between socio-cultural factors 
and psychological factors. That is, both socio-cultural and psychological factors interact with 
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Socio-cultural factors comprise of social action (Cooper, 2003; Inouye, 2016), mass/social 
media exposure (Wåhlberg and Sjöberg, 2000; Nellis and Savage, 2012), exposure to risk 
(Morakabati, 2007; Adeloye and Brown, 2018), demographic variables including age, gender, 
educational level, income, religion, and cultural/ethnic background (Sönmez and Graefe, 1998; 
Yang, 2015; Siegrist, 2019). These social-cultural factors have been observed to influence risk 
perception. For instance, social actions such as peer pressure or general community perception 
have been suggested to influence risk perception (Inouye, 2016).  
On the other hand, psychological factors such as personality differences (Roehl and 
Fesenmaier, 1992; An and Fu, 2005), attitude (Cooper, 2003), cost-benefit evaluation 
(Morakabati, 2007), individual knowledge, individual experience (Chen and Zhang, 2012), 
control, publicity, and communication influence risk perception (Fischhoff et al., 1978; Slovic 
et al., 1982; Hermansson, 2012). For instance, personality differences have been observed to 
influence how risk is perceived and assessed (An and Fu, 2005). Our personality is made up of 
our emotions, thought patterns, behaviour and motivations which directly influences the way 
we perceive things – including risk (Cooper 2003; Morakabati 2007).  
Personality traits are peculiar to each individual and vary considerably depending on 
demographic variables such as age, gender, culture, and education (An and Fu, 2005). Closely 
linked to personality differences is attitude. Attitudes can also be influenced by socio-cultural 
variables such as demographic factors, media exposure and social action (An and Fu, 2005). 
This interplay between socio-cultural factors (e.g., demographic variables) and psychological 
factors (e.g., attitude) demonstrates how interconnected they really are and therefore, how we 
cannot have one without the other. 
Despite the direct influence of socio-cultural and psychological factors on risk perception, both 
are dependent on the other and interact with each. For instance, there is an interaction between 
personality differences, attitudes and socio-cultural variables. As much as individual 
personality differences directly influence perceived risk, they are also directly influenced by 
socio-cultural variables (such as cultural background, religion and ethnic background) (Rayner, 
1992; Turner and Wynne, 1992). Pait (2011) argued that there is no one without the other. That 
is, individual personalities are made up of thought processes (cognition), emotions and 
behaviours which are shaped by our inherited tendencies (genes) and our interaction with our 
socio-cultural environment (Marris et al., 1998). Thus, individual personalities do not exist 
outside the influence of socio-cultural variables. Pait (2011) added that it is difficult to argue 
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for an exclusive influence of socio-cultural factors on risk perception while ignoring the 
influence of psychological variables on socio-cultural factors. Rather, there is a continuous 
interaction between cultural and psychological factors.  
In summary, the integrated model suggests that risk perceptions are a product of various factors 
which are directly and indirectly interconnected. That is, socio-cultural or psychological factors 
do not exist exclusively as factors influencing risk perception. Rather, the interaction between 
them generally influences risk perception (Rayner, 1992; Marris et al., 1998; Pait, 2011), a 
view this thesis agrees with. 
 
2.5 Factors Influencing Risk Perception  
A major part of understanding risks is understanding how people perceive risks. The nature of 
risk often results in different perceptions of the risk by the people affected. Various factors 
have been observed to influence people’s perception of risk, of which some of these factors 
can be involved simultaneously. For example, fear of an epidemic could be high in some areas 
because awareness is high, and it is new and unfamiliar. Ropeik (2002) identified specific 
factors that influence risk perception. These factors include: 
 
2.5.1 Dread 
According to Ropeik (2002), the likelihood of a painful or terrible outcome of a particular risk 
(e.g., drowning) often arouses intense fear. This feeling of intense fear or anxiety influences 
people’s perception of a particular risk. This results in a heightened perception of such risk. In 
other words, the worse the outcome from a risk, the more afraid of it people become. For 
example, terminal diseases such as cancer invariably evoke fear as it is perceived as a painful 
way to die (Ropeik, 2002). 
 
2.5.2 Control 
More often than not, when people feel they have some level of control over a process that 
determines a particular risk or the outcome of a hazard, they tend to perceive the risk involved 
to be lesser and vice versa (Ropeik, 2002). For example, people perceive the risk of being 
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involved in an accident when travelling to be lesser when they drive compared to when they 
are driven (Adeloye and Brown, 2018). However, Trimpop (1994) and Morakabati (2007) 
describe the idea of control as both subjective (depending on the individual and context) and 
an illusion which leads people to perceive risks as being less than they really are. For instance, 
a driver just learning how to drive might feel less safe when driving by themselves on the 
highway than when driven by an expert or driving instructor. 
 
2.5.3 Trust 
Interaction between individuals who are inevitably independent and not fully predictable, 
presents people with an overwhelming complexity. The difficulty of fully understanding the 
motivation of others or even controlling their actions makes this complexity so overwhelming 
that it can hinder the capacity to perform many behaviours or act in a complex environment 
(Siegrist et al., 2005). Nevertheless, since people need to interact continuously under such 
unpredictable circumstances, they apply a variety of methods to reduce this complexity. Trust 
is one of the effective complexity reduction methods, and as such a major aspect of human 
interaction (Luhmann, 1979). 
Trust, in a broad sense, is a state of favourable expectation regarding other people’s actions or 
behaviour (Mollering, 2001). Thus, trust is seen as the basis for individual risk-taking 
behaviour, reduced social complexity, co-operation, social capital and order (Luhmann, 1979). 
Trust, of course, does not necessarily enable individuals to anticipate or control, without error, 
the behaviour of others. However, it makes it possible for people to create a comprehensible 
organization of their interactions with others, social institutions, and even objects and artefacts 
(Gefen, 2000; Rus and Iglič, 2005). Consequently, according to Luhmann (1979, 1988) trust is 
a requirement of behaviour and is no less than a “basic fact of social life” (Luhmann, 1979, 
p.4). 
Given the limited level of knowledge most people possess about a risk, trust plays a key role 
in influencing risk perception (Luhmann, 2002). As such, trust is especially important in the 
absence of knowledge or complete information. One of the ways people cope with this lack of 
knowledge or elaborate information is to rely on social trust to minimise the complexities they 
are faced with (Siegrist et al., 2005). Luhmann (2002) added that trust involves risk and the 
willingness to make oneself vulnerable to another based on judgment of social relations, group 
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membership and shared values (Luhmann, 2002). The objects of trust are persons or person-
like entities (Siegrist et al., 2005). Familiarity creates this platform, and is, thus, “the 
precondition for trust” (Luhmann, 1979, p.19). 
Of importance to the discussion of trust is the relationship and distinction between familiarity 
and trust. According to Luhmann (2000, p.95) “familiarity is an unavoidable fact of life; trust 
is a solution for specific problems of risk. But trust has to be achieved within a familiar world… 
Hence we cannot neglect the conditions of familiarity when we set out to explore the conditions 
of trust”. Familiarity is an understanding, often based on prior interactions, experiences of why, 
what, where and when others do what they do (Luhmann, 1979). Thus, familiarity and trust are 
distinctively different. Familiarity deals with an understanding of the present actions of other 
people, institutions, or objects, while trust deals with beliefs regarding the future actions of 
others, although these beliefs are often based on familiarity (Luhmann, 1979). Consequently, 
familiarity and trust complement each other as methods for complexity reduction (Gefen, 
2000). However, Luhmann (1979) explains that trust and familiarity are not of equal 
importance because trust is to do with the unknown future actions of others which are 
inherently more dynamic, complex, general, less specific and risky. 
While familiarity and trust are distinctly different, they are related in that trust in another person 
or institution is built when the behaviour of the other person or institution is in accordance with 
one’s favourable expectations of them (Mollering, 2001). Since these favourable expectations 
(trust) are context-dependent, an understanding of the given context involved (familiarity) is 
often an important antecedent (Mollering, 2001). On the other hand, without familiarity with 
the context, trust cannot be strongly conferred (Gefen, 2000).  
Furthermore, familiarity not only provides a framework for future expectations, it also provides 
people with the opportunity to create concrete ideas of what to expect based on previous 
interactions (Kramer and Tyler, 1996). This is because familiarity gauges the degree to which 
prior experience has been understood. Since previous experience is often the basis of trust, 
familiarity can both create trust, when the experience was favourable, or ruin trust, when the 
experience was not favourable (Luhmann, 1979; Gefen, 2000; Mollering, 2001). 
Luhmann (1988) also distinguishes between trust and confidence. Both concepts refer to 
expectations which may result in disappointments. However, they differ in attribution 
(Luhmann, 1988). Trust involves the willingness to make oneself vulnerable to another based 
on judgement of similarities of values or intentions (Luhmann, 1988). As such, trust requires a 
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previous engagement on the part of an individual. Confidence, on the other hand, is defined as 
the belief, based on evidence or experience that certain future events will occur as expected 
(Luhmann, 1988).  
According to Luhmann (1979), the distinction between confidence and trust depends on 
perception and attribution. Confidence occurs when an individual does not consider 
alternatives and relies on his/her expectations. If an individual chooses an action in preference 
to others despite the possibility of being disappointed by the action of other peoples, the 
situation is defined as being based on trust (Luhmann, 1979). In the case of confidence a person 
will respond to disappointment by external attribution, while in the case of trust a person will 
consider an internal attribution and eventually regret their trusting choice (Luhmann, 1979). 
As such, trust means we are retaining our agency; we ‘choose’ to trust. Confidence, on the 
other hand, involves giving over agency to the individual or system involved; the decision is 
no longer our ‘choice’ (Luhmann, 1988). Siegrist et al (2005) added that trust becomes 
important when familiarity is low. Thus, trust involves risk and vulnerability. Confidence, on 
the other hand, is based on high levels of familiarity. While the object of trust is often people 
(Luhmann, 1979), confidence can be attributed to just about anything (Siegrist et al. 2005). 
While trust in general is indispensable in social relationships, it always involves unavoidable 
elements of risk. Trust and risk are related, in that without risk there are no grounds for trust 
(Luhmann, 1988). As individuals, we make use of cues and signals to determine 
trustworthiness and use this to bridge the gaps in our knowledge and understanding of others 
and events. While placing trust relies on us believing we have at least sufficient information to 
do so, in reality we seldom have the complete picture in terms of relevant information and 
understanding (Kramer and Tyler, 1996; Mollering, 2001). As such, if information or 
knowledge is missing, trust is used to assess the benefits and the risks associated with a 
situation which may ultimately influence the acceptance of the situation. In other words, there 
is a strong correlation between trust and the perception or acceptance of risks (Siegrist, 2019).  
Furthermore, it has been observed that if people trust the government agencies or industry 
responsible for regulating and managing a hazard, they perceive the hazard as more acceptable 
compared with a situation where they lack trust (Rus and Iglič, 2005; Siegrist et al. 2005; Ryu 
et al., 2018). That is, the higher the trust the lesser the perceived risk and vice versa. The less 
people trust those responsible for risk management, the more the perceived risk. While the 




How risk is communicated and framed can significantly increase or decrease perceived risk. 
With regards to how risk is communicated, when a risk event is communicated with a lot of 
ambiguity, people get more anxious and the perception of the risk in question increases (Jenkin, 
2006). While in the case of the framing, the way risk is framed (worded or structured) has a 
cognitive effect on how it is received, processed and perceived (Hermansson, 2012). For 
instance, when communicating a health risk to a person, telling them they have a 50% chance 
of surviving is likely to be perceived with less fear than telling them they have 50% chance of 
dying even though they both mean the same thing. 
 
2.5.5 Choice 
People, in general, tend to value having choice over things that happen in their lives (Duus-
Otterstrom, 2011). According to Ropeik (2002), choice (or freedom of will) has immediate 
cognitive significance on people’s perception of risk. Whether a risk is imposed on people or 
voluntarily engaged in influences their risk perception. People feel much less at risk when the 
choice is theirs (using a cell phone while driving) compared to when it is imposed on them 
(being in a car where the driver uses his/her cell phone while driving).  
 
2.5.6 Propinquity 
This refers to the physical or psychological proximity of the public to a risk (Schelenger et al., 
2002). Ropeik (2002) noted that risk is perceived in relation to the individual. That is, people 
perceive risk based on how it affects them at an individual level. As such, risks that affect 
people personally are perceived to be higher than those that do not. The greater the chances are 
that a person might be a victim of a risk, the higher their perception of such risk (Morakabati, 
2007; Seabra et al., 2012). 
 
2.5.7 Scope and memory of risk 
Cataclysmic events or experiences often linger on in people’s minds and have been observed 
to influence risk perception (Ben-Ari and Or-Chen, 2009; Giddens, 2011). For example, people 
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remember the 9/11 terrorist attack that affected a lot of people (Morakabati, 2007). 
Furthermore, the prior experience of risk and its scale can influence the amount of significance 
they attach to a particular event or risk compared to other statistically significant types of risk 
(Sönmez and Graefe, 1998; Adeloye and Brown, 2018). 
 
2.5.8 Publicity 
Whenever a risk receives a lot of publicity or awareness, it is assessed or perceived to be riskier 
than it really is. The amount of attention given to a type of risk can result in low or high 
awareness about the risk. Mass media have been identified to have a major influence on 
individual risk perception (Resiniger and Mavondo, 2006; Nellis and Savage, 2012). For 
example, the increase in media coverage on terrorism over the past two decades has been 
observed to increase people’s perception of terrorism-related risk (Kapuscinski and Richards, 
2016; Adeloye and Brown, 2018).  
A variety of publicity factors have been identified that influence the public’s risk perceptions, 
including the frequency of the media coverage; how the risk is framed (or described); media 
sources and their perceived trustworthiness; and media channels and types (Paek and Hove, 
2017). All these publicity/media factors have been observed to impact how people perceive 
risk in relation to other individuals, groups, nations, and the world in general (i.e., societal risk 
perceptions) (Hove and Paek, 2015). In addition, these publicity/media factors have been found 
to impact how people perceive risk in relation to themselves (i.e., personal risk perceptions) 
(Paek and Hove, 2017). 
 
2.5.9 Familiarity 
Familiarity with a given situation helps reduce the level of the perceived risk (Giddens, 2011). 
Newly encountered types of risk are perceived to be scarier and riskier compared to other types 
of risk people are more familiar with. In addition, perception about the level of risk can be 
significantly increased if there is an incomplete understanding of the potential effects from a 
particular situation or event. However, non-familiarity/familiarity with risk does not always 
imply lower or higher risk perception as people can be blissfully ignorant of risk associated 
with an event or situation (Morakabati, 2007). Also, familiarity with a given risk event can 
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increase the level of awareness of such risk which can result in increased risk perception 
(Resiniger and Mavondo, 2006). 
 
2.5.10 Cost-benefit analysis 
Perceived benefits associated with a risk or risk behaviour influences how such risk is 
perceived. Fischhoff (2015) highlighted that people, when subjectively evaluating risk, 
consider whether the benefits or side effects of risk have the greatest effect on their lives. As 
such, if the perceived benefit of a risk event outweighs the perceived side effect, such a risk 
event is perceived to be lesser and judged to be more acceptable (Jenkin, 2006). On the 
contrary, if the perceived side effect (or cost) outweighs the perceived benefits, such risk event 
is perceived to be higher and judged to be less acceptable (Jenkin, 2006). 
 
2.5.11 Nature 
There are several kinds of disasters and risk events that occur around us some of which are due 
to natural causes such as flooding. Others are the result of human activity such as terrorism or 
explosion at a chemical plant. The nature or origin of these disasters or risk events influence 
people’s perception of the risk (Giddens, 2011). Risks caused by humans have been observed 
to be perceived as higher than those resulting from natural occurrences (Ropeik, 2002). For 
example, Ropeik (2002) found that people perceived the risk of exposure to ultraviolet 
radiation from the sun to be relatively low, meanwhile, the risk of exposure to radiation from 
nuclear power or industrial process was perceived to be higher. Nonetheless, naturally caused 
events (e.g., flood/bushfire) could also be perceived to be high due to people’s inability to 
control them.  
 
2.6 Geographical Perception of Risk 
Space and place are central concepts of human geography. Whether we are considering risk, 
risk perception, or any other critical subjects, space and place serve as main components 
regarding how such subjects are grounded. As such, it is necessary to first identify and clearly 
distinguish between these concepts.  
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In the simplest sense place refers to either a location or the occupation of that location (Agnew 
and Livingstone, 2011). Thus, place is specific. However, the geographical scale of places can 
differ considerably (Saar and Palang, 2009). Furthermore, Agnew and Livingstone (2011) 
highlighted that places could refer to locales or settings where every-day-life activities occur. 
Thus, places are not just locations with an address, but are where social life and environmental 
transformation takes place (e.g., shopping malls, churches, workplace, home).  
Space is a more abstract concept, an open and subjective area. Shields (1991, p.29) describes 
space as ‘perceived’ or ‘imagined’, not limited to objective or physical boundaries or absolute 
viewpoints. That is, space is dependent on what people think of and how they see the 
environment around them (be it cultural, religious, physical, or political). While spaces are 
rather subjective and not limited to specific places, Agnew and Livingstone (2011) suggested 
that places are invariably part of spaces created through acts of naming and associated with 
specific geographical scales. In other words, places are one of the forms through which 
individuals perceive or relate to spaces (Saar and Palang, 2009; Rufat, 2015). 
Distinguishing between the concept of place and space is of particular importance within the 
context of tourism and risk perception as tourist behaviour, including travel decision-making, 
is influenced by how tourists perceive risk not only in relation to specific locations or 
destinations but also, in relation to how each individual internalises and subjectively perceives 
and relates to the environment/space around them (Lee et al., 2018). This study focuses on 
spatially-oriented perception of risk. 
While risk perception studies have been broadly discussed across fields such as sociology and 
psychology, risk perception does not occur in isolation from wider trends in the field of 
geography. In the 1960s behavioural geography and environmental perception were widely 
recognised as important new themes in the field of geography. Academic discussions of 
behavioural geography laid emphasis on understanding the processes involved in the spatial 
decision-making of individuals which precedes their behaviour and movements within places 
and across spaces (Golledge, 2001). In essence, behavioural geographers wanted to know how 
and why people make decisions about where to go for everything from the journey to work, to 
shopping, to tourism and recreation. Two components were recognised: spatial behaviour and 
behaviour in space. Spatial behaviour refers to how individuals or groups of individuals act 
spatially (i.e., in relation to their surroundings) in terms of making spatial choices and decisions 
(Golledge, 2001). On the other hand, behaviour in space focuses on the reasons behind spatial 
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acts which requires understanding processes such as spatial decision-making and choice, 
spatial knowledge acquisition, cognitive representations, spatial cognition and cognitive 
mapping, attitudes, and values and beliefs (Golledge, 2001). 
The theoretical premise of behavioural geography was based upon the assumption that 
individuals react to their (physical) environment as they perceive and interpret it. Trowbridge 
(1913), Sauer (1941), Kirk (1951), Kates and Wohlwill (1966), who were among the precursors 
of behavioural geography studies, emphasized that people’s behaviour in the real world or 
response to their environment was not solely based on conventional assumptions of objective 
knowledge and the idea of perfect information, but on subjective mental images (perceptions) 
of their environment. As such, they dispelled the assumptions of the perfectly rational 
individual who solely relies on objective knowledge and information provided about his/her 
environment for his/her daily decisions/activities within his/her environment (Golledge, 2001). 
This mode of reasoning gave rise to a variety of research efforts dealing with behavioural 
aspects of spatial interaction patterns.  
Kates and Wohlwill (1966) pointed out the need to link physical reality and human subjective 
perception of that reality (see figure 2.2). As such, understanding people’s spatial perception 
(how they perceive places or their internal representation of places or their environment) was 
an important factor in understanding how people make decisions about what they do and where 
(Eden, 2004; Dellaert et al., 2013). Golledge (2001) discussed the notion of geographically 
perceived realities. However, this should not be mixed up with the concept of imagined (or 
imaginative) geographies coined by Said (1979). Geographical perception or spatial perception 
describes how people think of or internally represent space (not limited to specific places) 
which informs their decisions or behaviour in space (Golledge, 2001). On the other hand, 
imagined geographies describes the ways in which places, peoples, cultures, and landscapes 
are represented and action by another group (Said, 1976).  
According to Edward Said (1976) the imaginings or representation of people or places reflects 
the conscious preconceptions of their inventors, and more importantly, the relations of power 
between subjects and objects. Gregory (2004) gave an example of how the United States of 
America, since 9/11, has re-imagined the world into ‘us’ and ‘them’ or ‘us’ (i.e., the USA) and 
the ‘other’ (i.e., terrorists and the East). Based on the foregoing, the focus of this study is based 
on peoples’ geographical perception or spatial perceptions. 
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According to Eden (2004), peoples’ perception of spaces is associated with the different 
internal representation given to them. These internal representations are the various subjective 
lenses through which people perceive and relate to spaces. As such, people’s spatial decisions 
can be influenced by these subjective spatial perceptions (or representations) rather than 
objective (real-world) facts about places. However, these spatial perceptions do not necessarily 
indicate that an individual has a detailed or accurate knowledge or information about a place 
(Lee et al., 2018). In addition, these spatial perceptions do not exist in isolation. They are 
largely formed by several social and psychological factors such as individual knowledge (about 
a place), mass/social media exposure, cultural background, and personality traits (Sonmez and 







Figure 2.3: Spatial perceptions (adapted from Hall and Page, 1999) 
Geographical studies have examined risk and risk perception in an attempt to better understand 
people’s attitudes and behaviour towards risk events. Such risk perception studies (e.g., White, 
1964; Burton and Kates, 1964) have noted that factors, such as previous experience with risk, 
have a major influence on peoples’ risk perception. However, these studies examined risk 
perception through a location-specific lens (Rufat, 2015). That is, they examined peoples’ risk 
perceptions and responses to risk based on the geographical distance to the location of a hazard 
or risk event (i.e., people living close to a specific location). This approach has been criticised 
for ignoring the overall spatial context and the various subjective spatial evaluations people 
have about risk and places which are not limited to a specific geographical location or physical 
distance (i.e., people have subjective perceptions about risk or places irrespective of where it 
occurs and/or how close or far away they are from the location of the risk event) (Rufat, 2015; 



















In essence, Golledge (2001) and Rufat (2015) suggested that people’s perception of risk, 
response to risk and spatial decision (e.g., where to go) are not simply based on the 
geographical location of a hazard or their physical proximity to a hazard, but on their space-
based risk perception. That is, people’s perception of risk and response to it is influenced by 
their subjective spatial lenses through which they perceive and relate to risk and places. 
Nevertheless, these spatial lenses (implicit views/representations) do not ignore the influence 
of geographical location or physical proximity to risk on risk perception. Rather, they are a part 
of several subjective worldviews people use in relating to risk within a broader spatial context 
(Rufat, 2015).  
Brauer (2001) and Sj̈oberg and Wahlberg (2002) pointed out religion and race are common 
characteristics (or lenses) through which people often relate to specific risks (e.g., crime and 
terrorism) and spaces. As such, when people relate to specific risks, their perceptions of such 
risks and responses to them are not confined to a specific geographical location but are also 
based on their spatial view of risk. For instance, if crime is spatially perceived to be related to 
a particular religion/race, response to risk and spatial decisions are not only going to be based 
on specific locations where actual crimes have occurred but also on the religious/racial context 
of spaces/places (Park and Roehl, 2013; Jetter, 2018). 
 
2.7 Spatial Perceptions, Risk and Tourism 
Within the tourism context, risks come from the uncertainty tourists have about tourism-related 
services or a destination and the unforeseen consequences of their travel decisions (Reisinger 
and Mavondo, 2006). Tourism by its nature (i.e., intangibility, variability, and perishability) is 
inherently associated with risk (Williams and Balaz, 2013). Tourists’ experiences of products 
and services can only be evaluated upon purchase or consumption of the product. This is a 
major reason why travel products create a high level of uncertainty and higher perceived risk 
(Reisinger and Mavondo, 2006). Consequently, for a tourist, the scope of risk is vast and 
includes poor weather, riots, an unfriendly community, food poisoning, terrorism and crime. 
These factors can influence tourists’ level of perceived risk and decision-making choice with 
regards to tourist product/service and/or destination choice. Thus, tourism risk perception is 
concerned with judgements tourists make about the uncertainty of the possible results of 
tourism activities (Adeloye and Brown, 2018). In addition, tourism businesses and destinations 
are susceptible to risks ranging from global economic crises to natural disasters, and political 
35 
 
crisis. Tourist destinations are particularly susceptible to tourist perceptions of risk, as tourists 
could decide to defer a holiday plan, or substitute a holiday destination perceived to be of high 
risk for another perceived to be of lesser risk (Morakabati, 2007; Williams and Balaz, 2015). 
While tourism risk research generally agrees that risk perception is a significant predictor of 
tourists’ travel decision making, Kapuscinski (2014) argued that tourists’ perception of risk is 
not often based on reality. That is, tourists’ risk-related behaviour does not necessarily reflect 
the reality of an event. That is, the actual level of tourism risk may be relatively small compared 
to the magnitude of perceived risk levels (Morakabati, 2007). However, it does not matter how 
wrong or right a perception may be, it will still influence the travel behaviour of a potential 
tourist as though it were right and at the same level of risk from the actual event (Moreira 
2004). Thus, the perception of risk has a direct impact and can generate as much fear (and even 
more) as the original risk event may have caused.  
As tourists’ risk perceptions are subjective they can differ from one tourist to another based on 
factors such as personality difference and exposure to risk (Lepp and Gibson, 2003). For 
instance, Seabra et al. (2012) suggested that tourists’ perception of risk can differ based on 
their level of contact/exposure to terrorism risk. In their study of international tourists’ contact 
with terrorism, Seabra et al. (2012) highlighted three levels of tourist contact with terrorism – 
direct (by being present or becoming injured on terrorist attack sites), indirect (by escaping a 
terrorist attack or by knowing people who have experienced terrorist incidents), and media (by 
being interested in and/or exposed to information about terrorist attacks on media). It was 
observed that tourists with direct contact with terrorism had higher risk perception compared 
to tourist who had indirect contact with terrorism. 
While tourism risk tends to be studied and understood through a conventional perspective, 
where risks (being implicitly negative) impinge upon the state of pleasure, there is an increased 
interest in “risk-seeking,” or at least “risk-tolerant,” adventure tourism (Swarbrooke et al. 2003; 
Williams and Balaz, 2015). In contrast to the traditional feeling of loss or danger associated 
with the perception of risk, risk-seeking tourists have been observed to associate positive 
arousal with the perception of risk (Lepp and Gibson, 2008). As such, risk is framed in terms 
of excitement and as a motivation for travel (Carter, 2006; Lepp and Gibson, 2008). 
Despite criticisms over “risk-laden” adventure tourism, indicating that risk-seeking tourists 
have a “death wish” (Rossi and Cereatti, 1993), Lepp and Gibson (2008) argue that high-risk 
tourism activities (e.g., rock climbing, white water rafting) are no death wish and risk-seeking 
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tourists are not reckless as they are likely to plan ahead before participating in such activities 
and are as such, increasing their control over the situation. Hence, the risk is calculated (Lepp 
and Gibson, 2008). However, as the numbers of high-risk takers seem to increase in tourism, 
adventure tourism has increasingly been promoted by the tourism industry and tourism policies 
(Williams and Balaz, 2015). 
Risk-seeking among tourists have been studied and associated with behavioural differences 
and personality traits. For instance, Plog (1974) identified three tourist personality types - 
psychocentrics/dependables, allocentrics/venturers, and mid-centrics. According to Plog 
(1995), tourists with psychocentric traits tend to be non-adventurous, more nervous, and 
travelled less frequently while tourists with allocentric traits tend to be more spontaneous in 
their tourism choices, tend to be adventurous, and travel extensively. Additionally, tourists with 
mid-centric traits tend to have a balanced combination of both allocentric and psychocentric 
traits. These personality traits have been suggested to influence risk perception and destination 
choice (Plog, 1995; Lepp and Gibson, 2008). 
 
2.7.1 Types of risk associated with tourism 
A number of risks associated with tourism have been highlighted across the tourism literature 
some of which include natural disasters (Walters and Mair, 2012), war and political instability 
(Sonmez et al., 1999), crime (Dimanche and Lepetic 1999), functional, physical (Korstanje, 
2009), cultural and language difficulties (Basala and Klenosky 2001), terrorism (Sonmez and 
Graefe, 1998), situational (Korstanje, 2009), and risk of opportunity loss (Fuchs and Reichel, 
2011). In addition to the aforementioned, Reisinger and Mavondo (2006) presented types of 









Table 2.1: Types of Risk Associated with Tourism 
Type of risk Examples 
Crime Possibility of being robbed, becoming a victim of assault or murder 
Cultural Possibility of experiencing difficulties in communicating with 
foreigners, cultural misunderstanding, inability to adjust to a foreign 
way of life and customs 
Equipment Possibility of mechanical, equipment, organizational problems 
occurring during travel or at destination (transportation, 
accommodation, attractions) 
Financial Possibility of not obtaining value for money; losing or wasting 
money if travel expectations are not fulfilled 
Health Possibility of becoming sick or dying while travelling or at the 
destination 
Performance Possibility of not receiving holiday benefits due to the travel 
product or service not performing well 
Physical Possibility of being physically injured includes danger, injury 
detrimental to health (accidents), and dying 
Political Possibility of becoming involved in the political turmoil of the 
country being visited 
Psychological The possibility that travel experience will not reflect traveller’s 
personality or self-image, damage self-image, reflect poorly on 
personality 
Satisfaction Possibility of not achieving personal satisfaction and/or self-
actualization with travel experience 
Social The possibility that vacation choices or activities will be 
disapproved of by friends, families, associates; losing or lowering 
personal and social status, appearing unfashionable 
Terrorism Possibility of being involved in a terrorist act such as an aeroplane 
or personal hijacking, bomb explosion or biochemical attack 
Time  The possibility that travel experience will take too much time, the 
product will not perform on time; traveller will lose or waste time 
Source: Reisinger and Mavondo (2006, p.15) 
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While all the aforementioned risks are borrowed from the consumer behaviour literature (Yang 
and Nair, 2014), a review of some tourism literature suggests that satisfaction, financial, 
psychological, and time risks are relevant to leisure travel (Roehl and Fesenmaier, 1992; 
Sonmez and Graefe, 1998). Conversely, other scholars argue that psychological, functional, 
social, financial, time, and physical risks are tourism-related (Korstanje, 2009; Quintal et al., 
2010). However, these various risks demonstrate how the tourism industry is extremely 
vulnerable to risks.  
According to Sonmez and Graefe (1998), risks, if not properly managed, can impede tourism 
by wielding a significant blow to tourists’ risk perception and the fragile nature of a 
destination’s image. As such, safety is of particular importance to the tourism industry as 
perceptions of safety significantly influence tourists’ travel intentions and destination choice 
(Kapuscinski, 2014). With regards to destination choice, tourists have been observed to replace 
a destination they perceive to be unsafe with another that is perceived to be safer (Seabra et al., 
2012; Adeloye and Brown, 2018). 
 
2.7.2 Spatial perceptions of risk and tourism 
While some tourism literature has discussed tourist spatial perception in relation to tourism 
destinations (Moore et al., 1998; Awaritefe, 2003; Li et al., 2014; Lee et al., 2018), spatial 
perception research still remains under-researched (Lee et al., 2018). Even more, there is a 
concomitant lack of analysis of spatial perceptions of risk within tourism studies (Lee et al., 
2018). 
The majority of tourism and risk research has approached tourist risk perception from an 
objective and location-specific perspective (highlighting a link between both). It is often argued 
that tourist’s risk perception and spatial decisions (including travel intentions and destination 
choice) are mainly influenced by tourists’ objective knowledge about a destination (e.g., 
personal knowledge or information gathered from the media, travel advisories, and/or family 
and friends) (Sonmez and Graefe, 1998; Seabra et al., 2012). Based on this acquired objective 
knowledge, tourists have been observed to avoid destinations (specific physical locations) they 
perceive to be of higher risk in favour of other destinations perceived to be of lesser risk 
(Morakabati, 2007). The notion of objective information and location-specific destination 
avoidance are empirically validated (Riek et al., 2006; Seabra et al., 2012). For example, 
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several studies have observed the role of the media as a major influence on tourist risk 
perception and travel intentions (Wåhlberg and Sjöberg 2000; Riek et al., 2006; Adeloye and 
Brown, 2018).  
While these objective factors, together with others (socio-cultural and psychological factors), 
influence risk perception, tourism and risk research do not necessarily capture the overall 
spatial context or tourists’ geographically perceived realities. That is, tourists’ risk perception 
and travel decisions exist not only based on objective information about geographically-
specific locations but also on other individual spatial perceptions and representations in relation 
to risk (Golledge, 2001). As such, tourists risk perception may influence intention to travel to 
a specific geographical location where a particular risk has occurred, is known to occur, or is 
occurring. However, tourists’ spatial perception of risk (the lenses through which they perceive 
risk in relation to spaces) may also influence travel intentions - which is not limited to specific 
locations (Rufat, 2015). For example, a tourist whose perception of spaces in relation to 
terrorism is based on religion may avoid spaces where people from a particular religion the 
tourist associate’s with terrorism predominate irrespective of whether an actual terrorist attack 
has occurred there. As such, such a tourist’s risk perception and spatial decision making are 
based on his/her spatial perception of terrorism (i.e., where a particular religion is in the case 
of this example) rather than on a specific location where an incident has occurred (Jetter, 2018). 
In general, research on the spatial perception of risk attempts to understand the various spatial 
perceptions of risk people have and how those subjective views and representations of risk in 
relation to spaces influences their response to risk and spatial decision making (e.g., destination 
choice). Thus, this research draws upon perception geography research to understand how it 
relates to terrorism risk and domestic tourism travel intentions (which is discussed in Chapter 
Three).  
It is important at this point to highlight the meaning of the term travel ‘intention’, especially as 
it relates to this study. However, it is important to keep in mind that the notion of intention is 
subjective and involves different levels of commitment for individuals. While actions are 
controlled by intentions, not all intentions are carried out. Rather, some are abandoned while 
others are revised to fit changing circumstances (Kuhl and Beckmann, 1985). 
Theoretical complexity about intention begins with its appearance in three forms: intention for 
the future, as when a person intends to complete a project by the end of the month; the intention 
with which one acts, as when a person is doing a project with the further intention of reviewing 
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the project; and intentional action, as in the fact that a person is working on a specific project 
intentionally. As Elizabeth Anscombe puts it in a similar context, ‘it is implausible to say that 
the word is equivocal as it occurs in these different cases’ and from the fact that ‘we are tempted 
to speak of “different senses” of a word which is clearly not equivocal, we may infer that we 
are pretty much in the dark about the character of the concept which it represents’ (Anscombe 
1963, p.1). 
According to Bratman (1987), intention is a distinctive practical attitude marked by its key role 
in planning for the future. While intention involves desire, desire is insufficient for intention 
since it does not need to involve a commitment to act. Intentions are ‘conduct-controlling pro-
attitudes, ones which we are disposed to retain without reconsideration, and which play a 
significant role as inputs to [means-end] reasoning’ (Bratman 1987, p.20). The plans for action 
embedded in our intentions are, however, typically partial and must be fulfilled in accordance 
with changing circumstances as the future comes (Setiya, 2018). 
Bratman (1987) suggests that intention involves the ability to commit oneself to action in 
advance. He argues that an intention to do act A in the future requires that a rational agent 
simultaneously believe he/she will be committed to doing A. Thus, without some notion of 
commitment to the intended act, deciding what else to do would be a hopeless task for the 
agent. However, Bratman has been criticised for ignoring the subjective and loose nature of the 
word ‘commitment’ as it relates to intention and how different individuals interpret it (Setiya, 
2018).  
The main objection to Bratman’s view is the place of commitment as it applies to intention for 
the future. According to Velleman (2007), if intentions are plans they do not necessitate 
commitment. For instance, I might intend to do A, but I might not do it or even ‘intend’ to be 
committed to doing it. On the other hand, I might intend to do A and get A done in the face of 
changing circumstances. According to Anscombe (1963), not doing or committing to what was 
intended to be done does not make it less of an intention, it only highlights the different levels 
of commitment people associate with intention. 
A distinction has also been drawn between future-directed intentions and present-directed 
intentions (Cohen and Levesque, 1990). The former guide agents’ planning and constrain their 
adoption of other intentions, while the latter functions casually in creating behaviour (Cohen 
and Levesque, 1990). For example, one’s future-directed intentions may include cleaning the 
oven tomorrow, and one’s present-directed intentions may include moving an arm now. This 
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thesis concentrates on future-directed intentions. Hereafter, the term ‘intention’ will be used in 
that sense only.  
Within the tourism context, Hennessey et al. (2016, p.2) describe travel intentions as the 
‘subjective probability of whether a customer (or tourist) will or will not take certain actions 
that are related to a tourist service’. The intention to travel of potential tourists is their perceived 
likelihood of visiting a destination within a specific time period (Hennessey et al., 2016). Thus, 
tourist travel intentions involve the proposition connecting a potential tourist and a future action 
as a plan to engage in travel (Hennessey et al., 2016). This study adopts the definition of travel 
intention provided by Hennessey et al. (2016). As such, the study explores how terrorism risk 
influences domestic tourists’ subjective probability of travelling or not travelling domestically 
for the purpose of tourism. 
 
2.8 Summary 
This chapter has reviewed the concept of risk perception, as well as the concept of perception 
geography within the context of tourism and risk, which included the notion of spatial 
perception. The review was aimed at establishing a conceptual starting point for an empirical 
examination of the influence of spatial perceptions in the context of terrorism and domestic 
tourism. The chapter began by offering definitional bases for explaining risk and by setting the 
focus of the thesis, as the thesis is primarily concerned with domestic tourists’ spatial 
perception of terrorism risk and how it influences their travel intentions. The chapter then 
moved on to discuss risk perception within various historical and disciplinary contexts (i.e., 
psychological, sociological, and anthropological approaches). Based on criticisms of previous 
disciplinary approaches which discussed risk perception from a uni-disciplinary perspective, 
an interdisciplinary approach to risk perception was suggested. Risk factors influencing risk 
perception were also discussed. 
Shifting away from risk perception, the review turned to the geographical dimension of risk 
perception and examined the theoretical premise upon which earlier perception geographical 
studies were based. That is, people’s reaction to their physical environment based on how they 
perceived and interpreted it (i.e., their physical environment). Scholars such as Kates and 
Wohlwill (1966) argued that people’s reaction to their physical environment and spatial 
decisions (e.g., where to go) were not wholly based on the objective information or knowledge 
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available about their physical environment, but on their individual subjective interpretation of 
the information received and mental perceptions (imaginations) or representations of the 
environment. As such, the review discussed the concept of spatial perception as it relates to 
risk. 
Following the discussion of the spatial perception of risk, the chapter examined the concept of 
risk within the context of tourism. Risk plays a key role in influencing tourists’ perceptions and 
travel decisions. Thus, the perception of risk has a direct impact on tourists’ images of a 
destination. The various forms of risks associated with tourism were then discussed. Finally, 
the chapter addressed the spatial perception of risk as it relates to tourism, highlighting the 
move from an objective and location-specific approach to tourists’ risk perception to a broader 
spatial context based on tourists’ subjective, geographically perceived realities. 
Throughout the literature review, it has been clear that risk is interwoven into our daily lives. 
As such, the tourism industry is susceptible to risk. Tourism, by its nature, is inherently 
associated with risk as tourists’ experiences of tourism products/services are evaluated upon 
consumption which leaves room for a high level of uncertainty and, consequently, high-risk 
perception. However, tourist risk perception is subjective and influenced by several factors 
(e.g., media, trust, prior experience, nature of risk) as identified in the literature review. 
Although academic research has highlighted the influence of risk perception on tourist spatial 
decisions, particularly with regards to travel intentions and destination choice, they have 
seemingly been location-specific. That is, if tourists perceive destination A to be of high risk 
and then avoids destination A in favour of another destination which is perceived to be of lesser 
risk (Seabra et al., 2012; Kapuscinski, 2014). While this approach to tourist risk perception and 
travel decision making has been empirically validated and is a notion the present thesis agrees 
with, it is limited in terms of a broader spatial context of which physical location is only a part 
of. As such, borrowing from perception geography, tourists’ spatial decisions in relation to risk 
may not be limited to specific-locations but rather based on their subjective spatial perception 
(or conceptualization) of risk (Golledge, 2001; Rufat, 2015; Martins et al., 2019). As this thesis 
examines spatial perceptions of terrorism risk through the lens of domestic tourists, the next 





Chapter Three - Terrorism and Domestic Tourism 
 
3.1 Introduction 
As this thesis examines spatial perceptions of terrorism in the context of domestic tourists, this 
chapter conceptualises terrorism and domestic tourism as an identifiable corpus for research. 
Since terrorism has evolved over the years, this chapter begins with a discussion of its historical 
context as well as the continuous difficulty of limiting the concept to a unanimous definition. 
The chapter then discusses recent terrorism trends. Although origins of the word “terror” date 
back to the 1st-century Sicarii Zealots of Judea, this chapter concentrates on more recent events 
which were marked by terrorism, starting from the French Revolution to terrorism in the 21st 
century. The chapter then moves on to discuss terrorism within the context of tourism research 
as terrorism has become a key factor influencing tourists’ risk perception and travel decisions 
(Seabra et al. 2012). 
While there is a substantial body of literature on terrorism and tourism as it relates to risk 
perception, destination image, and tourism demand, the focus has been on the international 
visitor market segment. As such, there is a lack of analysis of countries’ domestic market 
segment (Adeloye et al., 2019b). Thus, this chapter ends by addressing the subject of terrorism 
within the context of domestic tourism. It discusses some of the reasons as to why domestic 
tourism has been ignored within tourism and terrorism research. The reasons why domestic 
tourism and terrorism research should be given cognisance within tourism studies are also 
highlighted. While the focus of the thesis is centred on tourism and terrorism, the thesis 
addresses the bias of current tourism and terrorism literature to westerncentric perspectives by 
exploring domestic tourists’ spatial perceptions of terrorism from a non-westerncentric 
perspective. As such, the thesis adds to the body of knowledge regarding tourism and terrorism. 
 
3.2. Terrorism: Definition and Beginnings 
Although much has been written and said about terrorism, there exist complexities in placing 
a unanimous definition on it. It has been described as a tactic, a crime and a holy duty, a 
validated reaction to despotism, and an unjustifiable abomination (Bergesen and Han, 2005). 
For instance, the term, which originates from the French word “terrorisme”, was used 
positively to connote the implementation of order and reestablishment of structure in the 
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divided society following the French Revolution (1789-1799). Moreover, Maximilien 
Robespierre (the French Revolutionary leader) described terror as nothing but prompt justice, 
an emanation of virtue which any true democratic disposition required (Rapoport, 2002). 
Hence, Robespierre and the French legislature, who were bothered about the threat aristocrats 
posed to the revolutionary government, was noted to have ordered a public execution of 17,000 
people to educate the public on the significance of virtue (Young, 2006). The agents assigned 
to enforce the policies of “The Terror” were regarded as “terrorists”.  
Robespierre’s executions inspired various reactions. On the one hand, royalists and other 
opponents of the revolutionary government regarded the term terrorism as abuse of power 
(Rapoport, 2002). Robespierre’s executions were suggested to have set an example for future 
governments to justify cruel acts towards its citizenry (Hoffman, 2006). Indeed, fascists (such 
as Benito Mussolini and Stalin) described cruel acts taken against fellow citizens as socially 
hygienic measures necessary to keep their country healthy (Meindl, 2018). 
Taking into consideration events in the early half of the 20th century, the term terrorism was 
associated with violent acts of revolts carried out by anti-colonist groups. Terror became an 
adopted tactic by some of these groups to express their displeasure of and struggle with colonial 
powers out of which countries like Ireland, Algeria and Cyprus gained their independence 
(Rapoport, 2002; Laqueur, 2012). 
The anti-colonial wave gave rise to groups such as the Irish Republican Army (IRA) and the 
Palestine Liberation Organization (PLO). However, as anti-colonial causes grew, the definition 
of terrorism became heavily debated as anti-colonist groups and their proponents regarded 
themselves as “freedom fighters” seeking liberation from the invaders and colonialists 
(Rapoport, 2001). The colonial governments, on the other hand, blatantly branded anti-colonist 
groups as terrorists (Laqueur, 2012). The branding of anti-colonist groups as terrorists was 
regarded as an attempt by the colonial government to associate terrorism with a negative 
connotation (Laqueur, 2012). However, the wave of anti-colonialists withdrew as colonial 
powers gradually disappeared. 
Commonly regarded as the wave of international terrorism, the period following World War II 
witnessed terrorist operations on an international scale that involved the killing and targeting 
of individuals with international significance. Separatist groups (such as Quebecois FLQ – 
Front de Liberation du Quebec) and nationalist groups adopted terrorism as a radical, 
ideologically motivated tool. While some of the groups carried out attacks internationally, 
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those conducted on national soil targeted individuals with special international significance, 
such as the kidnapping of the OPEC ministers in Vienna in 1975 (Rapoport 2002). Hofmann 
(2006) argued that these groups were individuals seeking international coverage, sympathy and 
support. State-sponsored terrorism also began to rise, with various state governments (e.g., 
regimes in Iraq, Libya, Iran and Syria) becoming actively involved in commissioning and 
sponsoring terrorist acts (Hofmann, 2006). 
Following the separatist wave of terrorism, the early 1990s were considered to be the era of 
“narco-terrorism” (i.e., terrorism associated with drug trafficking), led by Colombian drug 
cartels and their attempt to influence and sabotage Colombia’s successive governments 
(Meindl, 2018). As the drug cartels began gaining international attention due to their acts of 
violence, mainly directed at the police, military personnel and government officials, their 
activities were branded as terrorist acts and threats to the stability of sovereign states. This 
brought about a shift in the traditional notion of war and armed conflict as fighting between 
armed forces of two or more states. Rather, it evolved to include irregular forces as potential 
participants (Meindl, 2018). As such, the understanding of terrorism now included the notion 
of non-state conflict. 
Linked to different faces terrorism has undertaken, there exists a struggle to formulate a 
definition that is uniformly agreed upon and legally binding. This situation is related to varying 
opinions between various states on the use of violence within the context of conflicts over 
national liberation and self-determination. Thus, various countries, legal systems and 
government agencies use the term differently in accordance with their political views, penal 
codes, and legal systems (Weissman et al., 2014). However, an important voice when it comes 
to terrorism is represented by the United States Federal Bureau of Investigation (FBI) which 
defined terrorism as “the unlawful use of force or violence against persons or property to 
intimidate or coerce a government, the civilian population, or any segment thereof, in 
furtherance of political or social objectives” (FBI, 2002, p.iv). While the FBI’s definition 
highlighted “political” and “social” objectives, the US Department of Defence added that 
terrorism goals could also be “religiously” or “ideologically” motivated (Whittaker, 2003). 
Thus, religious and ideological goals include some of the objectives of terrorist groups of the 
21st century. 
It is, however, important to emphasize that not all acts of violence or unlawful use of force 
against persons or property are considered as terrorism. Young (2006) mentioned the need to 
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distinguish terrorism from other forms of crime and irregular warfare. For instance, Whittaker 
(2012) noted that the fundamental aim of the terrorist’s violence is to change the system (or 
political change); an objective which the ordinary criminal does not care about. Whittaker also 
added that while many people may harbour various radical and extreme opinions and beliefs, 
or be members of radical or proscribed political organizations, if they do not adopt violence in 
the pursuance of their ideologies and beliefs they cannot be considered terrorists. However, 
Young (2006) argued that due to the lack of a universally accepted definition of terrorism, 
states have unjustifiably curtailed civil rights and suppressed political opposition under the 
guise of fighting terrorism. 
In distinguishing terrorism from other forms of crime or irregular warfare, Whittaker (2012, 
p.9-10) highlighted that terrorism is: 
 ineluctably political in aims and motives;  
 violent – or, equally important, threatens violence; designed to have far-reaching 
psychological repercussions beyond the immediate victim or target;  
 conducted either by an organization with an identifiable chain of command or 
conspiratorial cell structure (whose members wear no uniform or identifying insignia) 
or by individuals or a small collection of individuals directly influenced, motivated, or 
inspired by the ideological aims or example of some existent terrorist movement and/or 
its leaders; and  
 perpetrated by a subnational group or non-state entity. 
As such, terrorism involves the deliberate creation and exploitation of fear in the pursuit of 
political objectives. According to Whittaker (2012), terrorism is specifically intended to have 
far-reaching psychological effects beyond the immediate object or victim(s) of the terrorist 
attack. While terrorism might instill fear in its immediate victims, it is also meant to intimidate 
a wider ‘target audience’ which could range from a national government, political party, entire 
country, to a rival religious or ethnic group.  
Terrorists exploit available media to communicate their message to a larger/target audience. 
According to Altheide (2007), casualties are not as important to terrorists as the intended 
psychological impact the news of the act will bring to the larger audience. In the words of 
Ganeles (2002, p.621), terrorists only have to wait and see as the "fruits of their labour in 
seconds as images are broadcast throughout the world". Through the publicity created by their 
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violence, terrorists look to obtain the influence, leverage and power they need to affect change 
either on a local or a global scale (Whittaker, 2012).  
 
3.3 Terrorism: Current Trends 
The subject of how dangerous the threat of terrorism is has been up for debate among 
international security experts. Some argue that terrorism existed and flourished before the start 
of the 21st century (Dishman, 1999). Other observers suggest that terrorism over the last two 
decades has become increasingly deadly due to access to sophisticated weaponry and modern 
communication (Young 2006). While it is true that terrorism has an enduring historical basis, 
experts generally agree that the nature of terrorism as well as terrorist groups in recent times 
has changed and is increasingly dissimilar to their counterparts several decades ago (Ganeles 
2002). Terrorism in recent times is no longer a domestic phenomenon or a vehicle of intra-state 
violence but global in its reach and a transnational phenomenon. Terrorists operate at an 
international level rather than concentrate on a particular country or region. In addition, they 
receive and/or derive vast economic support from individuals, NGOs and state governments 
(Shukla, 2006).  
Another distinguishing feature of contemporary terrorism is the rise of religiously motivated 
ideologies otherwise known as religious terrorism. This breed of terrorists have a strong and 
well-organized network with no physical structure that reaches beyond distinct geographical 
clusters and spreads throughout the globe. Religiously motivated terrorists, Islamic extremists 
in particular, have committed a number of lethal attacks in the last two decades, including the 
infamous September 11 attacks in 2001.  
While terrorist groups may self-identify as being religiously motivated, Crenshaw (2006) 
argues that religion and the theology they claim to swear by are part of a very vague agenda. 
Crenshaw added that in reality, religiously motivated terrorists exhibit shades of ethnical, 
religious and political ideologies. Thus, their goal and demands are vague. They, like all 
terrorist goals throughout history, are also non-negotiable. Shukla (2006) mentioned that 
beneath all of the identifiable motivations and actions of religious terrorists is an expression of 
anger over perceived injustices against the minority religious and ethnic communities by the 
larger community/society. As such, religion acts as a convenient, noble and noteworthy excuse 
or motivation for the terrorists’ acts. Whatever the reality may be, religion has proved to be a 
potent motivator of terrorism in the last two decades, with the majority of active terrorist groups 
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and terrorist attacks clearly identified as being religiously motivated (Shukla, 2006; Institute 
for Economics and Peace (IEP), 2018). 
 
3.4 Terrorism by the Numbers 
Is terrorism the biggest menace of the 21st century? That depends on what angle it is viewed 
from. From a microcosmic perspective (taking political instability into account), terrorism is a 
significantly lethal menace. However, from a macrocosmic perspective (considering other 
global issues), terrorism as a menace ranks relatively low. According to world statistics on the 
leading causes of death in 2019 (Ritchie and Roser, 2019), terrorism ranks as one of the lowest 
causes (34,871 deaths) when compared to other causes such as cancer (8.93 million deaths), 
HIV/AIDS (1.03 million deaths), road traffic accidents (1.7 million deaths), homicide (390,794 
deaths) or drowning (302,932 deaths). However, the impact of terrorism transcends the number 
of deaths recorded, including other social, economic and psychological implications, especially 
its ability to instill feelings of fear and anxiety in the general public. 
When it comes to terrorism, one of the recurring questions is whether over the last two decades 
it has gotten worse. Recent statistical records on terrorism suggest that it has indeed become 
more dangerous in terms of its frequency, number of casualties, and global reach. According 
to the Global Terrorism Index (GTD, 2018a), there were 69,839 terrorist incidents between 
1970 and 1999 (as shown in Figure 3.1). In comparison, over the last two decades (2000-2017) 












Figure 3.1: Total incidences of terrorism worldwide, 1970-2017 (GTD, 2018a) 
 
 
In addition, over the last two decades there has been an exponential increase in the number of 
deaths from terrorism (110 percent increase) when compared to the previous three decades (i.e., 
1970-1999). According to the Global Terrorism Index (2018b), 140,404 deaths were recorded 
from terrorist attacks between 1970 and 1999 (as illustrated in figure 3.2) while between 2000 
and 2018 294,444 deaths were recorded (IEP, 2018). Thus, terrorism since the turn of the new 
millennium has got worse and more lethal. It is, however, important to mention that although 
the frequency of attacks and the number of deaths from terrorism has increased in the last two 
decades, a significant amount of the recorded attacks and deaths have taken place in five 
countries; namely, Iraq, Afghanistan, Nigeria, Syria, and Pakistan. For instance, in 2018 these 
five countries accounted for 58 percent of the total terrorist incidents and 73 percent of deaths 
from terrorism globally (IEP, 2018). While terrorism incidents are concentrated in the 























Figure 3.2: Number of deaths from terrorist attacks worldwide, 1970-2017 (GTD, 2018b) 
 
 
In terms of economic impact, the global economic impact of terrorism was estimated to be 
US$52 billion in 2017 (IEP, 2018). While these figures represent a small percentage of the total 
global cost of violence (such as homicide and armed conflict) which was equivalent to 
US$14.76 trillion in 2017, it should be noted that the figures do not take into account the 
indirect impacts of terrorism on business, investment and other costs associated with countering 
terrorism (IEP, 2018). Furthermore, terrorism has wide-ranging economic consequences with 
the potential to spread quickly across various economic sectors and through the global economy 
at large, with significant social ramifications. Unfortunately, the tourism sector, both at the 
national and global level, is not spared from these impacts. 
 
3.5 Tourism and Terrorism 
On September 11, 2001, at about 8.45 a.m. four coordinated terrorist suicide attacks were 
carried out against the United States of America leaving 2,996 dead (Morgan, 2009). While 
these terrorist attacks (popularly referred to as the 9/11 attacks) were unprecedented in terms 
of their scale and the global attention they commanded, terrorism in general and the targeting 
















various terrorist attacks on tourists which included kidnappings, hijackings of commercial 
airplanes, taking hostages, and killings. This period saw the rise of the Irish Republican Army 
(IRA), the Palestine Liberation Organization (PLO), and the Irgun sect (a Zionist paramilitary 
organization in Israel) who, among others, carried out several attacks (Laqueur, 2012). Studies 
on terrorism and tourism carried out by D’Amore and Anunza (1986) showed an increase in 
terrorism events from 206 in 1972 to 3,010 in 1985, with some terrorist attacks specifically 
targeted at international tourists and hotels (Stafford et al., 2002).  
Between the mid-1980s and the early 1990s the Sender Luminoso terrorist group in Peru, 
deliberately targeted, attacked, kidnapped and killed international tourists (Stafford et al., 
2002). Other examples include the massacre during the 1972 Munich Olympic Games, the 
killing of 16 Greek tourists in Egypt by the Al-Jihad terrorist group in 1996, and the killing of 
58 international tourists by Islamic militants at Luxor, Egypt in 1997 (Lepp and Gibson, 2003). 
More recently, there was the Bali bombing in 2002, where 202 tourists from over 20 countries 
were killed, the 7 July 2005 London bombings with 52 casualties, the Sousse attacks (Tunisia) 
in 2015 with 39 casualties (including 30 British tourists),  and the Manchester bombing in 2017 
with 22 casualties (Baker and Coulter, 2007; Press Association, 2017). These incidences serve 
as an unpleasant reminder of how fragile and vulnerable the tourism industry is to terrorism. 
Tarlow (2014) described some of the reasons why tourism is a target for terrorist attacks: 
 Tourism provides an opportunity for mass casualties given the density of tourists at 
attractions or destinations. 
 Tourism often represents a variety of the values that terrorists abhor (e.g., celebration 
of differences, gender equality, and capitalism).  
 Tourists on vacation are usually in a relaxed mood, insufficiently protected, and give 
little thought to security, which makes them an easy target. However, this is changing 
as tourists have become more aware of terrorism and safety concerns.  
 Attacks on tourists, especially international ones, normally provide global media 
coverage, which terrorism thrives on. 
 The tourism industry has significant economic benefits for host destinations. Therefore, 
an attack on tourism is an attack on a destination’s and a country’s economy. An attack 
on tourism negatively affects the various industries directly and indirectly connected to 
tourism (e.g., hospitality, banking, and airline).  
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 As tourism involves iconic sites that symbolise a people or the global community at 
large, an attack on such icons will receive global publicity. 
The impact of terrorism on the tourism industry is clear both on a national and global scale in 
terms of its socioeconomic implications (Aschauer, 2014). After the September 11 incident in 
2001, the global tourism industry recorded a 10 percent loss of its business, with some countries 
recording up to 30 percent losses (Crawford, 2012). At the start of 2001, the global tourism 
industry was growing at over 3.8 percent. However, by the end of the same year, the industry 
recorded a 1.3 percent decline in growth and an 8.6 percent drop in international tourist arrivals 
(Crawford, 2012).  
Another example is the Bali bombing in 2002. Soon after the incident, the Island’s hotel 
occupancy rate dropped from 75 percent to 33 percent (Weaver and Lawton, 2006). This was 
particularly devastating for an island very much dependent on tourism, with 80 percent of its 
total income coming from tourism and 40 percent of the total labour market employed by the 
tourism industry (Weaver and Lawton, 2006). The Bali incident was particularly economically 
devastating mainly due to the country’s high reliance on tourism (Weaver and Lawton, 2006). 
In addition to the decline in hotel occupancy and tourist arrivals, one has to consider other 
indirect costs of terrorism. These include increases in the level of unemployment and reduction 
of foreign investment due to safety concerns (Evans and Elphick, 2005; Baker, 2015). 
Following the September 11 attacks, it was estimated that the total costs of infrastructural and 
property damage were at least US$10 billion (Morgan, 2009). Another example is the Brussels 
bombings in 2016 where around US$57.9 million was spent to keep the city on lockdown in 
order to regain a sense of security among the city’s inhabitants and tourists (Meindl, 2018).  
However, it is important to mention that despite the negative consequences of terrorism, the 
tourism industry always finds its way around a crisis over time (Evans and Elphick, 2005). 
According to the World Travel and Tourism Council (WTTC, 2019), on average it takes about 
13 months for a destination to recover from a terrorist attack (as illustrated in Table 3.1). 
However, this period could extend depending on the severity of the attack. Nevertheless, the 
chances are that a destination will recover from a terrorist induced crisis. This provides a more 





Table 3.1: Average Crisis Recovery Time 
Crisis Category Average Recovery 
Time (Months) 
 
Political Turmoil 26.7 
Terrorism 13.0 
Pandemic 21.3 
Environmental Disaster 23.8 
Source: WTTC (2019) 
 
Another significant impact of terrorism on tourism is its influence on tourists’ risk perception. 
Due to the amount of media coverage given to terrorist attacks in the 21st century, Sackett and 
Botterill (2006) suggested that people’s fear of becoming a victim of terrorism has significantly 
increased even though the actual odds of them becoming a victim are relatively low. According 
to Perrin (2019), the probability of becoming a victim of a terrorist attack is 1 in 3.5 million. 
That is, people are more at risk of a car accident, suicide, gun violence, animal attack, drowning 
in their bathtub, or being crushed by furniture than they are of becoming a victim of a terrorist 
attack when on holiday (Perrin, 2019). Nonetheless, terrorism succeeds in inciting fear in 
people irrespective of the relatively low chances of being a victim of an attack. Thus, 
highlighting the immense psychological impact terrorism carries and its impact on people’s 
risk perception (Morakabati, 2007). 
Studies have highlighted three major consequences of fear and anxiety incited by terrorism. 
Firstly, fear of terrorism raises travel risk perception in tourists (Reisinger and Mavondo, 2006; 
Baker, 2015). Due to the negative feelings that terrorism creates, tourists become more likely 
to overestimate the risk of terrorism. Morakabati (2007, p.192) added that the ample publicity 
terrorist attacks receive contributes to the raised travel risk perception among tourists: 
The relatively huge publicity given to terrorist attacks, particularly in the West or when 
the target is Westerners, and the resulting losses generate the kind of risk that people 
are likely to severely misestimate in the future…. It could bring the idea into people’s 
mind to substitute travel altogether and instead undertake different activities or simply 
go to different destinations. 
Secondly, the fear of terrorism leads to risk aversion among tourists (Enders et al., 1992; 
Sonmez and Graefe, 1998; Kapuscinski, 2014). As terrorism (or the threat thereof) involves 
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the potential of physical harm, the fear of terrorism has been observed to lead to changes in 
tourist behaviour (such as an unwillingness to travel or destination avoidance). According to 
Morakabati (2007), these behavioural changes are designed to minimise risk or cope with it. 
For instance, tourists have been observed to avoid destinations they perceive to be of higher 
risk in favour of those perceived to be of lower risk (Seabra et al., 2012). Interestingly, these 
behavioural changes are not only limited to travel decisions or destination choice but also 
include other travel behaviours such choice of transport mode. This is demonstrated in the 
unwillingness of Americans to fly domestically after the 9/11 attacks or the unwillingness of 
Britons to use the London tube after the 7/7 bombings (Adeloye and Brown, 2018). Thirdly, 
fear of terrorism has been observed to result in unreliable processing of information which is 
highlighted in people’s quality of decision-making when under threat or perceived threat (Riek 
et al., 2006; Reisinger and Mavondo, 2006; Williams and Balaz, 2015).  
While there is a clear influence of terrorism on tourists’ risk perceptions and travel decisions, 
Morakabati (2007) suggested that terrorism’s influence depends on factors such as the 
frequency of an attack. That is, whether a terrorist attack is isolated (one-off) or repeated. For 
cases of isolated attacks, Morakabati argued that tourists are only put off for a short period of 
time and then forget about it. While for cases of repeated attacks, the damage done to tourist 
risk perceptions and destination image are often long-lasting (Morakabati, 2007).  
While Morakabati rightly highlights the influence of the frequency of terrorist attacks on risk 
perceptions, and particularly the influence of one-off attacks, Adeloye and Brown (2018) 
argued that such a view is an oversimplification of a more complex phenomenon. They added 
that not all attacks are the same as some leave greater and longer emotional and psychological 
scars than others, even though they are all isolated cases. For instance, while the 9/11 incident 
was a one-off case, its impact was far-reaching and ingrained in the minds of tourists even long 
after the attacks (Meindl, 2018). On the other hand, cases of repeated attacks could result in 
familiarity with the given situation and as such, reduce the level of the perceived risk (Giddens, 
2011). 
While the nature and frequency of a terrorist attack has a significant impact on tourist risk 
perceptions and travel decisions, Fuchs et al., (2013), Cui et al., (2016), and Adeloye and Carr 
(2019) highlighted the role state governments and authorities play in cushioning the impact of 
terrorism on tourist risk perceptions. Morakabati (2007) mentioned that while there may be 
reoccurrences of terrorist attacks at some destinations, they are perceived to be safer simply 
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because of how seriously the authorities of such destinations take or project their interest in 
security issues. This also projects how seriously authorities of a country take their tourism 
sector. Adeloye and Carr (2019) pointed out that while state governments may try to project 
their country as “safe”, tourists always demand that such claims are backed up with evidence, 
indicating that actual security measures need to be put in place. Projecting a destination as safe 
without evidence only worsens a destinations’ image and heightens tourists risk perception. 
Such a lack of serious attention being paid to tourism and security concerns is usually part of 
the undoing of many destinations, particularly in developing countries (Avraham and Ketter, 
2016; Walters et al., 2019). 
It is important to mention that while the authorities of many countries pay significant attention 
to improving the country image and lowering tourist risk perception with regards to terrorism, 
their focus is geared towards the international visitor market. This is not only true of authorities 
of tourist destinations, but also the case for tourism researchers. This is further discussed in the 
next section. 
 
3.6 Domestic Tourism and Terrorism 
Discussions on the relationship between terrorism and tourism/tourists continues to draw 
increasing interest, with a substantial body of literature having emerged that has examined the 
impact of terrorism on tourism as it relates to destination image, risk perception, and tourism 
demand (e.g. Roehl and Fesenmaier 1992; Sonmez and Graefe 1998; Seabra et al. 2014; 
Meindl, 2018). Researchers have also studied the relationship between classifications of 
terrorism (domestic and transnational terrorism) and tourism growth (e.g. Gries et al., 2011; 
Bassil et al., 2017). The one thing these studies have in common is their focus on the 
international visitor market. In contrast, there has been a dearth of analysis of countries’ 
domestic markets. 
Floyd et al. (2004) and Adeloye and Brown (2018) have conducted studies on the impact of 
terrorism on domestic tourists’ perceptions and travel intentions which shed a bit of light on an 
area that has previously been overlooked. These studies indicated that while risk perception 
was a significant predictor of domestic travel intentions, local knowledge, presence of security 
forces, and travel experience enhanced feelings of safety among domestic tourists. However, 
these authors called for further studies within broader and more geographically diverse 
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populations to help identify and better understand terrorism within the domestic tourism 
context. 
Exact reasons as to why research on tourism and terrorism has tended to overlook domestic 
tourism are not particularly evident. Ghimire (2001) argued that domestic tourists’ lower 
spending capacity and inability to generate foreign exchange income could be a reason why 
domestic tourism may be seen as less interesting for tourism research and practise. He further 
explained that most governmental policies are directed towards improving foreign exchange 
earnings, which could directly influence and inform the direction of research. 
Within the tourism context, as most national governments’ focus on boosting foreign exchange 
earnings, research funding tends to be aimed at work that informs policies and strategies on the 
best possible ways to foster the development of international tourism (Canavan, 2012; Bonham 
and Mak, 2014). Pierret (2011) also mentioned the unavailability (or unreliability) of domestic 
tourism data as a major setback for domestic tourism research. Information on domestic tourists 
remains scarce as the has sources of retrievable data are often limited to estimated numbers of 
visits from household surveys, visitor surveys (mainly conducted at the level of specific tourist 
attractions), and accommodation statistics, which leaves out important sources such as 
administrative records (e.g. airport/seaport arrivals, traffic counts) where accurate international 
visitor numbers are gleaned from (Ghimire, 2001; Volo, 2004). 
 
3.6.1 Why domestic tourism matters 
3.6.1.1 Economic Value and Scale 
While countries often tend to focus on international tourism due to the revenue earned through 
exports, domestic tourism remains the key driver of tourism in virtually all major economies 
(WTTC, 2018). In 2017, domestic tourism accounted for over 80 percent of all tourist arrivals 
and represented 73 percent of the total global tourism spend (WTTC, 2018). While there are 
significant variations between countries, domestic tourism remains dominant for the majority 
in terms of size and economic contribution (as exemplified in Table 3.2). The growth of the 
middle-class population, resulting in increased spending power among domestic consumers, 
the growth in the population of most of the world’s countries, and improvements in 
infrastructure and economic links between different internal regions have all contributed to the 
growth of domestic tourism (Canavan, 2012). 
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Table 3.2: Domestic Share of Total Tourism Spending Across Countries, 2017 











Source: WTTC (2018). 
It is important to mention that domestic tourism’s contribution to tourism spending varies 
across countries. Some countries with a very high reliance on domestic tourism often struggle 
to attract international tourists due to security risks, visa restrictions, poor air connectivity 
and/or poor infrastructure. This is the case for countries such as Papua New Guinea, where 
domestic tourism accounted for 99.8 percent of its total tourism spending, Libya (97.6 percent), 
Bangladesh (97.4 percent), Algeria (96.9 percent), and Nigeria (92.7 percent) in 2017 (WTTC, 
2018). 
 
3.6.1.2 Economic shock Absorber during Terrorism Crises 
The historical backdrop of international tourism is one of development hindered by short to 
medium term crises. With several global terrorism incidents having occurred in recent years, 
we are constantly reminded of how vulnerable the tourism industry is to risk. Yet this is offset 
by the recognition of the resilience of the tourism industry over the longer term (Evans and 
Elphick, 2005). Attacks against some of the world’s most developed countries with complex 
and highly developed security apparatus (e.g. the USA, UK, France) have shown how 
susceptible any destination can be to terrorism. The result has been a heightening of terrorism’s 
influence on tourists’ risk perception, its impact on a country’s image and, consequently, the 
ability of destinations to attract tourists either on a short or medium-term basis (Liu and Pratt, 
2017; Adeloye and Brown, 2018). 
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As aforementioned, following the September 11 attacks, the global tourism industry recorded 
8.6 percent drop in international tourist arrivals in 2002 (Crawford, 2012). In the case of 
destinations that have been afflicted by multiple terrorist attacks, international tourism receipts 
have dropped by as much as 60 percent in the same period, that is, 2002 (Essouaid and Rejeb, 
2017). However, domestic tourism has been shown to be less affected by crises (Kumar, 2016; 
Seraphin and Seraphin, 2017). For instance, in 2002 (after the 9/11 attacks), the USA incurred 
an estimated loss of US$5 billion in international tourism revenue and a 6.8% drop in 
international tourist arrivals. However, of the US$600 billion generated by the American 
tourism industry post 9/11, domestic tourism accounted for 88% of the total (Travel Industry 
Association of America (TIAA), 2005). Despite the fact that domestic air travel was targeted 
by 9/11 terrorists, domestic tourism, and particularly domestic air travel, remained strong. 
Indeed, it is clear that in the aftermath of 9/11 domestic tourism actually grew (TIAA, 2005). 
The reasons for these trends are rooted in the political and social responses and views of the 
country and its inhabitants (Ghimire, 2001). 
While domestic tourism could play a significant role in offsetting international visitor losses 
during terrorism crises, it is important to mention that it does not necessarily offset the total 
loss from a decline in international tourism, neither does it offset the foreign exchange lost by 
the decline. However, it can cushion the impact of a crisis (WTTC, 2018). Countries with weak 
domestic tourism sectors are subsequently less able to bear the brunt of major crises in 
international markets. Conversely, countries with strong domestic tourism sectors are better 
equipped to withstand shocks and demand fluctuations that may arise when crises affect 
external market sources (TIAA, 2005). 
 
3.6.1.3 Social Significance 
In addition to the economic potential and contribution of domestic tourism, it offers locals who 
cannot afford an international holiday (being time or income poor) the opportunity to 
participate in tourism. Due to the relative proximity of domestic destinations and the lower 
travel cost (which is predominantly land transport) compared to international tourism, domestic 
tourists who perceive a destination to be unsafe can still afford to travel to other domestic 
destinations in cases of domestic terrorism crisis (Kumar, 2016; Bassil et al., 2017). Thus, 
domestic tourism offers participants the opportunity to still relax and escape anxiety. Domestic 
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tourism also helps foster a sense of cultural and national pride. Furthermore, it helps disperse 
more visitors geographically across regions (Ghimire, 2001). 
 
3.6.2 Acknowledging Domestic Tourism and Terrorism in Tourism Research 
While several studies have examined international tourism as it relates to terrorism, it is 
important to expand this knowledge as it offers a limited understanding of the domestic market 
segment’s attitudes, risk perceptions and behaviours in relation to terrorism. As discussed in 
the previous chapter, several theories and models have been developed for assessing risk 
(Simanavicius et. al., 2015), risk perceptions (Slovic, 1992) and travel decisions (Moutinho, 
2000). While they have been applied to the international market segment and provide a base 
for understanding risk perceptions and decisions of international tourists, they may not apply 
to and/or produce varying results when utilised within the domestic market (Avraham and 
Ketter, 2016).  
Models on risk perception (Paek and Hove, 2017) have identified various factors that influence 
tourists’ risk perceptions and travel decisions (e.g. knowledge, media, familiarity with risk). 
The influence of these factors on risk perception and travel decision could be different between 
international and domestic market segments when faced with terrorism (or other risks). For 
instance, in contrast to international tourists, domestic tourists have a better knowledge of the 
destination, its language, laws, customs, and cultural context. Thus, they are more likely to 
have less intense and less fearful emotions about terrorism when compared with international 
tourists (Pierret, 2011; Seabra et al. 2012). 
As earlier discussed, terrorists exploit available media as a means for publicity, circulation of 
propaganda, and instilling fear among the public (Amara 2012). As such, the media has a 
significant influence on tourists risk perception and travel intentions. Due to the amount of 
coverage devoted to terrorism crises, terrorism risk has become more salient among the public 
(Seabra et al., 2012). However, its impact on risk perception and reactions could differ for 
domestic and international tourism. The media’s effect on domestic tourists’ risk perception 
and domestic travel intentions has been observed to be lesser due to familiarity with risk 
(Amara 2012; Albuz et al., 2017). In comparison, for international tourists, who rely mainly on 
media coverage and seek a lot of information due to safety concerns, risk perceptions are likely 
to be higher and they are more likely to alter their destination choices as a form of protective 
behaviour (Amara 2012). 
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In essence, risk perceptions may be cognitively and affectively processed differently for 
international and domestic market segments. These differences ultimately inform travel 
intentions and/or decisions, which explains some of the reasons why domestic tourism is more 
crises resilient. As a result, it becomes imperative for tourism and risk research to understand 
perceptions of domestic tourists as a separate market in order to provide a base for 
understanding domestic tourists’ risk perceptions and attitudes towards terrorism (or other 
forms of risk).  
The nature and significance of domestic tourism in relation to the impact of terrorism on 
tourism makes it an important subject that deserves to be examined. Research aimed at 
understanding how domestic tourists think about terrorism (perceptions and attitudes) has an 
important role to play in informing tourism management and marketing policy (Adeloye et al., 
2019b). Studies of domestic tourist attitudes could be used to highlight the concerns about 
terrorism of domestic tourists and to forecast their reactions to it and, subsequently, their 
management.  
The lack of such knowledge increases the likelihood that well-intentioned strategies and 
policies will fail to meet their goals (Mitchell and Font, 2017). Without a thorough 
understanding of how domestic tourists perceive and relate to terrorism, it is difficult to predict 
their behaviour or know which marketing models and methods or crisis communication 
strategies best suit the domestic market. In light of this, the thesis seeks to examine domestic 
tourism in relation to terrorism; how do domestic tourists’ perceive terrorism and its influence 
on their travel intentions. 
 
3.7 Summary 
This chapter has conceptualised domestic tourism as an identifiable corpus for tourism and 
terrorism research. Through an examination of the historical context of terrorism, it has shown 
that complexities exist with formulating a unanimous definition of the word “terrorism” as its 
meaning and use has changed over the years. This has been mainly due to varying opinions 
among various states on the use of violence within the context of conflicts over national 
liberation and self-determination. As such, terrorism has been described as both a crime and a 
holy duty, a tactic and a strategy, prompt justice, a validated reaction to despotism and an 
unjustifiable abomination (Bergesen and Han, 2005). However, more recently, security 
institutions such as the FBI have described terrorism as unlawful use of violence used against 
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people/property for political or social objectives – a tentative but relatively widely accepted 
definition. The US Department of Defence added that terrorism’s objectives could also be 
religiously or ideologically motivated (Whittaker, 2003). Regardless of the existing 
complexities in defining terrorism, the one thing generally agreed upon is that terrorism trades 
on the deliberate creation and exploitation of fear in pursuit of whatever the terrorists’ 
objectives are. 
Despite the different phases of terrorism in the 21st century, it has been observed to be 
statistically more rampant and deadly. Furthermore, terrorism in the 21st century has witnessed 
the rise of religiously motivated terrorists, otherwise referred to as Islamist extremists (e.g., 
ISIS, Al Qaeda and Boko Haram) with strong and organised networks that have spread 
throughout the globe. While they operate under the guise of religious objectives, security 
experts and scholars argue that their forms of operation exhibit ethnic and political ideologies 
(Crenshaw, 2006; Shukla, 2006). It is clear that the terrorist attacks have significant economic 
and social consequences. For example, the economic impact of terrorism in 2017 was estimated 
to be US$52 billion (IEP, 2018). The impacts are even graver in countries with cases of 
repeated attacks.  
While the tourism industry has been observed to be resilient to terrorism crises, with an average 
recovery time of 13 months, the impacts of terrorism are significant for both tourists and 
destinations (WTTC, 2019). As destinations struggle with negative image crises, tourist’s 
perceptions of risk are also heightened. Thus, tourists become more likely to avoid destinations 
perceived to be of higher risk. However, Morakabati (2007) pointed out that tourism’s struggle 
to recover from crises does not necessarily mean that authorities pay much attention to security 
or tourism development. The amount of attention a country gives to the development and 
improvement of its security and tourism sector has a significant impact on crises recovery rates 
(Morakabati, 2007; Adeloye and Carr, 2019). 
With increasing interest in tourism and terrorism research within tourism studies, a substantial 
body of literature has examined the impact of terrorism on tourism, tourist risk perception and 
travel decisions. However, the focus of this work, has been on the international tourism market. 
As such, there exists a dearth of literature investigating tourism and terrorism within the context 
of the domestic tourist market. Several reasons have been given to explain why this is so, none 
of which mean that further investigation of domestic tourism and terrorism is unnecessary. 
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As this thesis investigates domestic tourists’ spatial perceptions of terrorism, it does not only 
address a concomitant lack of study on domestic tourism and terrorism but also seeks to provide 
a better understanding of how domestic tourists perceive terrorism risk and how it influences 
their travel intentions. Furthermore, the thesis seeks to understand tourism and terrorism 
beyond the conventional westerncentric constructs. As such, the thesis now turns in Chapter 























Chapter Four - Research Context: Nigeria 
 
4.1 Introduction 
This chapter provides relevant background information about the research context to inform 
the discussion in the findings and discussion chapters (six, seven and eight). This chapter, 
therefore, starts by providing relevant geographical, historical, religious, ethnic and social-
political information about Nigeria. It also discusses tourism and terrorism in Nigeria to 
facilitate an understanding of the framework of terrorism from a domestic view. 
As noted in the introduction, this thesis looks beyond a westerncentric perspective on tourism 
and terrorism risk by focusing on a non-western context. As such, the thesis chose Nigeria as 
the study location. Over the past decade, Nigeria has struggled with terrorism crisis, 
particularly with the emergence of the Boko Haram terrorist group. Terrorism crisis (alongside 
other factors such as political instability and poor infrastructural development) has impeded 
the growth of Nigeria’s tourism industry (Adeleke, 2010; Adeloye et al., 2019a). Thus, Nigeria, 
being a non-western context, was considered to be a good location to investigate the research 
aim. That is, to examine the spatial perceptions of terrorism domestic tourists hold and the 
influence these spatial perceptions have on their domestic travel intentions.  
Conducting research in a politically sensitive place that is prone to terrorist attacks can be 
dangerous (Adeloye et al., 2019a). Therefore, it was paramount that the researcher chose a 
location that is safe and is very knowledgeable about. As the researcher is a Nigerian, his local 
knowledge of Nigeria’s environment proved valuable and influenced the choice of the study 
location. 
   
4.2 Geographical Background 
Nigeria is a country located on the western coast of Africa, bordering Benin in the west, Chad 
in the northeast, Cameroon in the east, Niger in the north, and the Atlantic Ocean in the south. 
It comprises 36 states and one Federal Capital Territory (FCT), where the capital, Abuja is 
located (as shown in figure 4.1). It covers a total area of 923,768 km2 and has an estimated 
population of 199,622,641 as of February 2019 (World Population Review - WPR, 2019), 
making it the most populous country in Africa and the seventh most populous country in the 
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world. The country lies between latitudes 4o and 14oN, and longitudes 2o and 15oE (Okpoko 
and Okpoko, 2002).  
Nigeria has a tropical climate of two variable seasons – rainy and dry seasons. The rainy season 
lasts from April to October with temperatures averaging 22oC and rising up to 40oC (Abubakar, 
2014). The dry season, from November through March, is characterised by dry winds. 
Temperatures during the dry season dip to 12oC on average (Abubakar, 2014). During this 
period there is a brief (lasting between late December and February) interlude known as 
harmattan, which is occasioned by the northeast trade wind from the Sahara Desert, with the 
main features being dryness, dust haze and cold (Abubakar, 2014). 
 
 
Figure 4.1: Map of Nigeria (Source: Pinpng, 2019) 
Marked geographical differences exist between northern and southern Nigeria. The southern 
part of the country is characterised by its tropical rainforest climate, with annual rainfall 
ranging between 1,500 and 2,000mm (Weller, 2008). On the other hand, everything in between 
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the south and the north is savannah (characterised by widely spaced insignificant tree cover) 
with a minimal annual rainfall of 500 to 1,500mm (Weller, 2008). The northern areas (e.g., 
Borno, Katsina, Kano, Sokoto, Jigawa, Yobe, and Zamfara) are defined by a nearly total lack 
of plant life and an annual rainfall of less than 500mm as the area edges towards the Sahara 
Desert (Weller, 2008). 
 
4.3 Historical Context 
Before the arrival of the Europeans in the region now known as Nigeria, several civilizations 
existed. For instance, in the southwest were a few Yoruba city-states that shared a common 
animist religion. To the southeast was an Igbo kingdom (Nri), while Islam was predominant in 
the north. These regions were politically, religiously, and linguistically different. 
While several colonial powers, such as the French and Portuguese, were involved in the region 
due to the slave trade in around the fifteenth century, it was not until 1861 that the British 
formally occupied their first Nigerian territory (i.e., Lagos), in a bid to protect trading interests 
and secure full international recognition (Campbell, 2018). This ultimately led to the creation 
of the Oil Rivers Protectorate (1884), the Southern Protectorate and the Northern Protectorate 
(1900 to 1903). To reduce the administrative burden of having to oversee three separate 
protectorates, the British, under the reign of Fredrick Lugard the high commissioner of the 
Northern Protectorate, decided to merge all three protectorates into one colony. In 1914 the 
British formally merged the protectorates into one, in what is now known as Nigeria (coined 
by Lady Lugard from Niger Area – with reference to the Niger River Basin) (Campbell, 2018). 
Following World War II, demands for independence grew not only in Nigeria but also across 
other African states (Library of Congress, 2008). As such, constitutions legislated by the British 
government moved in favour of Nigeria’s independence. On October 1, 1960, Nigeria became 
an independent country and by 1963 it became a republic within the Commonwealth (Library 
of Congress, 2008). As a symbol of national sovereignty, the first president, Nnamdi Azikiwe, 
was elected by a joint session of the parliament, replacing the crown and the British monarch 
as head of state (Library of Congress, 2008). 
It is important to mention that while the amalgamation of the different protectorates resulted in 
a viable territorial unit under effective British political control, varied issues ensued, most of 
which still remain as major problems in present-day Nigeria (Library of Congress, 2008). Not 
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least among these problems was the issue of a unifying national identity (Campbell, 2018). As 
people with very distinct social, political and cultural values, languages and religions were 
forcibly united into a single state, separatism became a concern (Library of Congress, 2008). 
A contemporary example is the Biafra secessionist movement originating from the south-
eastern region of Nigeria, amongst several other ethnic frictions. However, the most significant 
problem under the colonial rule was the uneven development between the north and the south 
in terms of western education, economic and social development (Garba, 2012; Campbell, 
2018). 
Western education (pre and post-independence) proved to be an important factor as the 
development of other sectors were very much connected to this. Post-amalgamation, Christian 
missionaries established western educational institutions in the southern protectorates. 
However, in order to validate and preserve the Muslim north in its Islamic purity, British policy 
discouraged the operation of Christian missionaries in the northern protectorate and thereby in 
practice restricted western education in the north (Garba, 2012). This development deepened 
the gap between northern and southern Nigeria as the Muslim north was deprived of 
educational institutions which provided a platform for social mobility and stimulated the 
modernization process in the south. As such, this contributed heavily to the growth of anti-
western education and anti-southern undercurrents in the north (Garba, 2012). 
While the colonization of Nigeria and the unification of distinct city-states has come and gone, 
impacts on Nigeria linger. Marrouchi (2003) and Schepers (2014) suggest that the cause of 
Nigeria’s ethnic, religious, and terrorism crises is firmly rooted in its colonial past. Schepers 
(2014) argued that colonial policies that essentially neglected the north while southern areas 
were developed set the stage for north-south conflict post-independence. She added that this 
neglect, and consequent backwardness and poverty in the north fostered resentment towards 
western education among northerners and is the root of the terrorist sect Boko Haram, which 
is translated as “western education is forbidden” (Campbell, 2018). While many other factors, 
such as poverty and corruption, have added to Nigeria’s political instability, Marrouchi (2003) 







4.4 Socio-political Administration 
Nigeria is a federal republic with executive power vested in the president, who also 
simultaneously presides as both chief of state and head of government. Nigeria’s current 
constitution, which came into effect on May 29 1999, is modelled after the U.S. Constitution 
which operates a separation of powers among three tiers of government – executive, legislature, 
and judiciary (Library of Congress, 2008). The executive branch is divided into Federal 
Ministries (e.g., education, healthcare, environment, finance, welfare) and is responsible for 
various government-owned corporations. Each Ministry is headed by a minister appointed by 
the president. On the other hand, the legislative branch is responsible for law-making. This arm 
of government is divided into two: the Senate (consisting of 109 senators) and the House of 
Representatives (consisting of 360 members) (Library of Congress, 2008). The senators and 
members of the House of Representatives represent each of the 36 states at the federal level. 
Lastly, the Judiciary’s primary function is to interpret the rule of law as well as enforce its 
compliance. The judiciary also performs checks on the executive and legislative arms of 
government. 
Administratively, Nigeria is divided into 36 states and the Federal Capital Territory (Abuja). 
These states are further organised into six geopolitical zones: South-West Zone (Oyo, Lagos, 
Osun, Ekiti, Ondo and Ogun); South-East Zone (Enugu, Ebonyi, Anambra, Abia, and Imo); 
South-South Zone (Bayelsa, Rivers, Akwa Ibom, Delta, Cross River and Edo); North-Central 
Zone (Plateau, Kogi, Benue, Nasarawa, Kwara and Niger); North-West Zone (Zamfara, Kano, 
Kebbi, Sokoto, Jigawa, Katsina and Kaduna); and North-East Zone (Borno, Adamawa, Gombe, 
Taraba, Yobe and Bauchi). 
Each of the 36 states is headed by an elected governor and representatives at the legislative 
level. The 36 states are further subdivided into 774 local government areas (LGA), with each 
LGA presided over by a local government council (Library of Congress, 2008). The local 
government council are regarded as the third tier of government after the federal and state 







4.5 Ethnic and Religious Demographics 
Nigeria has more than 250 ethnic groups who speak 512 languages (Onuah, 2006). While most 
ethnic groups prefer communicating in their languages, English is Nigeria’s official language 
which is used for education and official purposes. This facilitates linguistic and cultural unity 
of both Abuja and Nigeria as a country. Among the ethnic groups, the Hausa, Yoruba, Igbo 
and Fulani are the largest, accounting for more than 70 percent of the population (WPR, 2019). 
It is important to mention that in addition to the various indigenous ethnic groups, there are a 
number of immigrants, some of which are of Afro-Cuban, Afro-Brazilian, and Creole (from 
Sierra Leone) descent. These have established communities in different regions of the country 
dating to the mid-19th century (Falola, 1999).  
Nigeria is a religiously diverse country, with Islam and Christianity being the most widely 
professed religions. As of 2018, 51 percent of the population practise Islam, 47 percent - 
Christianity, and 2 percent practice indigenous African religions, Hinduism, Judaism, and 
Bahai (WPR, 2019). While various religions are practised in the country, marked differences 
exist between the north and the south, with Islam predominantly practised in the north and 
Christianity in the south. Although, constitutionally, religious freedom is guaranteed in 
Nigeria, there are continuing conflicts between Muslims and Christians. 
 
4.6 Socio-economic Means of Livelihood 
There are a variety of socio-economic sectors that contribute to the livelihood and sustenance 
of Nigerians, the most significant of which are the agriculture sector, trade, manufacturing and 
professional services. These sectors employ 83.4 percent of Nigeria’s total workforce (National 
Bureau of Statistics, NBS, 2018). Agriculture (crop, livestock, forestry, and fishing) is an 
economic mainstay of many Nigerians as it employs up to 48.19 percent (37,368,930) of the 
workforce (NBS, 2018). Agricultural products include cocoa, cassava, palm oil, rubber, 
peanuts, millet, beans, rice, corn, sorghum, and yams. Planting season begins around 
March/April which is the beginning of the rainy season. In the case of subsistence farmers 
(which constitutes the majority of the farmers in the country), some of the harvests are 
consumed at the household level while the surplus is sold for economic gain. While some of 
the produce is consumed and sold locally, other produce, especially cocoa, cashew nuts and 
tobacco, is exported from Nigeria. 
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Wholesale and retail trade are another major source of livelihood for many Nigerians, making 
up 13.97 percent (10,835,032) of the total employment (NBS, 2018). This area includes sales 
of vehicles and vehicle parts, agricultural machinery and equipment, textiles, pharmaceutical 
and medical goods, food and beverage, and household equipment. Retail sales are usually 
conducted via public markets and specialised stores (for example, for pharmaceutical, medical 
or cosmetic goods). While most retailers sell their products at the public markets (usually 
located at city/town/village centres), there are specialised markets for wholesale trading. For 
instance, there are markets dedicated to the sales of electrical and livestock products. 
The manufacturing sector also provides employment to 5,410,641 Nigerians (7 percent of the 
total workforce). Manufacturing activities include food and beverage, textiles, tobacco 
products, motor vehicles, furniture, and jewellery. Furthermore, about 4.9 million Nigerians 
(6.37 percent of the total workforce) get their source of income from professional jobs such as 
legal and accounting activities, management consultancy, advertising, scientific research and 
technical activities (NBS, 2018). 
The hospitality business is another source of livelihood for many Nigerians, contributing 1.36 
percent (1,052,108) of the total employment (NBS, 2018). Foodservice activities such as event 
catering, restaurants and mobile food catering are the main sources of livelihood for most 
Nigerians employed in the hospitality sector. Accommodation businesses are very active in 
major cities such as Lagos, Abuja and Port Harcourt, primarily due to the population growth in 
these states (being major national economic hubs) and the presence of international embassies 
and government parastatals (Ward, 2017).  
 
4.7 Tourism Development in Nigeria 
While tourism activities in Nigeria date back to the colonial era and continued until 
independence in 1960 government involvement in tourism only began in 1976 with the 
establishment of the Nigeria Tourism Board (NTB) (Adeleke, 2010). The responsibilities of 
the NTB included encouraging domestic tourism among Nigerians, marketing Nigeria as a 
destination to international visitors, and assisting with identifying and providing the necessary 
infrastructure for tourism development (Okpoko and Okpoko, 2002; Adeleke, 2010). However, 
in 1992, the (then military) government saw the need to establish the Ministry of Culture and 
Tourism in order to reposition the tourism sector in the overall economic diversification 
agenda. The NTB was abolished and replaced with a new apex body – Nigerian Tourism 
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Development Corporation (NTDC). NTDC’s responsibility was to register all hospitality 
establishments in the country, engage in destination promotional activities both within and 
outside Nigeria, and manage the development of Nigeria’s tourism potential (Okpoko and 
Okpoko, 2002; Esu, 2013). Despite the steps that have been taken towards including tourism 
in the economic diversification agenda, it has been argued that tourism development suffered 
neglect under the military regime and only bounced back under the democratic government 
which started in 1999 (Manzuma-Ndaaba et al., 2014). 
Since the journey of tourism development began in Nigeria, plans and strategies have been put 
in place to maximize the countrys’ tourism potential. As part of this, a National Tourism Policy 
was put in place in 1990. This placed emphasis on the following (FRN, 1990 p.2): 
…to protect and promote Nigeria’s cultural heritage as a resource for home-grown 
socioeconomic development; to encourage community and public partnerships in 
tourism development; to generate foreign exchange, enhance income redistribution, 
alleviate poverty and create employment; to promote Nigeria as a desirable tourism 
destination within the context of Africa’s cultural renaissance; to promote geopolitical 
integration, healthy international coorperation and understanding; and to ensure 
environmental sustainability in the development of tourism resources. 
Several other tourism development programs have been created at the national and state 
government level. These include programs related to archaeological sites and museum 
preservation, wildlife conservation, and the development of accommodation and other facilities 
(Adeleke, 2010). 
Tourism in Nigeria is mainly built on cultural activities and attractions due to the country’s 
multiple ethnic groups. Cultural events range from food festivals (e.g., New Yam festival 
celebrated across the country), music festivals (e.g., Calabar Carnival, Gidi Culture festival), 
and film festivals (e.g., Abuja International Film Festival), to indigenous religious festivals 
(e.g., Eyo festival, Osun Osogbo festival). Nigeria is also home to several cultural and world 
heritage sites such as palaces of traditional rulers, Osun-Osogbo sacred groves, Ogbunike 
caves, Idanre hills, and the Ancient Walls of Kano. 
While Nigeria’s tourism resources are deeply rooted in its cultural diversity, wildlife tourism 
is another essential component of its tourism sector. The country has an estimated total 
conservation area of 22,206.24 square kilometres. This covers eight national parks, five games 
reserves, and four wildlife sanctuaries. These are host to over 1,340 species of wildlife 
(Emelike, 2018). Other tourism resources include natural features such as beaches (e.g., Lekki 
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beach, Bar beach, Whispering Palms beach), rivers and waterfalls (e.g., River Niger, River 
Benue, Ikogusi waterfall) and geological landscapes (e.g., Olumo Rock, Jos Plateau, Idanre 
Hill). 
Despite these tourism resources, policies and programs, Nigeria’s tourism potential have not 
been fully realised due to a number of constraints. Manzuma-Ndaaba et al., (2014) criticized 
the government’s commitment to tourism development, arguing that although the Tourism 
Policy and associated programs were in themselves good, they lack a solid course of action and 
a conducive environment, and required infrastructure to ensure a successful outcome. Suffice 
to say that successive governments have not been successful in establishing a comprehensive 
and well-coordinated tourism development agenda, either at the national or the local 
government level. 
Other constraints such as the low level of tourism infrastructure, insecurity, political instability, 
and ethnic and religious crises have also hindered the development of tourism in Nigeria. These 
have significantly affected the country’s image and reputation (Adeleke, 2010). As such, 
Nigeria has not been a destination for most international tourists, despite its rich tourism 
potential and unique opportunities for adventure and exploration. International tourist arrivals 
have been inconsistent over the last decade (as illustrated in figure 4.2). This is not much of a 
surprise due to the frequency of terrorist attacks from Boko Haram and other sects over the last 


























International tourist arrivals have been inconsistent mainly due to political instability and 
terrorist attacks, the peak of which was the Chibok schoolgirls' abduction in 2014 (details on 
the timeline of terrorist attacks in Nigeria in Appendix F). About 98 percent of international 
tourist arrivals have been business or conference-related, with the main generating markets 
being other African countries, particularly neighbouring West African States (Manzuma-
Ndaaba et al., 2014; WTTC, 2018). While international tourist arrivals have picked up in the 
last few years (1.87 million arrivals in 2016 to 2.61 million arrivals in 2017), the contribution 
of this market to the total tourist receipt remains low at just 7.3 percent (USD 55 million) 
(WTTC, 2018). Manzuma-Ndaaba et al., (2014) pointed out that international tourists’ short 
visits and unwillingness to leave their hotel accommodation due to the fear of terrorist attacks 
have largely contributed to the low tourism revenue. 
On the domestic tourism front, it is necessary to mention that written information about 
domestic tourism in Nigeria is relatively limited especially with regard to domestic tourist 
numbers and their travel purpose. While the UNWTO has advocated for the creation of tourism 
satellite accounts to measure the economic impact and contributions of domestic tourism to 
GDP (Eja et al., 2012), a dearth of information exists on domestic tourism in Nigeria. However, 
domestic tourism is considered to be very low, partly due to the low-income levels of most 
Nigerians, safety concerns, and low tourism awareness (Eja et al., 2012). Despite this, the 
domestic tourism market makes up 92.7% (USD 695 million) of the total tourism revenue 
(WTTC, 2018). Consequently, the overall contribution of tourism to Nigeria’s economy is quite 
low, contributing just 1.9% (USD 750 million) directly to the GDP of the country in 2018 
(WTTC, 2018). 
 
4.8 Tourism and Terrorism in Nigeria 
While terrorist attacks in Nigeria have become unprecedented in terms of their frequency and 
the global attention some of the attacks have commanded (e.g. the Chibok schoolgirls’ 
abduction), terrorism-related events are not new. The history of the country post-independence 
can be characterised by various episodes of internally motivated crises, particularly originating 
from political, religious and ethnic fractionalization (Esu, 2013). Issues such as demands for 
the appropriation of oil rents and socio-political restructuring primarily contributed to the 
emergence of militants and terrorist groups in the southern and northern parts of the country, 
respectively (Chuku, et al. 2017). Within the context of Nigeria, militants although they use 
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verbal violence and the vandalization of public property to achieve their goals, they do not 
resort to harming civilians to champion their cause (Chuku, et al. 2017). 
As mentioned above, there had been a series of terrorism-related attacks in Nigeria, particularly 
in the early 2000s. However, the attacks staged by the Islamist extremist sect - Boko Haram 
(BH) - between 26 and 29 July 2009, resulting in over a thousand deaths in north-eastern parts 
of the country, attracted worldwide attention and marked the beginning of what is generally 
recognised as an era of terrorism in Nigeria (Onuoha, 2014). Shortly after the 2009 attacks, the 
then BH leader, Mohammed Yusuf, was captured and subsequently executed while in police 
custody. The group felt the killing of their leader under custody was extrajudicial and unjust 
(Olanrewaju, 2015). After the death of the sect’s leader, the group became more radicalised 
and carried out several attacks on civilians, government officials, security forces, and religious 
places (Chuku, et al., 2017). 
The exact motivation of BH is mired in controversy. The ideology of the sect is supposedly 
premised on the teaching of orthodox Islam. While the name “Boko Haram” means Western 
Education is forbidden in Hausa, a statement released in 2009, by one of the group’s interim 
leaders, rejected this common reference, stating that (Onuoha, 2014, pp.3):  
BH does not in any way mean 'Western Education is a sin' as the infidel media continue 
to portray us. BH actually means 'Western Civilisation' is forbidden. The difference is 
that while the first gives the impression that we are opposed to formal education coming 
from the West … which is not true, the second affirms our belief in the supremacy of 
Islamic culture (not Education), for culture, is broader, it includes education but not 
determined by Western Education. 
According to another member of the sect, their core objective is to replace the secular Nigerian 
state with a strict Islamic Sharia law in order to ‘cleanse the [Nigerian] system which is polluted 
by Western education…’ (Onuoha, 2014, pp.4). Hence, anyone who does not conform to their 
orthodox Islamic teachings is considered an enemy of Islam. However, views on BH’s motives 
remain widely contested among scholars and Nigerians. On the one hand, the BH sect is 
considered to be religiously motivated due to their numerous attacks on churches and Christian 
worshippers (Chiluwa and Odebunmi, 2016). On the other hand, some suggest that they are 
ethnically motivated, especially if one considers the demographic distribution and 
concentration of the insurgency in the north of the country (Chuku, et al., 2017). According to 
Campbell and Harwood (2018), the notion of an ethnically-motivated BH appears to be 
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incorrect as the sect has recruits from various ethnic groups and several ethnic groups have 
been victims of their attacks. 
It is believed that the nature of terrorism in Nigeria is mostly politically motivated. Advocates 
of this theory believe that politicians who sought to outsmart their opponents in the north-
eastern states used the BH group as their political puppets in carrying out their political 
objectives, especially during elections (Onuoha, 2014). Onuoha (2014) argued that it is very 
difficult for terrorism perpetrators who are often uneducated and income poor to mobilize 
resources to launch largescale campaigns for several years without external sources of funding, 
some of which include donations from politicians and government officials. Although each 
view entails some elements of truth, they individually are a piece in the puzzle and do not 
individually represent the entirety of BH’s motivations. 
It is worth mentioning at this point that these views strongly define how terrorism is viewed 
and perceived among Nigerians (Chuku, et al., 2017). In other words, each take on terrorism – 
be it religious or ethnically-based – has an influence on how specific places/regions are 
perceived in relation to terrorism (Rufat, 2015; Jetter, 2018). In addition, despite the varying 
views on BH or terrorism in general in Nigeria, the one thing everyone can agree on is that the 
damage terrorism has caused both to Nigeria and Nigerians is significant. 
Between 2011 and 2018, the Nigeria Security Tracker (NST) reported 2,021 terrorist incidents 
involving BH, resulting in 37,530 deaths (Campbell and Harwood, 2018). Over the same 
period, the Armed Conflict Location and Event Data Project (ACLED) documented 3,346 
incidents in Nigeria, resulting in 34,261 deaths, as illustrated in figure 4.3 (Campbell and 
Harwood, 2018). Although both totals show the deaths of BH terrorists (50 percent), civilians 
(45 percent), and government forces (5 percent) combined, they reflect the damage done by the 
terrorist group (Campbell and Harwood, 2018). The terrorism crisis has displaced an estimated 
2.4 million people (Campbell and Harwood, 2018). 
It is important to note that although BH is recognised nationally and internationally as the sect 
carrying out terrorist activities within Nigeria, it is only one of many informal and formal 
groups (e.g., Fulani extremists, Islamic State’s West Africa Province (ISWAP), and Adara 
militia) engaged in what qualifies as engaging in terrorist activities in the country. See 





Figure 4.3: Total deaths in incidents involving BH (Source: Campbell and Harwood, 2018) 
While there had been several attacks between 2009 and 2013, in 2014 terrorism in Nigeria 
received a lot of attention and outrage from the international community due to the abduction 
of 276 schoolgirls in Chibok, Borno state. This resulted in overwhelming anger from the 
Nigerian citizens at the government’s incompetence in dealing with the kidnappings which led 
to riots and protests in what was tagged the #bringbackourgirls campaign (Geary, 2018). 
During this period, BH was declared the deadliest terrorist group in the world, while Nigeria 
was ranked among the top three high-security risk countries (Institute for Economics & Peace 





Figure 4.4: BH-Related Deaths & Geographical Reach (Source: Campbell & Harwood, 
2018) 
While the majority of terrorism-related violence has largely been confined to the north-eastern 
part of Nigeria, with the brunt of the attacks borne by Maiduguri, Gwoza, and Kukawa – Borno 
state, there has been a series of sporadic incidents in places such as the north-central states 
(e.g., Plateau, Benue, Kogi) and Abuja (see figure 4.4). Terrorist attacks on Abuja heightened 
safety concerns among Nigerians, many of whom felt BH’s successful attacks against Abuja, 
Nigeria’s state capital (which was supposed to be one of the safest places in the country), 
showed how dangerous the group was and how unsafe everywhere in the country was (Geary, 
2018). The October 2010 Abuja car bombings, also referred to as the 2010 Nigeria 
Independence Day Attacks, was the first of a series of terrorist activities in Abuja (see Table 
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4.1). The car bombings left 12 people dead and several injured (Karmon, 2014). Shortly after 
the Independence Day attacks, another attack was carried out in Abuja on 31 December 2010. 
This was another bomb attack, carried out on one of the military barracks in Abuja. The series 
of attacks that took place in 2010 was described as a message BH was sending out to the 
government about their displeasure over the killing of their leader while in police custody 
(Olanrewaju, 2015). However, the insurgency in Abuja got worse in subsequent years. 
Following the 2010 bombings in Abuja, BH carried out two separate bombings in Abuja – one 
against the police headquarters and the other against the United Nations building, killing 23 
people (Karmon, 2014). The latter drew a lot of attention from the international community 
and BH was declared a threat to the international community by the US State Department 
(Karmon, 2014). Subsequent attacks were carried out in Abuja on state security service officers 
and civilians, the deadliest of which was carried out at a bus station in Nyanya on the outskirts 
of Abuja. The explosion went off at the bus station as several commuters were boarding buses 
and taxis to go to work in central Abuja. The attack left over 90 dead and 200 injured (Ijagba 
and Hinshaw, 2014). 
 
Table 4.1: Timeline of Terrorist Activities in Abuja 
Name Date Deaths 
Independence Day attacks  1 October 2010 12 
Abuja barracks bombing 31 December 2010 4 
Zuba market bombing 29 May 2011 2 
Police headquarters bombing 16 June 2011 6 
UN building bombings 26 August 2011 23 
Abuja shootout 20 September 2013 9 
DSS attack 31 March 2014 21 
Nyanya bombing (1) 14 April 2014 90+ 
Nyanya bombing (2) 1 May 2014 19 
Wuse bombing 25 June 2014 21 
Source: Karmon, 2014; Onuoha, 2014; Olanrewaju, 2015. 
Although terrorism activities and their geographical distribution in Nigeria has significantly 
reduced due to counter-terrorism efforts from the Nigerian government, the pervasive threat of 
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terrorism has undoubtedly severely impacted Nigeria’s ability to attract or grow its 
international tourism market (IEP, 2018; Geary, 2018). Unsurprisingly, many countries, over 
the last decade, have discouraged tourism to Nigeria due to safety concerns (Geary, 2018). As 
such, international tourist arrivals have shown inconsistencies (as illustrated in figure 4.2). 
Following the terrorist attacks between 2009 and 2012, international tourist arrivals dropped 
from 1.4 million to 486,000 – a 65.3 percent decline (CEIC Data, 2018). However, since 2012, 
there has been a gradual increase in tourist arrivals except for 2014 (the year of the Chibok 
schoolgirls' abduction) when international visitor arrivals decreased by 61.7 percent (230,000) 
(CEIC Data, 2018). However, international tourist arrivals have increased significantly 
between 2014 and 2018 from 230,000 to 2.2 million arrivals (Index Mundi, 2019). 
It is important to note that while there has been a significant increase in visitor numbers, the 
purpose of such visits is mainly for business or conferences, and visitors only stay for a short 
period of time. As such, while visitor numbers may have increased, there has not been a 
proportional increase in tourism receipts as tourists neither spend money on local products nor 
interact with the local community (Geary, 2018). Indeed, between 2009 and 2015, international 
tourism receipts were estimated to have declined by 40.58 percent (Index Mundi, 2019). 
On the other hand, domestic tourism continues to be the main source of tourism revenue and 
the biggest contributor to the total revenue of Nigeria’s tourism sector (WTTC, 2018). While 
many Nigerians are unable to afford an international holiday (being mainly income poor), 
domestic tourism offers them the opportunity to participate in tourism. However, despite the 
steady growth of domestic tourism, Ezenagu and Enohuean (2017) observed that due to the BH 
insurgency many domestic tourists avoid travelling to the northern parts of the country. This is 
unfortunate as the northern part of Nigeria has very rich tourism potential considering the fact 
that it is home to five out of eight of Nigeria’s national parks, most of the country’s game 
reserves, festivals and UNESCO World Heritage Site. Unfortunately, most of the heritage sites 
have been destroyed by BH insurgents (e.g., Sukur World Heritage in Adamawa). Additionally, 
deadly clashes across ethnic groups have hindered significant domestic travel across most of 
the hinterland states. 
Although domestic tourisms’ full potential is yet to be reached due to security issues and 
concerns (as well as other issues such as lack of infrastructure), efforts have been made in the 
last couple of years to develop this market. 
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The majority of the country’s tourism sector’s budget was previously invested in marketing 
Nigeria to the international tourist sector (Ojo, 2017). The strategy adopted was to acknowledge 
the negative image of Nigeria as an unsafe destination - which has been formed in the minds 
of tourists - with the primary aim of suggesting a better present or future. However, this 
approach did not yield much success due to the incessant terrorist attacks and no concrete 
improvements aimed at guarding against any repetition of the attacks (Matiza and Oni, 2014). 
This is consistent with the literature on tourism and terrorism (as discussed in Chapter Three) 
which suggests that while the tourism industry has been observed to recover from terrorist 
induced crisis over time, repeated attacks will significantly hinder the recovery process (Evans 
and Elphick, 2005; Morakabati, 2007). This lack of success on the international tourism front 
partly prompted the need to develop the domestic tourism sector. 
One of the efforts made by the NTDC to foster the development of tourism in the country was 
to encourage private sector participation in the development of tourism infrastructure and 
services. Businesses are being encouraged to invest in tourist sites and develop them (Blueprint, 
2014). These businesses are, however, set up to fail in the long term without the necessary 
infrastructure base which they need in order to thrive (Esu, 2013). The NTDC has also 
encouraged individual states to partner with the government and develop tourism at the local 
level. For instance, one of the initiatives set up to promote domestic tourism in the country was 
the creation of the Abuja Carnival. The Abuja Carnival was established to showcase Nigeria’s 
cultural values and reflect the diversity of ethnic expressions in the country (Udeze, 2018). 
Although the yearly event was cancelled in 2017 due to terrorism threats, over 3 million 
domestic tourists attended the 2018 edition, making it one of Nigeria’s biggest carnivals 
(Abuja-NG, 2019). Other states, such as Cross River, Rivers, Lagos, Anambra and Benin, also 
hold yearly carnivals to promote cultural diversity and encourage domestic tourism.   
 
4.9 Summary 
This chapter has provided a discussion of the research context with reference to the 
geographical, historical, socio-political, ethno-religious and socio-economic characteristics of 
Nigeria. In addition, the chapter discussed tourism and terrorism situations within the context 
of the setting. The information provided plays a significant role in relating to and understanding 
of the findings of this study. 
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As discussed in the chapter, tourism development in Nigeria has been largely hindered by 
terrorism. There are, however, other factors that have mitigated against tourism development, 
including poor infrastructure, policy implementation, and tourism coordination at the various 
levels of governance. While international tourist arrivals have gradually increased over the last 
four years, tourism receipts have been relatively low due to the fear of terrorism prevalent 
among international visitors.  
Terrorism has also negatively impacted domestic tourism development in the country as tourist 
attractions (particularly in the northern region) are being avoided by domestic tourists due to 
security concerns. While efforts are being made to promote tourism entrepreneurship, the 
appropriate infrastructural base is necessary for the success of the businesses. This way, both 
international and domestic tourists will feel safe while travelling within the country. The 


















Chapter Five - Research Methodology and Methods 
 
5.1 Introduction 
This chapter discusses the research methodology and methods used in this study which sought 
to examine domestic tourists’ spatial perceptions of terrorism and how they influence their 
travel intentions. More specifically, it introduces and examines the research paradigm and 
methodological approach which underpins this research. For the purpose of this research, the 
interpretivist paradigm was adopted to address the research aim. 
The chapter begins with the rationale for the selection of the interpretive paradigm. This is 
followed by a discussion of the research approach employed; that is, qualitative research. The 
chapter then addresses the issue of reflexivity in which the researcher discusses his background, 
biases and positionality within the context of this research. Following this, the chapter presents 
the research methods and procedures used for data collection. This includes explanation and 
justification of the semi-structured interviews and implicit measure (the Implicit Association 
Test) used in the study. While the semi-structured interviews and Implicit Association Test 
(IAT) are separate methods, it is important to mention that for the purpose of this study the IAT 
is an integral part of the interviews, used to stimulate further qualitative discussion. As a result, 
despite producing quantitative data, it is not analysed in a positivistic way, but rather as an 
integral part of the thesis’s interpretivist perspective. Interviews were immediately followed by 
the IAT. After the IAT, participants were shown their results after which another brief 
interview was undertaken (for about five minutes) the purpose of which was both to test for 
biases in self-report attitudes and to reflect on/discuss the influence of participants’ explicit-
implicit attitudes on their travel intentions. 
Ethical issues with regards to data collection and the researcher’s safety as well as the solutions 
employed in tackling these issues are discussed. Next, the study area and the criteria for 
selection of the study area are discussed. The chapter then presents the sampling strategy 
adopted as well as the participant recruitment process. The data analysis techniques and method 
employed are then discussed. For the purpose of this research, thematic analysis was employed 
for the analysis of the qualitative data, while the IATGEN psychological program was used for 




5.2 Research Paradigm 
A paradigm represents a worldview, outlook, or set of beliefs about the world (Burrell and 
Morgan, 1979). Within research, a research paradigm describes a world view that is informed 
by theoretical assumptions about the nature of being or reality (ontology), knowledge 
construction (epistemology), data collection approach (methodology), and values and ethics 
(axiology) (Jennings, 2005). According to Guba and Lincoln (1994), the research paradigm 
guides the researcher’s action and influences the entire research; what should be studied and 
how it should be studied. As Kivunja and Kuyini (2017) explain that the research paradigm has 
significant implications for every decision made in the research process, including the choice 
of methodology and methods and how the data gathered should be interpreted. It is therefore 
imperative for research to be grounded in an appropriate paradigm. 
While a researcher’s outlook reveals the way the researcher views the world or one’s place in 
it, this outlook is also reflected in the choice of the research paradigm. Subsequently, the 
researcher’s knowledge and understanding about the world and how it works plays a key role 
in what approach or combination of approaches should be adopted that best inform the issues 
and views relating to the study (Creswell, 2013). In essence, the paradigm guides and 
influences the researcher’s choices regarding what questions to be asked, how the questions 
should be asked, what are the best ways the questions should be answered and how the findings 
should be reported (Guba and Lincoln, 1994). 
Although there are different paradigms a researcher can adopt when undertaking research (such 
as the positivist, interpretive, transformative and pragmatic paradigms), the objective of this 
section is not to elaborate on all the different paradigms, but rather to emphasize the research 
paradigm this study has adopted, that is, the interpretive paradigm. The interpretive paradigm 
(or constructivist paradigm) seeks to understand the subjective nature of the human experience, 
with the central belief that reality is socially constructed (Kivunja and Kuyini, 2017). Every 
effort is put into understanding the perspective of the subject being observed, rather than the 
perspective of the observer, with emphasis placed on understanding the individual and their 
subjective interpretation of the world around them. Thus, the interpretive paradigm assumes 
the relativity of truth. That is, there is no single generally acceptable truth. Instead, truth can 




Thus, this research was not anchored to the idea that knowledge and truth are objective or 
quantifiable, as positivists assume it is (Kivunja and Kuyini, 2017). Rather, it seeks to 
understand the spatial perceptions of domestic tourists of terrorism and how it influences their 
travel intentions in a manner that recognises the multiplicity of social realities due to varying 
human experience (Creswell, 2013). Therefore, the interpretive paradigm was considered 
appropriate for the research aim. With reference to the foregoing, qualitative research was 
deemed suitable for this research given that it enabled the study to produce socially constructed 
findings (Thomas, 2003; Creswell, 2009). 
 
5.3 Qualitative Research 
The interpretive paradigm identifies the existence of multiple realities which are socially 
constructed, complex, and ever-changing. This is in contrast to the positivist paradigm which 
views reality through observable and measurable facts. As such, the interpretive paradigm has 
been predominantly associated with qualitative research methods (Thomas, 2003; Willis, 
2007). However, despite the assumption that qualitative research is associated with a particular 
worldview, Denzin and Lincoln (2002: p.3) argued that “qualitative research has become an 
umbrella term encompassing a wide range of epistemological viewpoints, research strategies 
and specific techniques for understanding people within their natural contexts”. Qualitative 
research provides researchers with an understanding of the how and why of perceptions and 
behaviours (Harwell, 2011). Quantitative research, on the other hand, may provide knowledge 
of categorised perceptions and behaviour. However, it offers limited insight into the critical 
questions of why people have these perceptions and behaviours. For example, Basit (2003; 
p.151) argued that: 
While it may be interesting to know how many people feel positively or 
negatively about something, this is not the intention of qualitative enquiry. The 
idea is to ascertain ‘what’ they feel, and ‘why’ they feel that way. This will also 
incorporate ‘who’ feel the way they do, and ‘where’, ‘when’, and ‘how’. Thus, 
it is the quality and richness of the response to a social situation which we 
should focus on. 
Consequently, a qualitative approach was considered appropriate for this study as it allows for 
nuance, depth, richness, context, complexity and multi-dimensionality (Willis, 2007). As 
qualitative methodologies focus on how the world is perceived, constructed and/or understood, 
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it is well suited to explore and understand perceptions of terrorism and risk held by domestic 
tourists. 
Ontologically speaking, multiple realities and truths are a product of individual and social 
constructions of reality (Thomas, 2003). As such, socially constructed realities are fluid and 
changing. Guba and Lincoln (1982) noted that qualitative researchers concern themselves with 
the complementary and interrelated nature of multiple realities where “each layer provides a 
different perspective of reality, and none can be considered more “true” than the other. 
Phenomena do not converge into a single form, a single “truth”, but diverge into many forms, 
multiple “truths”. Thus, rather than searching for absolute truth, the focus of this study is to 
analyse the geographical perceptions of terrorism held by domestic tourists in Nigeria and to 
identify the various ways these perceptions and experiences of terrorism influences their travel 
behaviour. 
 
5.3.1 Case study research method 
As a research method, a case study is used with various units of analysis or contexts to 
contribute to the knowledge of individual, organizational, group, political, social, and related 
cases (Thomas, 2003). However, whatever the context (or field of interest), the need for case 
study research comes from the desire to understand complex social phenomena. Case study 
research, in brief, allows researchers to focus on a “case” and maintain a holistic and real-world 
perspective (Yin, 2014). 
According to Thomas (2003), a case study consists of a description of the situation or event 
being studied and the action(s) of the individual in the situation or during the event. The 
description or exploration of a case could involve a single case or multiple cases. Where 
multiple cases are involved, it is referred to as a collective case study method (Yin, 2014). 
However, whichever method (single or collective case) a researcher chooses to adopt, they 
involve detailed in-depth data collection method(s) and share the same goal, which is to allow 
the researcher to understand a particular issue or subject better and in-depth (Simons, 2009).  
Given the nature of the research questions and the interpretive position used in this research, 
the single case study approach was considered to be the most appropriate approach to adopt 
because it allows for a systematic data collection process, data analysis, and result reporting. 
Thus, it allows for an in-depth understanding of a particular phenomenon or situation. More 
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specifically, this approach provided multiple participant perspectives on terrorism in relation 
to domestic tourism within the context of Nigeria. 
Although the case study approach is widely adopted across various fields of research, concerns 
surrounding the researcher’s personal involvement or subjectivity have been noted to be a 
potential limitation. However, Simons (2009: p.24) argued that such issues should not 
necessarily be perceived as limitations as it is often a question of the overall quality and 
trustworthiness of the data presented. In addition, addressing the issue of reflexivity in the 
research process could shed more light on the extent of the researcher’s involvement and how 
the researcher arrived at the interpretations of the research (Simons, 2009). This (i.e., 
reflexivity) will be discussed in more detail in the next section. 
 
5.4 Addressing Reflexivity and Positionality 
Reflexivity is an important part of the research process as it is directed at a major underlying 
threat to the accuracy of qualitative research outcomes (Roller and Lavrakas, 2015). 
Reflexivity, then, involves a researcher’s continuous process of critique and critical reflection 
of his/her individual assumptions and biases and their influence on the various stages of the 
research process (Simons, 2009; Birks, 2014). By being reflective, researchers self-critique 
their frame of reference, social predispositions, and the ethical issues that develop in the 
fieldwork (Mills et al., 2012). Thus, reflexivity helps in indicating and addressing the 
subjectivity bias that pervades the socially-dependent nature of qualitative research, as well as 
adding considerably to the credibility and quality of the research (Roller and Lavrakas, 2015). 
In this section, I reflect upon my personal background and my perspectives on discourses of 
terrorism and domestic tourism. 
With regards to my positioning in this research, I will start by saying I was born in Lagos, in 
the south-western region of Nigeria, into a middle-class family, the last of four children (two 
boys and two girls). For my parents, education was a top priority. Although quality education 
in Nigeria was expensive (and still is), my parents ensured every one of my siblings and I went 
to the best schools wherever it was we relocated to. As both of my parents were academics (my 
father later switching to be a civil engineer), I was well accustomed to the academic 
environment from an early age. With this (i.e., growing up in a traditional academic Nigerian 
home), came some pressure and high expectations placed on me by both my parents and 
society. In secondary school, I began to tire of the pressure and high expectations as I was being 
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groomed by my parents to be either a medical doctor or an engineer. With that came a pressure 
to have top grades. As I was into sports, music and other extra-curricular activities, my grades 
were just average. 
In the later years of my secondary education, my parents took me to a private boarding school 
as they felt I was a bit too playful and distracted with non-academic activities. This was to 
ensure I got the needed grades to get into the top universities and pursue a career in the sciences. 
This worked out just fine as I came out with good enough grades to get me into three good 
universities and to study the courses I wanted to (or, more accurately, they wanted me to). 
Although I had good grades in my science courses, I felt out of place. As I love travelling - we 
did a lot of that when I was younger – tourism readily appealed to me. I applied to one of the 
universities (Redeemer’s University, Nigeria) offering a tourism program (Travel and Tourism 
Management). I spoke to my dad about my desire to study tourism and to my greatest surprise, 
he supported my decision without any questions.  
After my first degree, I became particularly interested in domestic tourism. This was primarily 
as a result of my interactions with some of the policymakers and practitioners within the 
Nigerian tourism sector. A year after the completion of my first degree, I decided to go to all 
of the tourism and hospitality organizations in Abuja (eleven in total), including the national 
tourism organization (Nigerian Tourism Development Corporation - NTDC). This was to speak 
to them about some of my ideas and to get a job. I was lucky enough to be granted an audience 
by the directors or deputies. After visiting eleven of these organizations, the one thing they all 
said was their struggle with a negative public image as a result of the terrorism crisis the country 
was facing. Some told me how they spent over ninety per cent of their budget on attracting 
international tourists which did not always work out. This got me thinking about the domestic 
sector and the opportunities that were being overlooked. For one, as a Nigerian, I was aware of 
the terrorism crisis, but that did not stop me from travelling, although, I avoided a few places. 
A year after these discussions, I gained my Masters degree in Tourism Management from 
Bournemouth University, UK. My previous conversations back in Nigeria largely informed the 
choice of my dissertation topic, “Domestic Tourists’ Risk Perception of Travel and Terrorism 
in the United Kingdom”. This was coupled with the fact that I understood that terrorism was 
fast becoming a global issue and no country was immune from attack. I also observed that 
Nigeria was not the only country that had very little plan in place for their domestic tourism 
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sector in general (most countries did not and still do not), both related to terrorism and more 
generally. I later left the UK in 2016 for my PhD in New Zealand. 
Let me then say at this juncture that my educational background in tourism as well as the 
general values and issues related to my personal experiences with terrorism, played key roles 
in influencing my interest to pursue a PhD and continue my research in the area of terrorism 
and domestic tourism. By “personal experiences with terrorism”, I mean the entirety of my 
interactions with terrorism as a Nigerian, either indirectly through the media and experiences 
of close friends, or directly as a result of my physical proximity to terror attacks.  
I, being a domestic Nigerian tourist at one point or another who has also lived in different 
regions of the country, observed varied responses to terrorism. Most of my childhood was lived 
in the southern region of Nigeria before later moving to the northern region (Abuja – state 
capital). I observed that those in the south related to terrorism a bit differently from those in 
the north. In addition, those in the north had different responses to terrorism. For instance, those 
in the south viewed terrorism as a northern menace while some in the north-central (e.g., Abuja) 
saw terrorism as a north-eastern menace, even though they have experienced more than four 
attacks in recent years. This got me thinking about the varied subjective spatial interactions 
people have with terrorism and how this could influence their travel intentions. 
Having stated the foregoing, I was driven to research the geographical perceptions of terrorism 
and its influence on domestic tourists’ travel intentions. This choice of research topic was also 
informed by the literature. My attention was drawn towards the arguments among academics 
on the impact of terrorism on tourist risk perception and travel decisions. However, their focus 
was on the international visitor market segment. I, therefore, saw the need to find out the 
perceptions of terrorism among domestic tourists and its impact on their travel intentions within 
the Nigerian context – a country that has its fair share of terrorism crises.  
I consider it necessary to mention that the abovementioned personal values, beliefs, 
experiences and social background influenced my research, particularly with regards to my 
interactions with my research participants. My personal position in terms of my religion, 
ethnicity, and level of education was fundamentally present and influenced the research 
process. 
My background as a Nigerian positioned me as an “insider” (i.e., I shared similar social and 
cultural characteristics with my research participants who were also Nigerians). As such, I was 
seen by my research participants as a cultural insider based on shared cultural commonalities. 
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This helped facilitate the interviews. For example, my being Nigerian placed me in a better 
position to gain the trust of the research participants and also made it easier to build rapport 
with them. However, while I was considered an insider in terms of cultural commonalities and 
nationality, I was aware of my religious position (i.e., a Christian interviewing participants 
from other religions, including Islam). Due to the sensitivity of my research topic (i.e., 
terrorism) and its deep-rooted connection with religion within the Nigerian context (as 
discussed in section 4.8), I decided to avoid questions that related to religion during the 
interviews in order to avoid provoking any of my research participants. However, it is 
interesting to know that while I avoided religiously-oriented questions, some of my research 
participants mentioned the influence of religion on their spatial perception of terrorism. Only 
in such instances was religion discussed. Despite that, I treaded cautiously, allowing the 
participants to take the lead on such subjects. While this may be interpreted as being biased 
and not curious enough (Merriam et al., 2001), I felt it was necessary to respect my research 
participants and avoid unnecessary provocation.  
Furthermore, during the interviews, I observed that participants who were Christians felt more 
comfortable talking to me about religion and terrorism than interviewees who were Muslims 
as they could already tell from my name (i.e., David, which is a common Christian name) that 
I am a Christian. However, when the issue of religion was raised by an interviewee who is a 
Muslim, for example, I encouraged them by simple gestures such as nodding my head in 
approval and comments such as, “Hmmm…”, “wow…”, “that’s true…”, and “that’s a good 
point”. This encouraged them to keep talking and feel a bit more relaxed. 
Another positionality issue that had an influence on my interaction with my research 
participants was my ethnicity. As a Yoruba (ethnic group) from the southern part of Nigeria, 
some of my research participants were from other ethnic groups (e.g., Hausas and Igbos). Thus, 
while I am Nigerian, I was from a different ethnic group. This did not make me an “outsider” 
per se, but I was still not considered as a full insider by some of the participants. For example, 
a few of the research participants initially spoke to me in their dialect. When they realised I did 
not fully understand them and could not respond fluently, they switched to English (which is 
Nigeria’s first language) and started to respond to me a bit more formally. However, my 
experience living in/with different ethnically diverse people proved very helpful.  
While I was born and schooled in the southern part of Nigeria, I have also lived in the Northern 
part of the country for three years and been to school with friends from other ethnic groups for 
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four years. As such, I knew a bit about the different cultures and could speak a bit of the local 
dialects (although not fluently). For instance, while building rapport with a few participants 
from the North (i.e., Hausas), I mentioned some of my positive experiences living in the North 
and my favourite cuisine specific to the Hausa ethnic group. It was interesting and encouraging 
for me to see how quickly they responded warmly to me after acknowledging my knowledge 
of their ethnic group. I observed that they were not too particular about how much I knew. 
Rather, they seemed impressed by and appreciated the little I knew. Thus, I was able to gain 
their acceptance and trust. 
While it is believed that if a researcher is of middle-class background or is educated, differences 
of authority and privilege within a research setting could negatively affect marginalised groups 
and the research process (Mellor et al., 2014), in this thesis, I did not experience that my social 
or educational class influenced the research process in any way. However, I do recognise that 
most of my participants felt quite privileged to share their personal experiences with me when 
they knew the data was being gathered for a “PhD”. As a PhD student, I was somewhat looked 
at as being very knowledgeable and an authority on matters relating to terrorism and tourism. 
While this might be interpreted as a power-gap between myself and the research participants, 
it did not influence our interaction or the way they responded to me. This could have been due 
to my casual but respectful approach. As a Nigerian, I understood that respect for people (both 
in words and body language) was an integral part of the culture. When talking with my 
participants, I referred to them as ‘sir’ or ‘ma’ and kept frequent eye contact with them which 
is a sign of respect. This might have minimised the gap between myself and the respondents. 
Furthermore, it has to be acknowledged that my positionality was present during the analysis 
of my data. How could I claim to act objectively or neutral in relation to all the research 
participants’ views, when I had equally strong views on terrorism in Nigeria. As such, I made 
critical self-evaluation a priority. I was constantly conscious of the beliefs and assumptions I 
held particularly in relation to ethnicity, religion and terrorism and of how these guided me 
when analysing the data. I constantly reminded myself of the need to ensure my position did 
not unfairly influence the way I interpreted, analysed and presented the data. Therefore, I 






5.5 Data Collection Techniques 
Selecting a method of data collection should ideally be based on the nature of the research 
questions posed and the methods’ suitability to answer them (Simons, 2009). In order to 
explore domestic tourists’ geographical perceptions of terrorism, personal interviews and the 
Implicit Association Test (IAT) were the data collection techniques utilised in the thesis. The 
two means of data collection are explained and justified below.  
 
5.5.1 The interviewing method 
Personal interviews were conducted to gain an insider view of the feelings and perspectives of 
domestic tourists’ spatial perceptions of terrorism. Jones et al. (2013: p.47) described this 
method as a ‘conversation with a purpose’ between two ‘conversational partners’; the 
interviewer (researcher) and the interviewee (participant). The purpose of the interview was to 
uncover the participants’ world, thoughts, feelings and experiences related to the research topic. 
These first-person accounts provided a platform for exploring in-depth thoughts and feelings 
of participants about domestic travel risk in relation to terrorism and space (Jones et al., 2013). 
This method was selected rather than other qualitative methods partly due to the sensitivity of 
the topic (i.e., terrorism) and the socio-political atmosphere in Nigeria. By socio-political 
atmosphere, I mean, Nigeria is a country with diverse ethnic, religious and political groups and 
these variables are woven into the fabric of how terrorism is perceived within the Nigerian 
context. Therefore, other methods (e.g., focus group) might make some feel uncomfortable in 
expressing themselves in front of a diverse group. Additionally, conducting personal interviews 
eliminated the possibility of discussions being dominated by a few participants. This method 
(i.e., personal interviews) gave each participant some degree of privacy and an opportunity to 
express and explain themselves in-depth, in a relaxed setting. 
 
5.5.1.1 Semi-structured interviewing 
A semi-structured interview technique was employed for this study as it combined the 
flexibility of the unstructured interview with specificity, structure, and focus, although not as 
rigid as that demonstrated by the structured interview (Jones et al., 2013). The technique allows 
researchers to outline topics in an interview guide (see Appendix C), which aided the researcher 
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in steering the discussion towards the subject while still giving the participants the opportunity 
to express themselves openly (Rubin and Rubin, 2011). Due to the research nature of an 
interview guide, topics and points listed in it are subject to change and can be flexible as the 
data collection process progresses (Obikeze, 1990; Bryman, 2012). Consequently, although 
there were commonalities between the interviews, in terms of the points covered, the specific 
questions (or order of them) were unique to each interview. 
Interviewees selected locations most suitable and convenient for them. This was necessary as 
a convenient environment enables participants to provide a rich and detailed account of their 
experiences in relation to the study (Jones et al., 2013). Interviews took place mostly at 
interviewees’ homes or in their workplaces. Prior to the interview, participants were given an 
information sheet explaining the research aim and procedures (see Appendix A). As part of the 
interview process, each participant was reminded of the purpose of the study, procedures, their 
right to withdraw from the study at any time, and protection of confidentiality.  
Prior to the interview, an interview guide (with a list of potential topics to be covered in the 
interview) was prepared (see Appendix C). While interview questions did not follow a rigid 
order, consistent themes addressing the aims and objectives of the research were addressed. A 
rigid order of questioning was avoided in order to encourage a natural flow of dialogue, with 
the semi-structured nature of the interview allowing sufficient flexibility in response to the 
participant’s behaviour. Rather than asking a series of questions, the researcher listened to the 
answers and asked the next question based on what had been said, just as in a regular 
conversation (Rubin and Rubin, 2011). On some occasions when the conversation deviated 
from the topic, the interviewer guided the participant back to the research focus.  
Nonetheless, it is important to mention that some of the participants deviated from the initial 
interview guide. For instance, some of the participants shared their grievances with the 
government on matters relating to terrorism and national security. A few spent some time 
sharing their painful experiences with terrorism, such as loss of loved ones. In these cases, the 
researcher did not interrupt the interviewees due to the sensitivity of the issue discussed. This 
proved to be a good decision as participants were more willing to discuss in-depth after they 
were given the opportunity to share what was on their mind. Some of the issues raised, although 
deviating from the initial interview guide, were deemed to be important and were, therefore, 
incorporated into future interviews. An example of such issues was the importance of empathy 
in risk communication (see Chapter Eight for details). 
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A probing technique was employed by the interviewer to encourage participants to further 
elaborate on certain topics or statements (Jones et al., 2013). However, the interviewer tried 
not to pester or push participants to elaborate on a topic or statement, but rather found a more 
flexible way to restructure the question. 
 
5.5.2 The Implicit Association Test (IAT) 
Asking people to self-report their feelings, perceptions, and thoughts is a straightforward and 
simple method for understanding attitudes and understanding tourist behaviour; why tourists 
travel, how they choose a destination, and what influences their decisions (Cohen et al. 2014). 
To understand tourist behaviour, researchers employ self-report measures (Um and Crompton 
1990; Prebensen 2006), such as questionnaires and interviews, which simply study explicit 
attitudes. However, recent social psychology research shows that explicit measures are 
restricted in that people are sometimes unwilling or unable to provide accurate reports of their 
feelings, opinions or attitudes (Brunel et. al. 2004; Gawronski and Houwer, 2014).  
The limitations of self-report measures have spurred researchers to develop implicit measures 
that assess feelings, thoughts, and behaviours without requiring introspection. These implicit 
measures of attitudes do not notify respondents about what is being measured, and even when 
they do know, these measures do not allow respondents control over their response (Smith and 
Ratliff, 2015). 
This study adopted an implicit measure using the Implicit Association Test to measure 
domestic tourists’ implicit attitudes towards a destination in the light of terrorism in comparison 
to their self-report from the interviews. In addition, the test was conducted to reflect perceptions 
and attitudes which participants may have been unwilling to reveal or unaware of during the 
interview. The IAT was utilised due to its reliability and wide use in behavioural psychology 
(Gawronski and Houwer, 2014). Also, the IAT has, in recent times, been adopted within tourist 
attitude research (e.g., Kim et al. 2011; Yang et al. 2012; Lee and Kim, 2013). 
While the IAT shows implied biases in self-report, it should be noted that the IAT is not without 
limitation. Although the IAT has been observed to be a reliable tool for measuring implicit 
attitudes and biases (Greenwald, 2010), it assesses only relative strengths of associations 
between concepts. However, beliefs involve more than just associations between concepts 
(Guild, 2010). Therefore, it cannot reveal or predict behaviour/attitudes in an absolute sense 
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(Carpenter et al., 2018a). However, the IAT has been observed to produce reliable results that 
are consistent and have high internal validity (Carpenter et al., 2018b). 
The IAT is a response-time computerised task based on the assumption that quicker and 
accurate responses are facilitated when the main concepts in the task are compatible with 
participants’ preference (Gawronski and Houwer, 2014). That is, the IAT measures the strength 
of associations between two categories (e.g., Southern destinations and Northern destinations, 
in the case of this study) and two evaluative attributes (e.g., appealing and unappealing, in the 
case of this study). The stimuli used to represent the categories and evaluative attributes can be 
words or pictures. 
Prior to the test, the online psychological research program IATGEN was used to integrate, 
design and computerize the IAT. Participants began the IAT after the interviews. The IAT 
consists of seven blocks of stimuli with 20 trials in the practice blocks and 40 trials in the 
measure blocks (as illustrated in Table 5.2). Four popular Nigerian tourist destinations were 
selected as target stimuli for “Northern Destinations” and “Southern Destinations,” 
respectively (as illustrated in Table 5.1). In addition, six positive and negative stimuli 
(adjectives) were presented as the evaluative attribute categories (see Table 5.1). 
 
Table 5.1. Stimuli for destination and attribute evaluation 
Southern destinations stimuli Benin, Calabar, Lagos, Uyo 
Northern destinations stimuli Adamawa, Borno, Kaduna, Yobe 
6 stimuli for appealing attributes  Beautiful, Enjoyable, Exciting, Peaceful, Pleasant, 
Relaxing 





Table 5.2. Sequence of blocks in the IAT 



































































































As shown in Table 5.2, blocks (1) and (2) were practice blocks (i.e., trials to get participants 
accustomed to the test). Participants were instructed to categorise words that appear in the 
centre of the screen using two different keys on the keyboard (i.e., “E” and “I”) that match 
category labels that appear on the left and right side of the screen respectively (as illustrated in 
Appendix D for a better understanding of the layout). In block (1), participants were instructed 
to sort target stimuli into the categories “Southern destinations” and “Northern destinations” 
and sort stimuli (adjectives) into the evaluative attribute categories “appealing” and 
“unappealing” in block (2). Blocks (3) and (4) are the first set of combined tasks. Participants 
used one response key to categorise Southern destinations stimuli or Appealing attributes and 
another was used to categorise Northern destinations stimuli or Unappealing attributes. For 
block (5), participants practised categorising stimuli of Unappealing and Appealing attributes 
using the opposite keys than they used previously (i.e., the category label and the corresponding 
response keys switch sides). Blocks (6) and (7) are basically the opposite pairing of blocks (3) 
and (4). That is, one response key was used to categorise Southern destinations stimuli or 
Unappealing attributes, and another was used to categorise Northern destinations stimuli or 
Appealing attributes. 
Following the IAT, data were analysed within the subjects and a standard difference score (D-
score) calculated for each participant. Based on the IAT result, a follow-up interview was 
conducted with each participant which lasted between two and five minutes. This was to give 
participants the opportunity to reflect on and discuss the possible similarities or differences 
between their individual self-report and implicit cognitions and their influence on their travel 
behaviour and travel intentions. Details of the result are discussed in Chapter Seven. The 
researcher conducted a pilot study before heading to the field. This is discussed below. 
 
5.5.3 Pilot Test 
A pilot test was conducted in Dunedin, New Zealand prior to the main data collection stage 
being undertaken in Nigeria. This was done to test method validity, appraise the ease of 
understanding of questions and instructions, and ensure wordings were unambiguous. 
Furthermore, the pilot test helped to test the analysis procedure, review the amount of time 
taken during the data collection process, and make necessary corrections and amendments 
before the data collection began (Creswell 2009; Jones et al., 2013). 
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As the pilot test intended to test method validity and analysis procedures, the same methods 
and process intended for the actual data collection process were followed. A convenience 
sampling technique was adopted. Four participants were selected from Nigerians living in 
Dunedin. Personal interviews were conducted followed by an IAT, and then a discussion to 
compare and reflect on discussions during the interview and results from the IAT. The pilot 
test was particularly important as it helped to test question sequence and analysis procedure for 
the IAT. As a result of the feedback, minor modifications were made to the IAT category 
wording and the order of the interview topics. 
 
5.6 Ethical Considerations 
Ethical considerations are significant in research as they help researchers in handling the 
research process transparently as well as in avoiding ethical problems (Jones et al., 2013). As 
such, the highest possible ethical standard was considered by the researcher at all stages of the 
research since ethical issues arise from the conception of a research project, designing, 
conducting and reporting of research results, to the dissemination of the data (Veal, 2006). 
Furthermore, due to the sensitivity of the subject (i.e., terrorism) and Nigeria’s prevailing 
political and religious setting (as discussed in the Chapter Four), certain challenges were 
encountered with regards to participant recruitment and the researcher’s safety. These 
challenges are discussed below. It is important to highlight that the researcher was also the 
interviewer. 
 
5.6.1 Recruitment process 
In the study, some potential participants were initially suspicious and occasionally asked 
questions like, ‘are you working with the government/police?’ or ‘which media house sent 
you?’ Participants were aware of the sensitivity of the subject, especially in a religiously 
diverse and politically sensitive country like Nigeria (see Chapter Four) and that giving 
information to the wrong person could endanger their safety. Therefore, the researcher took 
nothing personally when participants asked him such questions. In such cases, the researcher 
provided evidence such as his student identification card and the ethical approval form from 
the University of Otago’s Human Ethics Committee. To further assure participants and 
encourage their participation, the researcher explained the purpose of the study and emphasised 
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the value of others learning from it. Participant confidentiality and anonymity was also assured 
(Elmir et al., 2011).  
Despite this five of the potential participants, after agreeing to participate in the research, pulled 
out over fears regarding who the researcher was and who may get hold of any data they 
provided. Attempting to persuade these people to take part in the study was not pursued, 
recognising that doing so was likely to lead to more suspicion and stress for those people. It 
was also observed that potential participants who showed high levels of disinterest or unease 
about the research who subsequently agreed to participate in the study tended to provide 
information of limited quality. This reinforces the notion of not attempting to change the minds 
of those who initially show any unwillingness to take part in studies on sensitive topics. 
 
5.6.2 Interviewing process 
Generally, it is not uncommon for interviewees to feel uncomfortable opening up during their 
interview, and this was certainly the case when studying Nigerian’s views of domestic 
terrorism and tourism. As the researcher already had some experience conducting research on 
terrorism during his Masters degree, he did not take participant’s hesitation in opening up 
during the interview, especially at the beginning, for disinterest. Furthermore, the researcher 
understood that it was his responsibility as the interviewer to create a comfortable environment 
that facilitates discussion (McCosker et al., 2001; Liamputtong, 2007).  
Participant convenience and privacy is normally said to be paramount when deciding where to 
undertake interviews (McCosker et al., 2001). This was highlighted during one of the 
interviews. For example, while conducting an interview at a participant’s office, the 
interviewee was initially disclosing his feelings about terrorism and religion until a colleague 
came in who belonged to another religion. The participant immediately stopped talking and 
clearly felt uncomfortable. The interview was then stopped and continued after the colleague 
left the office in which case the interviewee felt more comfortable and kept talking. 
To create a comfortable environment that facilitated discussion, the researcher developed 
rapport with participants. Dickson-Swift et al. (2007) suggested that building rapport with 
participants in qualitative interviews will enhance the interviewer’s access to interviewee’ 
lives. In this study, the rapport building process started during the recruitment phase. Holding 
in-person orientation during recruitment allowed for rapport building. During the orientation, 
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the researcher explained the purpose of the research to each prospective participant and 
engaged them in small talks with the aim of building rapport. While others argue that 
establishing rapport may be seen as coercive or manipulative (Peckover, 2002), the researcher 
found it to be helpful during the interview process as participants were more willing to 
participate and reveal deep and rich information regarding their perceptions and experiences of 
terrorism. 
Demonstrating sensitivity and empathy is essential during the interview process particularly 
when studying sensitive topics (Dickson-Swift et al., 2007). In this study, the researcher 
engaged with the participants carefully, allowing them adequate time to respond to questions 
and respecting periods of silence. For instance, there were participants who had lost relations 
and friends to terrorism. Such cases provoked strong emotions, such as anger and grief. Such 
participants were given enough time to express their feelings as well as to remain silent for 
fairly lengthy periods without interruptions. Participants made comments such as ‘Sorry, I 
didn’t mean to cry’ or ‘I didn’t mean to talk for this long. I’m just sad and expressing myself.’ 
Despite the sometimes strong emotions participants expressed, they wanted to continue and 
later revealed that they were pleased to share their feelings/experiences and afterwards felt a 
sense of ‘relief’ from being listened to. In this way, the interview was viewed as a cathartic 
experience. However, it is important to note that this placed a significant level of emotional 
labour on the researcher, as discussed in the next section. 
 
5.6.3 Risks to the researcher 
Conducting research into sensitive subjects such as terrorism can be challenging and has the 
potential to adversely affect a researchers’ wellbeing (Lee, 1993). When engaged in qualitative 
research, it can be difficult for researchers to distance themselves from their participants and 
vice versa (Elmir et al., 2011). In this study, the researcher was aware of two issues of concern 
– emotional burnout and physical safety. 
While participants may find sharing their experiences to be therapeutic or a possible way of 
gaining closure (East et al., 2010), this can be emotionally draining for the researcher. In this 
study, as much as the researcher was interested in listening to participants’ feelings and 
experiences of terrorism, he became emotionally weary and moody at times due to the sad lived 
experiences that some of the participants shared. Therefore, a process was established to ensure 
he took time out between interviews to refresh and reflect on what had been said. Furthermore, 
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interviews were limited to two or three per week, and regular debriefings were undertaken with 
the researcher’s supervisors. In addition, the researcher sometimes took days off from the data 
collection process to do other activities, such as sport (e.g., soccer), which proved helpful in 
avoiding emotional burnout. 
Another issue of concern was the researcher’s physical safety. Conducting research in 
politically sensitive places that are prone to terrorist attacks can be incredibly dangerous. 
Researchers are prone to direct and indirect threats linked to riots, terrorist attacks, 
kidnappings, and traffic accidents (particularly in areas where the road networks are poor). A 
researcher’s ability to manage these risks increases significantly with experience and 
knowledge about the area, including geography, conflict zones, and the political and religious 
environment. For instance, on one occasion, the researcher found himself near an exchange of 
gunfire between the police and a group of protesters during a riot. However, his local 
knowledge of the environment proved valuable as he was able to escape through a safe route. 
 
5.7 The Study Area 
Data collection took place in Abuja, in the north-central region of Nigeria (as shown in figure 
5.1). Abuja is the capital city of Nigeria, located in the centre of the country within the Federal 
Capital Territory (FCT). Abuja is Nigeria’s fourth-largest city and one of the most diversely 
populated cities in terms of its religious and ethnical setting, with a population of about 3 
million people (Aduge-Ani, 2018). It is also the fastest growing city in Nigeria, experiencing 
an annual growth of about 35 percent, mainly due to the huge influx of people into the city 
(Aduge-Ani, 2018).  
Abuja was selected on three grounds. Firstly, Abuja serves as a socio-cultural, political, and 
administrative melting pot for Nigeria due to the large influx of people from different regions 
of the country. This provided more widespread cultural/religious/ethnic representation and 
views of domestic tourists from different parts of the country on terrorism. As a result, this 
could improve the transferability of the findings to other domestic tourists within Nigeria. 
Transferability refers to “the degree to which the results of qualitative research can be 




Figure 5.1 Map of Nigeria showing the data collection site – Abuja. 
Secondly, Abuja, and some of its neighbouring towns, have previously experienced terrorist 
incidents which provided an opportunity to explore spatial perceptions of terrorism of residents. 
Due to previous contact with terrorism, some of the participants were able to share, in-depth, 
their feelings about the issue and its impact on their travel intentions and behaviour. 
Furthermore, participants with more limited contact with terrorism (by virtue of not being 
within close proximity to an attack) were able to share their varying experiences and feelings. 
Lastly, Abuja was selected due to the researcher’s safety (as discussed in Section 5.6.3). As 
aforementioned, Abuja has previously experienced a few terrorist incidents. However, it is 
identified by the International SOS (the world’s largest medical and travel security services 








5.8 Sampling Strategy 
For the purpose of this study, participants were purposively drawn from a population of 
residents of Abuja who had intentions to travel within Nigeria but outside Abuja and whose 
travel intentions were for the purpose of tourism. Also included in the study were those who 
had no intentions to travel domestically as a result of terrorism concerns. The age range of the 
participants was between 18 and 60 years. Those below the age of 18 years were excluded from 
participating as 18 is the age of full legal age of responsibility in Nigeria (anyone below 18 is 
considered a minor by the law). A convenience sampling technique was adopted. In this case, 
participants were selected based on accessibility to the researcher. That is population members 
who were conveniently available to participate in the study. 
Between January and April 2018 a total of 52 qualitative interviews were conducted. Each 
interview was conducted face-to-face by the researcher and was audio-recorded after seeking 
the interviewees’ approval. This enabled an accurate recording of the interview dialogue and 
ensured a complete transcript (Rubin and Rubin, 2011). The 52 interviews were conducted in 
English and ranged in length between 22 and 75 minutes. During the data collection process, 
the researcher interviewed participants originally from both the northern and southern parts of 
the country (23 – south and 29 - north). 
To access prospective participants during the fieldwork the researcher went to popular (i.e., 
most-visited) public recreational parks and gardens according to TripAdvisor within Abuja 
(e.g., Jabi Lake Park, Millennium Park) (TripAdvisor, 2018). This yielded little result at first 
due to the sensitivity of the subject (i.e., terrorism). Participants were aware of the sensitivity 
of the subject, especially in a religiously and politically sensitive country like Nigeria. 
Participants were aware that giving information to the wrong person could endanger their 
safety. As such, participants were initially suspicious and wanted to be sure the researcher was 
not an undercover agent working for the government or some secret security agency (as 
discussed in section 5.6). However, this concern was removed as the researcher explained to 







5.9 Data Analysis 
For the purpose of this research, a thematic analysis method was adopted to analyse the 
qualitative data obtained through semi-structured interviews. The IATGEN program was used 
to analyse the implicit data obtained from the IAT. 
 
5.9.1 Semi-structured interviews 
After the interviews were conducted and documented they were transcribed verbatim. 
Thematic analysis was used at it allows for an in-depth interpretation of data and the facilitation 
of thoughtful understanding of social phenomenon (Miles and Huberman, 1994). The 
researcher followed a conventional approach of thematic analysis, first reading through all the 
manuscripts repeatedly in order to familiarise himself with the data. Open coding was used for 
each interview to record key observations gathered from the data. These observations were 
then grouped together to represent the preliminary codes. Comparisons of themes were 
subsequently made between interviews to modify and identify the most important themes 
(Jones et al., 2013). The coding and analysis were also informed by existing literature and 
theories pertaining to risk perception, terrorism and tourism as discussed in Chapters Two and 
Three. Finally, illustrative quotes that best represent each theme were chosen by the researcher 
and presented in the findings (i.e., Chapters Six, Seven and Eight). 
 
5.9.2 The IAT 
As aforementioned, the IATGEN online program was used to analyse the IAT. The program 
was used to measure participants’ response time in milliseconds (ms). After the test was 
completed data in combined blocks (see table 5.2) were analysed. A standard difference score 
(D-score) was subsequently calculated for each participant (see Appendix E) using IATGEN’s 
automated analytical tool which allows raw data from the test to be uploaded and automatically 
scored, thus making clean D-scores available for interpretation (Carpenter et al., 2018). It is 
important to mention that while the IAT results may be numerical data it is being utilised in 
this study to inform qualitative research rather than as a standalone entity. Results from the 





This chapter has provided a discussion of the methodological considerations of this thesis. It 
identified and discussed the interpretive approach as the research paradigm adopted for this 
research. It allows for a better understanding of spatial perceptions of terrorism in a manner 
that views social realities and worldviews as varied. Furthermore, as the interpretive paradigm 
aligns with qualitative research methods, the qualitative research approach was used in this 
study. 
As qualitative research focuses on how the world is perceived, understood and constructed, it 
allows investigation of the “how” and “why” of social perceptions and behaviours. When 
addressing social complexities such as perceptions, beliefs and knowledge creation, personal 
interviews provide the opportunity to go in-depth into the individual and social processes 
underpinning these values. Thus, this study adopted an interpretive methodology with 
qualitative research methods to address the research aim and questions. This chapter has 
introduced the single (or instrumental) case study approach applied in this research. The 
chapter also addressed the issue of reflexivity, where the researcher reflects upon his personal 
background and his perspectives on discourses of terrorism and domestic tourism. 
Furthermore, the research methods used for data collection (semi-structured interviews and the 
IAT) were discussed. The analysis and interpretation processes were also outlined in this 
chapter, along with the presentation of the IAT, which was analysed using the IATGEN online 
program. Ethical considerations that guided the conduct of the research were also discussed. 
This chapter also introduced the study area as well as the research sampling strategy and 
procedure. The findings of this research are presented in the next three chapters. While they 











Chapter Six - Risk Perceptions of Terrorism and Travel Intentions 
 
6.1 Introduction 
The next three chapters present and discuss the analysis of the data collected from the field. 
The analysis chapters address the research aim which is to examine the spatial perceptions of 
terrorism and how they influence domestic tourists’ travel intentions. As such, this chapter 
provides a discussion of domestic tourists’ risk perception of terrorism and its influence on 
their travel intentions. This study adopts the definition of travel intention by Hennessey et al. 
(2016. p.2) which states that ‘travel intentions are the ‘subjective probability of whether a 
customer (or tourist) will or will not take certain actions that are related to a tourist service’. 
The intention to travel of potential tourists are their perceived likelihood of visiting a 
destination within a specific time period (Hennessey et al., 2016). As such, the study explores 
how terrorism risk influences domestic tourists’ subjective probability of travelling or not 
domestically for the purpose of tourism. Within the context of this study, the participants’ travel 
intention time period is from the time at which they were interviewed (i.e., January – April 
2018) to the foreseeable future (one year or more). 
The chapter starts by demonstrating how terrorism is perceived in relation to places (i.e., spatial 
perceptions of terrorism among domestic tourists). The responses from the interviews showed 
that domestic tourists cognitively process and perceive spaces in relation to terrorism based on 
three characteristics; geographical location, religious context and ethno-linguistic context. The 
chapter then explores the media’s influence on domestic tourists’ risk perception of terrorism 
and travel intentions. 
Next, the chapter discusses various levels of domestic tourist exposure to terrorism and the 
influence of this on risk perception and travel intentions. Based on the findings and previous 
literature by Seabra et al., (2012), on the Terror Scale, the various levels of exposure to 
terrorism are divided into indirect exposure, semi-direct exposure, and direct exposure. It is 
necessary to mention that this chapter only discusses findings from the interviews. Results from 






6.2 Spatial Perceptions of Terrorism and Domestic Travel 
Risk perception studies examine the subjective judgements of individuals when evaluating or 
characterizing the severity of a risk (Slovic and Weber, 2002). These subjective judgements 
(views or perceptions) represent people’s understanding of the world based on beliefs, 
experiences, cultural idiosyncrasies of societies, norms and value systems (Slovic, 2000; 
French et al., 2006). Rohrmann (2008) observed that most people hold views about any risk 
irrespective of whether they are susceptible to it. This is similar to views of terrorism risk which 
has a major influence on people’s risk perception and how they perceive a place as either safe 
or unsafe (Morakabati, 2007). 
The findings of the research in this study indicate that domestic tourists’ perception of 
terrorism, and why and how tourists make decisions to travel domestically was strongly 
connected to how a place is perceived in relation to terrorism. These spatial perceptions of 
terrorism were associated with the geographical location (that is, where a terror attack 
occurred), the religious orientation and the ethno-linguistic orientation of people/residents of 
places irrespective of how safe or unsafe a place was (as illustrated in Figure 6.1). Thus, they 

























6.2.1 Spatial perception of terrorism based on geographical location 
Some of the participants related to terrorism and domestic travel from a geographical 
standpoint. They admitted and expressed reluctance to travel to specific destinations where 
terror attacks have occurred due to fear of terrorism. Some made reference to Borno state and 
other cities that have been affected by terrorism (especially in north-eastern Nigeria). Kunle 
shared his view about north-eastern states, 
I think certain areas are not safe. I will personally avoid going to north-eastern 
destinations like Maiduguri, Adamawa and Benue. Although nowhere is safe like that. 
Anytime and moment terrorists can launch an attack… [but] I won’t feel comfortable 
and safe travelling to those places [Maiduguri, Adamawa and Benue]. 
While some participants expressed concern over domestic travel to specific locations, others 
addressed terrorism in relation to domestic travel from a regional point of view, such as the 
entirety of northern Nigeria. They considered the entire region to be vulnerable to terrorism 
even though the majority of the attacks have only occurred across a few states in the north 
(Borno, Yola, Yobe, and Gombe). Joy considers northern destinations vulnerable and would 
rather consider southern destinations as a preferred leisure option:  
You don’t have peace of mind when travelling towards the north, never! The majority 
of the terrorist incidents occur there. Don’t get me wrong, I know a few places there [in 
the north] may be safe, but…. I will prefer going to the south for my holidays. It’s okay 
and better. When going to the south we don’t feel much afraid. We feel safe. The north? 
No! No!! No!!! 
Adaora shares a similar view about terrorism, as she commented on how she feels about 
travelling within Nigeria: 
I feel terrorism is a northern issue…. [Even though] it is predominantly in the 
northeastern part. It is specific to places there at the moment. People living there are 
just living at the mercy of God. I don’t like travelling to the north…I feel anxious most 
times when travelling. I feel a bit relaxed when travelling to other states in the south 
which of course is one of the safest zones. 
This tendency to perceive a region or neighbouring destinations as unsafe based on events that 
occurred within the region supports previous studies (Drakos and Kutan, 2003; Yang and 
Wong, 2012; Neumayer and Plümper, 2016) which suggest that negative events within one 
region may influence the image and tourism flow to neighbouring regions or nearby 
destinations (i.e., spatial spillover effect). This study observed that repetition and intensity of 
terrorist attacks at a destination increase the risk perception associated with the destination as 
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well as neighbouring destinations and regions. Drakos and Kutan (2003) and Baker (2015) 
mentioned that when terrorism reoccurs at a destination it generates negative spill-over and 
higher perceived risk associated with nearby regions. This was the case observed in this study 
where phrases like “it [terrorism] is a northern thing”, “it [bombings] is a common thing there”, 
“it happens a lot there” were used to describe the frequency of terrorist attacks in northern 
Nigeria even though the majority of these attacks occurred in only a few north-eastern states. 
As a result, most respondents perceived the entire region as unsafe and expressed concerns 
over travelling to northern states, irrespective of whether they were affected by terrorism.  
However, not all respondents shared the same spatial perception of the north as some were 
willing to travel to any destination, irrespective of the risk involved. Abigail expressed her 
feelings on terrorism and domestic travel in Nigeria: 
I don’t think domestic travel is safe in Nigeria. It all depends on where you are going 
and what you are going to do. If I have a job to do, I will go ahead no matter the risk… 
It [terrorism] does not affect my travel plans that much. The only thing is I will prefer 
going by air because the chances of being attacked by these terrorists are quite lower 
than commuting by road. I have travelled to the north-eastern part of the country where 
terrorism is prominent. It [Maiduguri] was different from the impression the media 
gives. When you hear about terrorism in the north-east what comes to mind is a place 
that is up in smoke and debris [laughs]. But the exact opposite is the case, people live 
very normal lives there. 
For Chuks, he felt a lack of knowledge and domestic travel experience makes people perceive 
a place as unsafe and that they avoid travelling to such regions:  
I travel a lot, some work-related while others for personal reasons like holidays. I’ve 
been to Adamawa and Maiduguri. I’ve travelled to all the geo-political zones and I 
realised that [perception of] terrorism is because people have not left their own regions. 
An average southerner will advise against travelling to the north. Unfortunately, what 
they have failed to understand is that the north is not a particular place but a collection 
of spaces. To these people, terrorism could be a factor, but for someone like me [laughs] 
terrorism is not even an issue. I think I’m a terrorist myself [laughs]. I’ve been to 
Adamawa and Borno - the epicentres of the insurgencies. I’ve lived there, and I’m not 
scared….. [Although] most times I prefer flying. 
It was observed that the participants who expressed minimal concerns about terrorism risk in 
relation to domestic travel perceived terrorism to be more of a general issue rather than a 
northern Nigeria issue. They also had ample domestic travel experience. Although some of the 
participants mentioned that terrorism did not affect their perception of any geographical 
location or their travel intentions, they did not deny the presence of terrorism or ignore the risk 
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of terrorism (as suggested by Morakabati (2007) and Kapuscinski (2014)). Rather, their 
willingness to travel, irrespective of the risk of terrorism, was based on factors such as travel 
experience, the reason for travel and geographical knowledge. In addition, it was observed that 
participants who had domestic travel experience and showed a willingness to travel 
domestically were quick to highlight their preference for air travel as the safest travel mode 
when travelling to destinations/regions considered to be terrorism-prone. This is due to the 
kidnappings, robbery and terrorist attacks that often take place on some of the roads leading to 
these destinations. Nevertheless, this shows that not all tourists are the same (Reisinger and 
Mavondo, 2006). 
Although participants who perceived terrorism based on geographical locations expressed fear 
and anxiety, most did not completely refute the idea of domestic travel to areas/regions 
perceived to be terrorism-prone depending on the situation. The situation being visiting family 
and friends at the destination. According to Francesca,  
…when travelling to the north your mind flips from time to time but I have friends and 
family there [and] visiting them is an opportunity for me to see them and relax…you 
know, a break from work. I wouldn’t say I do that quite often though. 
While Francesca obviously worries about travelling to the north, it is interesting that she 
considers it as a place to relax due to the presence of family and friends at the destination. 
Studies (e.g., Seabra et al., 2012; Lechowska, 2018) have revealed that family/friends play a 
major role in how risk is perceived (i.e., higher or lower risk perception). As such, while 
travelling to the north – as a geographical location – may create feelings of anxiety due to 
terrorist attacks, the presence of family and friends there (in the north or at the destination) may 
reduce the perceived risk as well. 
While some of the participants perceived terrorism and domestic travel risk in relation to 
geographical locations, some perceived terrorism and domestic travel risk based on the 
religious characterization of the location – be it north or south. This spatial perception of 
terrorism had its own influence on people’s travel intentions and decisions. This will be 
discussed in the next section. 
 
6.2.2 Spatial perception of terrorism based on religious context  
For some of the participants, religion was the lens through which they perceived terrorism and 
domestic travel risk in relation to spaces. In essence, they viewed areas with higher 
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concentrations of a particular religion as unsafe for domestic travel. Some expressed concerns 
about travel to areas with more Muslims or Christians even though some of the places or 
neighbouring destinations had no record of terrorist attacks. For example, Charles felt, “…one 
has to think twice before going anywhere especially if you are Christian.” The same sentiment 
was shared by Laura, who felt areas with a higher concentration of Muslims could be unsafe 
for Christians: 
… [Terrorism] seem to have a religious undertone because…like in Jos, it was Muslims 
killing Christians and the Christians killing the Muslims. It wasn’t funny. Anytime we 
wanted to go out, we [Christians] were aware of our boundaries. You know as a 
Christian you don’t travel to that area and as a Muslim, you don’t go to that area. It 
wasn’t a good experience. 
Osas also shared one of her travel experiences to Bauchi state: 
I was travelling to Bauchi state during the December festive period. I took a flight to 
Kano and I think I was the only Christian on that flight, so I had to disguise. I had to 
use a shawl over my head. I was just scared…on getting to Kano…you know terrorism 
in Nigeria is religious and political at the same time. So, I had to find myself saying 
things like “As-Salaam-Alaikum” which means peace unto you in Arabic and other 
Arabic words just to present myself as a Muslim. It was kind of very obvious I wasn’t 
a Muslim. I had to just play the game. 
One of the most prevalent notions about how the world works is related to religion (Park and 
Roehl, 2013). Previous studies (e.g., Sj̈oberg and Wahlberg, 2002; Park and Roehl, 2013; 
Mansfeld et. al., 2016) have shown relationships between people’s religious beliefs and how 
they perceive and respond to situations involving risk. This was clearly seen in the way some 
of the participants perceived terrorism risk in relation to domestic travel. For some of the 
participants, terrorism and travel risk was about the religious construction of spaces. There was 
no mention of specific physical locations or boundaries. In essence, terrorism and/or travel risk 
had more to do with the religious orientation of spaces.  
Danjuma (a Muslim) also expressed fear about travelling to places with a higher concentration 
of Christians: 
…some of these places are actually safe, but I don’t feel safe. I once travelled to a place 
we knew is safe [from terrorism]. As a Muslim, I was saying my prayers and I got these 
awkward stares from people. When I was done praying, a gentleman came over to me 
and advised me to pray indoors rather than outside to avoid any embarrassment [it might 
make people uncomfortable]. Wow! I was scared. Instantly I started looking for a way 
to get out. That wasn’t a pleasant experience at all. I felt threatened. 
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Unfortunately, religion has become one of the ways through which people perceive and interact 
with terrorism risk and spaces both within the Nigerian context and globally (Park and Roehl, 
2013). This study observed that participants who viewed terrorism and travel risk in relation to 
the religious construction of spaces tended to express higher risk perception than those who 
viewed terrorism from a geographical (or location-specific) standpoint. They also tended to be 
dogmatic, more conservative and less flexible about their views on terrorism and domestic 
travel intentions. Some of them used phrases such as “I won’t travel to…” “Why should I travel 
to...!” “I don’t think anyone [belonging to their religion] will feel safe” “I will advise people 
[belonging to their religion] to avoid places where…” 
 
6.2.3 Spatial perception based on ethno-linguistic context 
Aside from the religious characteristics of spaces, the ethno-linguistic construction of spaces 
was another lens through which some of the participants perceived terrorism and travel risk. 
Nigeria has more than 250 ethnic groups who speak 512 languages (Onuah, 2006). However, 
Hausa, Yoruba, Igbo, and Fulani are the predominant ethnic groups, together making up more 
than 70 percent of the population (WPR, 2019). Hausa, Ibo and Yoruba languages are the major 
languages spoken in the country (WPR, 2019). Although some Nigerians can speak more than 
one of these languages, Hausa is widely spoken in the northern regions of the country while 
Yoruba and Ibo are predominantly spoken in the southern regions of the country (Onuah, 
2006). Some of the participants associated terrorism and travel risk with specific ethnic groups 
(specifically Hausa and Fulani). They expressed their feelings about travelling to areas with 
concentrations of a particular ethno-linguistic characteristic. This feeling was captured in Folu, 
Tobi and Loretta’s comments: 
I wouldn’t want to travel north…I don’t want to die [laughs]. You get a lot of Hausas 
and Fulanis there. You know that side [the south] is like for us... [so] it is much safer. I 
feel areas with a concentration of Fulani people should be avoided. They should be 
isolated….they [Fulanis] killed like two people in my state. 
                      Folu  
I don’t understand their language [i.e., Hausa]. This makes me feel insecure and 
vulnerable when travelling to that part of the country [north]… If anything should 
happen I can’t defend myself that is why I don’t like travelling towards that part. I don’t 
like it. 
                     Tobi 
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Nothing will make me go to such areas. I have no travel intentions travelling to such, 
not even if I’m offered free flight and commission. I will not go… When we hear about 
the Hausas, it’s not always associated with good things. So that thought has been 
imprinted in my mind. I don’t want to explore where they are no matter how beautiful 
it is. And the fact that you are travelling to a place where some group of people have 
this thing towards Christianity. I’m a Christian so that is one very big fear. 
      Loretta 
Ethnic, linguistic, and religious cues seem to factor into judgements about terrorism. In the case 
of some of the participants, they use ethnicity, and in some cases (e.g., Loretta), both ethnicity 
and religion are used as a heuristic for assessing terrorism threats and developing responses in 
relation to domestic travel. A significant body of literature (e.g., Brauer, 2001; Riek et al., 2006; 
D’Orazio and Salehyan, 2018) suggests that people categorise others into ingroups and 
outgroups based on ethnicity, race and/or religion, and react differently to similar attitudes or 
behaviour depending on which category they fall into. For instance, delinquent behaviour by 
members of an ingroup is seen and perceived as unusual and less threatening, while similar 
behaviour by outgroup members are judged as systematic or a symptom of shared traits, thus, 
resulting in negative stereotypes of the group as a whole (Oswald, 2005; Huff and Kertzer, 
2018). 
Similarly, studies have found that ethnocentrism is a strong predictor of people’s perceptions 
and attitudes regarding terrorism (Craven, 2015; Huff and Kertzer, 2018; D’Orazio and 
Salehyan, 2018). As such, many people base their assessments of terrorism risk on the 
perceived social identity and/or group classification of the perpetrator(s) (Huff and Kertzer, 
2018). In which case, members of an outgroup are perceived to share behavioural traits and are 
thus, more threatening. This is known as the outgroup homogeneity effect (Linville et al., 
1989). 
While studies on the influence of social identity on risk perception of terrorism have been set 
within the context of international tourism, based on the findings of this research, it was 
observed to also apply within the domestic tourism context. Additionally, some of the 
participants based their spatial perception on more than one spatial construction. For instance, 
some (as demonstrated in Loretta’s quote above) perceived spaces in relation to terrorism based 
on both the religious and ethnic construction of spaces. Furthermore, most participants 
admitted that the mass media reinforces the negative stereotypes of particular social identities 
through the way they frame news coverages. This is discussed in the next section. 
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6.3 Media, Terrorism and Travel Risk Perception 
The media plays a key role in shaping people’s opinions about terrorism and perceived risk of 
terrorism (Sayira and Andrews, 2016). With reference to the former, the media plays a key role 
in stereotyping ethnic and religious groups (e.g., Muslims) in relation to terrorism (D’Orazio 
and Salehyan, 2018). This is not uncommon or specific only to domestic tourism. A large body 
of literature has found a relationship between media stereotyping and risk perception of certain 
social identity groups (Wåhlberg and Sjöberg 2000; Riek et al., 2006; D’Orazio and Salehyan, 
2018). Some of the participants admitted that the way terrorist events are framed has a negative 
effect on the perceived risk of terrorism and the views people hold about specific ethnicities. 
For Jamal, media coverage on terrorism often negatively frames the Fulani ethnic group: 
People try to paint crisis with ethnicity […] I don’t know why they are making it one-
sided. You wake up and see the media say “Fulani” did something instead of saying 
“this particular person” did something. I don’t think that is the best way. 
Elizabeth also believes that the media has encouraged the stigmatization of people when it 
comes to terrorism in general: 
They [the media] may give correct information but framed in a different way that is 
very biased. This also goes for international news coverage. They tend to make it look 
like a particular race or ethnic group are the terrorists…when a white person does a 
thing he’s referred to as mentally ill or unknown gunman but when an Arab does the 
same thing he’s immediately labelled a terrorist [laughs]. Do you see how the same 
thing is framed differently? I think the media has actually strengthened the 
stigmatization of certain race and ethnicity. 
This study also observed that the media’s influence on participant’s risk perception was 
partially based on how participants perceived the media and media reports. Many of the 
participants perceived the media reports and coverage to be “unreliable”, “exaggerated”, 
“controlled by the government”. Bola feels, “government-owned media houses are whacked. 
They give us just what the government wants us to see”. While some participants felt media 
reports were often exaggerated, others felt they were “under-reported” or “watered-down.” 
For Ama, the media “are not truthful.” She went on to share one of her experiences: 
They cover things up or refine it. Take, for example, the Nyaya bombing, my husband 
was at the scene and recorded the video. So, I have a good idea of the number of people 
that died but the numbers published on the TV and in the papers were different…they 
were reduced. So disrespectful to the dead! So to me, the media are like puppets. 
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Jemima and Zion, amongst others, also questioned the media’s reliability. As a result, they felt 
the media does not necessarily influence their risk perceptions and travel decisions. For 
Jemima, media reports should not be relied upon: 
The media? I don’t totally rely on what they say. They are not that reliable. They have 
conflicting information and news coverage – very biased… they exaggerate things. For 
me, the media does not really influence me or my travel plans. 
                Jemima 
I don’t think domestic media coverage is very reliable. Sometimes they either under-
report or exaggerate what has happened. Frankly, I am indifferent. They do not affect 
my views or plans because I do not trust the media with the reports that are given. 
                     Zion 
This perception by participants of media exaggeration is supported by previous studies which 
argue that media reports are often biased, sensationalised and amplify risk, which in turn 
influences people’s risk perception (Wåhlberg and Sjöberg 2000; Kapuscinski and Richards, 
2016). Based on the findings of this study, a link between how the individual perceives the 
media (i.e., unreliable, controlled, exaggerated, biased) and the influence of the media on the 
individual’s travel risk perception was observed.  
It was observed that how much influence the media has on participant’s travel risk perception 
and travel decisions in relation to terrorism was based on their perception of the media. This 
finding agrees with a study conducted by Adeloye and Brown (2018) on domestic tourist 
perception of terrorism in the UK that also suggests the existence of a link between perceptions 
of the media and the media’s influence on travel risk perceptions and decisions. 
Although the majority of participants expressed their scepticism about the media and terrorism 
news coverage, some admitted that the media had some influence on their travel risk perception 
and travel intentions. Chinelo shared her view on the media. She felt media coverage has a 
major influence on people, irrespective of whether it is exaggerated: 
The media has a very big influence because people get most of their information 
through the media [...] they just put up stories. They put fear in people. My sister was 
previously in the north and then she kept reading the news. After a while, she packed 





This view was shared by Onimisi who feels the media influences people’s perception and travel 
decisions: 
Listen, the media absolutely influences travel decisions and perceptions. They play a 
very important role. Yes, most of their information is not accurate… to make matters 
worse, we also have social media where everyone is now a media personnel. As long 
as you have a phone and internet connection you are officially a journalist [scoffs]… 
of course, it affects people’s perceptions and decisions. 
Morakabati (2007) and Kapuscinski (2014) suggested that each individual’s perception differs 
from one another. This was noted in this study with regards to the influence of the media on 
people’s terrorism risk perception and travel decisions. While it was observed that there was a 
connection between how people perceive the media and the influence the media has on their 
travel risk perception in relation to terrorism, other studies (e.g., Wåhlberg and Sjöberg 2000; 
Kapuscinski, 2014) have noted that the media influences peoples’ risk perception regardless of 
how they perceive the media and whether they realise it or not.  
Additionally, it was observed that the level of exposure to terrorism risk influenced 
participants’ risk perceptions of terrorism and travel intentions/decisions. This will be 
discussed in the next section. 
 
6.4 Exposure to Terrorism and Travel Risk Perception 
Tourists’ perception of terrorism risk can be influenced by many factors, some of which have 
been discussed above. In this study, it was observed that the level of exposure each participant 
had to terrorism played a significant role in their perception of terrorism risk (high, moderate 
or low) and their domestic travel intentions. Participants were asked about their experience of 
terrorism and contact with terrorism. Three major types of terrorism exposure were identified: 
indirect, semi-direct, and direct (see Figure 6.2). The direct exposure is further sub-divided into 
one-off direct exposure and repeated direct exposure. Twelve of the participants were directly 
involved in a terrorist attack, eighteen participants were semi-directly involved in a terrorist 
attack, while twenty two participants were indirectly exposed to terrorist attacks. Participants 
who had direct and semi-direct experiences of terrorist attacks were mainly involved in the 
Nyanya bombing and north-central bombing, both of which took place in 2014. Each level of 

















Figure 6.2: Self-Reported Levels of Terrorism Exposure 
 
6.4.1 Indirect exposure to terrorism 
Participants who fall under this category were those who were mainly exposed to terrorism 
through mass media coverage and/or other sources of information on terrorism such as word-
of-mouth (WOM). It is important to mention that all of the participants were exposed to media 
coverage on terrorism, mainly because of the frequency of attacks and media coverage of 
terrorism in Nigeria. However, for this category of participants the mass media reports 
(including social media and WOM) were the only exposure they had. They had never been 
victims of a terrorist attack, being in physical proximity to a terrorist attack, or present at the 
scene of an attack. Interestingly, the study observed that participants with indirect exposure to 
terrorism expressed high terrorism risk perception and low domestic travel intentions.  
While some of the participants (as discussed in section 6.3) felt the media had little influence 



















































friends about terrorism had an influence on their risk perception and travel decisions. 
Interestingly, when further questioned about the sources of information of their family and 
friends, it turned out that most got their information from media reports or other WOM sources 
who also got their information from media reports or social media. Phrases like “somebody 
told me”, “based on what I heard” were used to describe how respondents got their 
information on terrorism. For Chinelo, most of her information about terrorism comes from the 
media, family and friends: 
I read the newspapers, TV and sometimes, social media. I also get most of my 
information from my colleagues, family and friends. They [friends] told me the north 
is not safe. So I don’t have any intentions of travelling to a place in the north…I was 
even a bit scared when coming to Abuja because I’ve heard about people attacking 
travellers. 
 Tomi also expressed how terrorism reports from the media and family affected his risk 
perception and travel intentions: 
I’ve heard about them [terrorist attacks]. It affected my feelings of safety even though 
I wasn’t there. It affected me so much at some point I was thinking of leaving the 
country for good [...] Based on what I’ve heard from the news and my friends, I am a 
bit scared. I don’t think I will do much travelling in the north. In fact, based on what 
I’ve heard, I used to be basically indoor when I went to Kaduna. 
Based on some of the participants’ responses, the author observed that the more exposed the 
participants were to terrorism reports (through the media, family, and/or friends) the higher 
their risk perception and the lower their travel intentions were. Apparently, participants tended 
to trust information coming from their family/friends even though it originated from the media 
(which they claimed they felt was unreliable and biased). Thus, the same information was 
received differently based on the perceived credibility of the source and trust in the source 
(family/friends in this case). 
While tourists and people, in general, are exposed to a variety of information sources (i.e., 
formal and informal) regarding risk or a potential travel destination, it has been found that 
people tend to rely more on informal sources such as family and friends as the dominant source 
of information (Frewer, 1999; Carr, 2003). As such, information from family and friends is 
generally preferred and perceived to be more reliable and authentic than that from formal 
sources (Carr, 2003; Ryu et al. 2018). This is equally consistent with people’s information 
sources regarding risk. That is, people are more likely to trust and rely more on information 
from family and/or friends regarding risk (Nishimura et al., 2006). This is due to the fact that 
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as social creatures, trust in people (such as family/friends) has been built over time through 
social interactions and experiences with them (Bieger and Lasser, 2004). 
 
6.4.2 Semi-direct exposure to terrorism 
Participants who were semi-directly exposed to terrorism had at some point been in close 
physical proximity to a terrorist attack or knew people who had experienced terrorist incidents. 
For instance, some of the participants lived very close (about a minute’s walk) from the Nyanya 
motor park bus station where a series of bombs went off in 2014 that left over 90 people dead 
and several hundred injured. Some others felt very lucky to have escaped an attack, having left 
the scene of a terrorist incident minutes before the incident took place, or having been metres 
away from it. Ivie shared her experience: 
I was very close [to the Nyanya bus station attack]. I thought the world had ended and 
never knew it was a bomb. It was my first experience and have only heard about it. I 
had never experienced it [terrorism] that close. I thought it was the last day on Earth. It 
was as if the cloud tore open: it was a big bang. I can’t even explain it. It was in the 
early hours of the morning. My kids woke up and ran to us [the parents]. Our neighbours 
were shouting “Bomb ne! Bomb ne!! [it is a bomb!]” Everywhere was shaking. If we 
who were meters away could feel the effect that much now imagine what would have 
happened to those at the scene. 
Other participants also shared their experiences of having been close to the scene of an attack. 
For Zainab, she felt lucky to have escaped the scene of a bomb blast which occurred in Abuja 
in 2014: 
On the day of the BANEX bombing incident, we went with our team leader [supervisor 
from work] to the place to accost those hawking. On seeing us, they ran into the plaza. 
Just about 15 minutes we left that location the bomb went off. I couldn’t believe it. All 
I could do was keep thanking God. Some of the women [hawkers] we apprehended and 
came along with us narrowly escaped while those who ran off and later came out all 
died. At the scene of the incident, you could see body parts scattered all over. 
These experiences left the majority of the participants “fearful” and “traumatised”. Zainab 
described how she felt after her experience, “I had to take a break from the psychological 
trauma the incident had on me. There is no way you will be at the scene of the incident and not 
have sleepless nights. I wasn’t myself. After some days I was able to pick up again”. Although 
the participants admitted to having been very worried and fearful about domestic travel during 
the first few days/weeks of their experience, they all seemed to get over it with time. This is 
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consistent with the literature on the shelf life of crisis events which suggests that people and 
destinations recover from crisis events after a given period of time (Evans and Elphick, 2005). 
According to the WTTC (2019), it takes about 13 months for a destination to recover from a 
terrorist attack. Morakabati (2007) suggested that the average crisis recovery time (e.g., from 
fear or trauma emanating from a crisis event) at the individual level, may differ from one person 
to another. 
Furthermore, while some of the participants expressed a bit of travel safety concerns in relation 
to terrorism, terrorism did not impact their travel intentions in a major way. However, it did 
affect their travel mode. For instance, Ivie said, “it hasn’t affected my travel intentions like that 
[…] I have just avoided travelling by road.” For others, factors such as knowledge of 
geographical locations also contributed to their willingness to travel and lower risk perception. 
This is captured in Dapo’s comment: 
I’m well aware of the risk. I still travel despite that. I know what particular route and 
time I should embark on a journey. Early hours of the day and late in the night should 
be exempted. I know the dangerous routes. That been said, I won’t just jump on the 
road just for the sake of it. 
 
6.4.3 Direct exposure to terrorism 
Physical proximity to terrorist attacks can incite fear and in some cases trauma, to individuals 
who experience such events (Schuster et al., 2001; Schelenger et al., 2002). Some of the 
participants had experienced direct contact with terrorism by either being physically present at 
the scene of a terrorist attack, having participated in rescue operations at terrorist attack sites, 
or having lost close relatives in terrorist incidents.  
For some of the participants, their direct exposure was a one-off event while for others their 
direct contact with terrorism was repeated. Those with repeated experiences of terrorist attacks 
had two or more direct contacts with terrorism. It was observed in this study that participants 
involved in direct one-off cases of terrorist attacks expressed a higher perception of terrorism 






6.4.3.1 One-off Cases 
As aforementioned, some of the participants had been physically present or provided aid at the 
scene of a terrorist attack, and/or at some point lost close relatives to terrorism. Participants 
who had once been present at the scene of a terrorist attack shared their traumatizing 
experience. Such experiences incited a great deal of fear and emotional trauma for such 
participants. For some of these respondents, memories of the event still linger despite the fact 
that the attack in which they happened to be present occurred in 2014. Kenneth who happened 
to be at the scene of a bomb blast shared his experience: 
I was so close to the attack. Right in front of me. It could have been only God. I should 
have been right within the perimeter of the blast. I had not experienced such until that 
time. It was terrible and not a sight to behold…. It took a toll on my emotions. If you 
happen to come close to the scene after the bomb blast, it is traumatizing and you will 
wonder how much value these terrorists place on human lives… it brings back 
memories and much fear. 
Chichi also described her experience. In her case, a series of bomb blasts went off at a major 
bus station beside her house. She then went to the scene with the hope of assisting some of the 
victims of the attack. According to Chichi: 
The bomb went off at the park [bus station] beside my house. My roof shook. I’ve never 
heard a bomb blast before. After hearing a lot of people screaming, I ran to the scene to 
see if I could help. Oh no! I was shivering. I was traumatised. The scene was an eyesore 
about 10 buses got burnt with humans in them. Oh, it was horrible. I saw heads, arms, 
human parts cut apart and people burnt beyond recognition. After a while, I didn’t have 
the courage to continue [with the assistance]….it really affected me. I still get to think 
about it a lot [after 5 years]. 
Participants who had a one-off direct exposure to terrorism expressed a high level of perceived 
terrorism risk even though the situation had long calmed down. This was in contrast with 
previous literature by Mansfeld and Kliot, (1996), O’Neill and Fitz (1996), and Morakabati, 
(2007) which suggests that tourists are very likely to replace unsafe risk feelings associated 
with terrorism with more safe ones as the situation calms down. They also argued that tourists 
are likely to get over cases of one-off terrorist attacks. In this research, participants with one-
off exposure still expressed feelings of fear. However, it is important to mention that these 
previous studies did not take tourist contact with terrorism into consideration. This study 
suggests that direct exposure to terrorism, even in one-off cases, could leave a long-lasting 
feeling of fear and anxiety in the minds of tourists and in some cases, psychological trauma. 
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Participants with one-off cases of terrorism exposure expressed a high level of perceived 
terrorism risk, as well as low domestic travel intentions and/or willingness to travel with 
reference to their past experience of a terrorist attack. For instance, Kenneth felt the terrorist 
incident he was exposed to is a major reason he avoids travelling, “...it has hindered my travel 
intentions. You can’t separate my feelings from the incident”. As for Chichi, the incident has 
affected her travel intentions to destinations in the north: 
[After the incident] I cancelled all of my travel plans. It affected me psychologically 
and emotionally even until this moment. I can’t speak for everybody. Some may have 
forgotten. They are blessed with short term memory… I still feel scared whenever I 
even go to crowded places… It has influenced my travel intentions seriously most 
especially when travelling to the northern part of this country. No matter how much 
you give me, I can’t embark on a journey there. 
The feeling was the same for others in this category. According to Emeka (who had also 
participated in rescue operations at the scene of a terrorist attack):  
I don’t think you can just get over that if you were present at that scene. You will be 
worried if you’ve experienced it. You keep thinking it can happen anytime. Before the 
attack, I could travel to most places including the north, but after, I’ve not travelled to 
the north since then because I have a family to take care of. 
While not all destinations in the north are unsafe, participants still expressed high-risk 
perception and low travel intentions/willingness to go to all northern destinations. This again 
shows perceptions of risk, irrespective of the reality of the risk, are sufficient to influence 
tourist travel decisions and behaviour (Morakabati, 2007; Seabra et al., 2012). 
 
6.4.3.2 Repeated Cases 
For some other participants, their direct exposure to/contact with terrorism was repeated (i.e., 
two or more). While some had two or three encounters with terrorist attacks, there were two 
participants who said they had experienced more than five encounters with terrorist attacks. 
Some had lost their parents, uncles, and other close relatives to terrorism. While sharing their 
experiences, they all had one thing in common; they expressed indifference towards terrorism 
risk and showed low perceived risk in relation to terrorism and domestic travel. The following 




I’ve been a victim of several [attacks]. They [i.e. members of the Boko Haram terrorist 
sect] stayed in my house for like a month and later left. I’ve seen bomb go off metres 
in front of me in Yola. I lost all my family members, I mean all within the space of 6 
years….my eyes have seen things. I’ve grown a thick skin. I’m not scared anymore. 
You are only scared if you are not used to it. 
         Bello 
My previous experiences growing up in the north and getting exposed to these things 
[terrorist attacks] over and again kind of makes you used to it. You see it. You run and 
then immediately continue with your life. At some point, you are like, “what the fuck! 
Whatever wants to happen should happen.” I don’t even feel unsafe the slightest. 
      Duniya 
See, I’ve experienced it and seen it again and again. I have been at scenes of terrorist 
attacks, seen blood and body parts like you are standing in a war zone. I was there 
during the Nyanya bombing. You wouldn’t like to see the things I’ve seen. I’ve been at 
the scene of two bomb blast in Kaduna. Some people were burnt to ashes just within 20 
minutes. It got to a point I got used to it… if you are going to die you are going to die. 
So, terrorism or security is not an issue for me when choosing a destination. 
         Akan 
This study observed that participants with repeated direct exposure had low-risk perception 
towards terrorism and high willingness to travel. Apparently, terrorism (or other security 
concerns) had little to no influence on their domestic travel intentions or destination choice. 
The same was observed for other participants in this category as they felt terrorism was not a 
travel concern for them. This was due to their repeated exposure to terrorist attacks. According 
to Bello, “I used to be affected before…a bit scared [but] now I’ve grown a thick skin. It 
[terrorism] doesn’t affect my travel plans.” 
 
6.5 Summary 
This chapter has explored domestic tourists’ risk perception of terrorism and its influence on 
travel intentions. It started by looking into the various lenses through which domestic tourists 
in Nigeria perceive places/spaces in relation to terrorism which includes, geographical location, 
and religious and ethno-linguistic constructs of spaces. As discussed in the literature (e.g., Yang 
and Wong, 2012; Baker, 2015; Neumayer and Plümper, 2016), it was observed that most of 
the participants’ perception of terrorism risk was based on the physical location where terrorist 
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attacks have occurred. Thus, they were more inclined to avoid destinations with a record of 
terrorist attacks.  
However, a spatial spill-over effect was observed among some of the participants in which they 
perceived neighbouring destinations and entire regions to be unsafe by the virtue of their 
physical proximity to destinations with records of terrorist attacks. Thus, participants were 
fearful about specific geographical locations and expressed minimal travel intentions to those 
locations. However, they were still open to domestic travel to other destinations they perceived 
to be safer. A few even expressed willingness to travel to some of the locations perceived to be 
unsafe based on their geographical knowledge of the destination and mode of travel.  
Other participants’ risk perception of terrorism and spaces was influenced by the religious or 
ethno-linguistic construct of spaces. In these cases, they perceived spaces with a higher 
concentration of a particular religion or ethno-linguistic characteristic to be either safe or 
unsafe. This resulted in participants avoiding domestic travel to places even though, in reality, 
they had no record of terrorist attacks. While some admitted that some spaces may be safe in 
reality, they still expressed fear and safety concerns about travelling to areas where a 
religious/ethnic outgroup was concentrated. Within the context of this study, some Christians 
expressed concern about travelling to spaces (no specific location identified) where there was 
a higher concentration of Muslims and vice-versa. Others expressed similar concerns towards 
places with a higher concentration of Hausa’s and/or Fulani’s or those who speak the Hausa 
language.  
These lenses (religion and ethno-linguistic construction) had a key influence on some of the 
participant’s travel intentions as they were less willing to travel domestically. However, it is 
important to mention that these spatial views do not necessarily stand in isolation. In some 
cases, there is an interaction between one or more spatial perceptions. For instance, some 
participants’ spatial perception of terrorism was based on either religious and ethno-linguistic 
constructs or religious constructions of space and geographical location. 
The chapter went on to explore the media’s impact on domestic tourists’ risk perceptions and 
travel intentions. It was observed that most of the participants expressed scepticism towards 
media reports on terrorism which they perceived to be exaggerated, unreliable, controlled, and 
biased. Others expressed their displeasure about the media’s role in the stigmatization of social 
identity groups. Based on these perceptions of the media, most participants felt the media had 
little to no influence on their risk perceptions and travel intentions. However, some of the 
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participants admitted that the media had a major influence on their risk perception and travel 
intentions. 
The last section of this chapter went on to explore the various levels of domestic tourist 
exposure to terrorism and its influence on their risk perceptions and travel intentions. Three 
levels of exposure were discussed; indirect, semi-direct, and direct. For participants who were 
indirectly exposed to terrorism, it was observed that WOM had a major influence on their risk 
perception and travel intentions. Furthermore, it was observed that although the majority of the 
participants initially admitted that the media had little influence on their risk perception and 
travel intentions (based on their perception of the media), the media still had an indirect 
(through WOM) and unconscious influence on their risk perceptions and travel intentions.  
Apparently, most of the information received through WOM was obtained from one media 
source or another. The only difference this time was that the information came through a source 
(e.g., family and/or friends) they perceived to be credible and which they trusted. This 
highlights the role of trust in risk processing, risk perception and decision making. The semi-
direct and direct levels of exposure to terrorism were also discussed. For the direct level of 
exposure, it was observed that domestic tourists who had one-off direct exposure to terrorism 
expressed high risk perception and low travel intentions while those with repeated direct 
exposure expressed low-risk perception and high travel intentions. The findings revealed that 
repeated direct exposure to terrorist incidents made the participants emotionally numb and 
indifferent toward terrorism and security risk. The next chapter discusses the relationship 
between the explicit spatial perceptions of terrorism (as discussed in this chapter) and domestic 















Asking people to self-report their feelings, perceptions, and thoughts is a straightforward and 
simple method which researchers use for measuring and understanding people’s attitudes and 
behaviour (Cohen et al. 2014). As such, researchers employ self-report instruments such as 
questionnaires and interviews, to assess explicit attitudes. However, social psychological 
research has shown that explicit (self-report) measures are limited in that people are sometimes 
unwilling or unable to provide accurate reports of their feelings, opinions or attitudes (Brunel 
et. al. 2004; Gawronski and Houwer, 2014). This is more evident when conducting research on 
sensitive topics such as terrorism (or racism and sexual topics) which could be further 
heightened (i.e., the sensitivity of a topic) depending on the prevailing socio-cultural and 
political conditions of the research setting (Adeloye et al., 2019a). This limitation of self-report 
measures has pushed researchers to develop implicit measures that assess feelings, thoughts, 
and behaviours without requiring introspection. Hence, the thesis employs the Implicit 
Association Test to access participants’ implicit attitudes and perception of domestic travel in 
relation to terrorism.  
At least partially due to the political, ethnic and religious sensitivity of Nigeria in relation to 
terrorism (see Chapter Four for details), the IAT was adopted. However, it is important to point 
out that the IAT is an integrated part of the interview process adopted in this study and is 
therefore used to stimulate further qualitative discussion. As such, the IAT results were used 
as a vehicle for the respondents to reflect on their initial comments during the interview. In this 
way, comments from respondents’ reflections on the IAT results are mainly used rather than 
the IAT results (scores) themselves. Therefore, this chapter examines and discusses 
participants’ implicit attitudes towards southern and northern destinations in Nigeria. It 
compares and contrasts data from both participants’ self-report (i.e., interview) and implicit 
tests (i.e., Implicit Association Test - IAT).  
All of the interviewees participated in the test. Prior to the test, participants were briefly asked 
about their feelings about northern and southern destinations. This was followed by the IAT. 
Participants were shown their results, after which another brief interview (about 5 minutes) 
was undertaken with participants to reflect on and discuss their results (see Chapter Five for a 
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more detailed discussion of the procedure). This gave an opportunity to test for biases in 
participants’ explicit attitudes as well as reflect on the possible differences or similarities 
between individual’s explicit and implicit attitudes and the influences of these on their travel 
behaviour and intentions. Results showed similarities and inconsistencies in participants’ 
explicit-implicit attitudes. 
This chapter begins by presenting the results of participants’ explicit (self-report) attitudes and 
implicit attitudes towards northern and southern destinations in Nigeria. This is followed by a 
discussion of participants’ reflections on the IAT. Biases in the self-report attitudes are 
discussed, as well as similarities and differences between explicit and implicit attitudes and 
their influence on participants’ travel intentions. 
 
7.2 Results 
7.2.1 Explicit (self-report) attitudes  
As aforementioned, prior to the IAT participants were asked about their risk feelings about 
northern and southern destinations in Nigeria. They were also asked how these feelings would 
influence their travel destination choice and travel intentions. Overall, 60 percent (n=31) of the 
participants reported a preference for southern destinations, and 38 percent (n=20) expressed 
indifference, while only 2 percent (n=1) expressed a preference for northern destinations. This 
calculation was based on the number of participants who verbally expressed a preference for 
either southern destinations or northern destinations or expressed indifference with regards to 
destination preference. 
Participants who reported a preference for southern destinations suggested that it was a 
preferred travel choice due to safety concerns. On the other hand, the participant (Bello) who 
reported a preference for northern destinations suggested that he has lived in the northern part 
of Nigeria for most of his life, “I was born and raised in the north and used to travel to places 
around the north despite the challenges… That is where home is for me.” Some of the 
participants who expressed a preference for southern destinations were also born and raised in 
the north. This suggests that there does not have to be a link between where an individual was 
born/raised and preference for the place/region. Some of the participants who expressed 
indifference noted that they had previous travel experience to both northern and southern 
destinations, while others were generally just indifferent. For instance, Kemi said, “It doesn’t 
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matter. I like travelling to both…. I’m indifferent. Security does not determine my travel 
decision.” 
 
7.2.2 IAT: Implicit attitudes 
The IAT measures the strength of associations between two categories (southern destinations 
and northern destinations) and two attributes (appealing and unappealing). The implicit attitude 
was assessed by comparing the reaction time difference in response to combined categories 
between two attributes (Kim et al., 2011). In other words, the IAT was scored (i.e., D-score) 
based on how long it took each participant, on average, to sort the words in the initially 
combined blocks (B3 + B4) versus the reversed combined blocks (B6 + B7) (see Table 5.2 in 
Research Methodology chapter). For instance, if a participant’s reaction time is shorter (or 
faster to categorize) in a condition with a combined task of ‘Southern destinations/Appealing’ 
and ‘Northern destinations/Unappealing’ than in another condition with a combined task of 
‘Southern destinations/Unappealing’ and ‘Northern destinations/Appealing’, we would say 
that the participant has an implicit preference toward Southern destinations relative to Northern 
destinations or vice versa. 
Data in the combined blocks (B3 + B4 and B6 + B7) were analysed and a standardized 
difference score (D-score) was calculated for each participant indicating in which condition 
(compatible versus incompatible) they were faster (Carpenter et. al., 2018b). The D-score for 
each participant was automatically calculated using the IATGEN online software. A positive 
D-score indicates one was faster in the compatible block (B3+B4), in which case a participant 
has an implicit preference for southern destinations relative to northern destinations. A negative 
D-score indicates one was faster in the incompatible block (B6+B7), in which case a participant 
has an implicit preference for northern destinations relative to southern destinations. A ‘0’ 
(zero) D-score indicates no difference in speeds, in which case, a participant has no preference. 
The IAT indicated a positive average D-score (MD-score = 0.31) which shows a preference for 
southern destinations. Based on each participant’s IAT result, 65% (n=34) indicated a positive 
D-score, indicating preference for Southern destinations. 23% (n=12) indicated a negative D-
score, indicating preference for Northern destinations. 12% (n=6) indicated a 0 D-score, 
indicating indifference (see Appendix E for individual D-scores). Overall, results showed 
similarities as well as inconsistencies in the participants’ explicit (self-report) preferences and 
implicit preferences (as shown in Table 7.1). 
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Table 7.1. Participants’ Explicit/Implicit Preference for Northern/Southern Destinations 
         
Epref           
 
        Ipref 
                               













60 2 38 
Implicit 
Preference 
65 23 12 
 
As highlighted in Table 7.1, similarities and inconsistencies were observed between 
participant’s self-report and implicit attitudes towards southern-northern destinations. The 
majority of those who expressed a preference for southern destinations before the IAT had a 
similar implicit preference (Epref - Ipref = 60%, 65%). However, there were inconsistencies 
between participants who reported a preference for northern destinations (Epref - Ipref = 2%, 
23%) and those who expressed indifference (Epref - Ipref = 38%, 12%). Some of the participants 
(n=5) who expressed a preference for southern destinations indicated an implicit preference 
for northern destinations, while some (n=14) who expressed indifference had implicit 
preferences for southern (n=8) and northern (n=6) destinations. 
While most of the participants (96%; n=50) agreed with the IAT result, many of whom were 
surprised by the evidence of their own implicit attitudes towards destinations in Nigeria. Two 
of the participants who had inconsistencies in their explicit-implicit destination preferences 
(i.e., they initially expressed indifference while the IAT results indicated preferences for 
southern and northern destinations, respectively) disagreed with the outcome of the IAT. When 
asked about their thoughts on the results, they felt their previous travel experience and faith in 
God were the reasons they expressed indifference. According to Jemima, “I don’t agree with 
the [IAT] result. I was born in the north and I’ve gone to the south before. Based on that, I 
think I’m open to travel anywhere. So, I feel indifferent.” For the other participant (Tasha), her 
religious belief (faith in God) was the reason why she maintained an indifferent attitude despite 
her IAT result indicating a preference for southern destinations. She said, “I’m 
indifferent….when travelling, safety is not a major thing I think about. I’m indifferent because 
anywhere I am, God is with me.” While both Jemima and Tasha had inconsistent explicit-
implicit attitudes, the factors influencing their attitudes and travel decisions (i.e., domestic 
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travel experience and religious beliefs) were also some of the same factors shared among 
participants who indicated indifferent explicit-implicit attitudes. 
Each participant was given an opportunity to reflect on and discuss their thoughts on their self-
report attitudes and implicit attitudes. This included those with the same explicit-implicit 
attitudes towards either southern or northern destinations, those with indifferent attitudes, those 
with inconsistent explicit-implicit attitudes, and those who disagreed with the IAT result. The 
Post-IAT reflections are discussed below. 
 
7.3 Post-IAT: Reflections 
As earlier mentioned, after the IAT the interviewer had another brief discussion, of about 5 
minutes, with each participant. The purpose was both to test for biases in self-report attitudes 
and to reflect on/discuss the influence of participants’ explicit-implicit attitudes on their travel 
intentions. During these reflections, it was observed that those with similar explicit-implicit 
attitudes were influenced by similar factors. For instance, the language barrier was a common 
factor shared among participants who indicated a preference for southern destinations in 
comparison to northern destinations, while those with indifferent attitudes had previous 
domestic travel experience. However, self-report biases (such as social desirability bias) were 
also observed. 
 
7.3.1 Social desirability bias 
One of the main reasons behind the development of implicit measures was to minimise the 
problems with self-report (Greenwald et al., 1998; Gawronski and Houwer, 2014). One such 
problem is bias, mainly social desirability bias and self-presentational bias (Smith and Ratliff, 
2015). Social desirability bias is the tendency for respondents in a survey/interview to answer 
questions in a way they consider to be more socially acceptable than would be their “true” 
answer (Kim et al., 2011; Callegaro, 2011; Smith and Ratliff, 2015). Self-presentational bias 
is a type of response bias whereby respondents answer questions by attempting to present 
themselves positively (Smith and Ratliff, 2015). 
Based on the findings, social desirability bias was observed among some of the participants, 
particularly those who initially expressed indifferent attitudes towards travel to either 
129 
 
destination. For instance, when asked what they felt about the inconsistencies in their explicit-
implicit attitudes, some of the participants laughed/sighed and explained why they felt the 
inconsistencies occurred. Jeremiah, who initially expressed an indifferent attitude towards 
travel to either southern or northern destinations but later indicated an implicit preference 
(based on the IAT) for southern destinations, had this to say when asked about his thoughts on 
the result: 
[Laughs]…to be honest Dave [referring to the interviewer], I agree with this [IAT 
result] absolutely. I’ve visited the south a lot of times. I can go to the south with my 
eyes closed. But you know, you don’t want to make one place look bad to travel to. It 
is still one Nigeria and people live in those places [northern destinations]. So, you know, 
you don’t want to say that people should not travel to a place. 
Mosun, who had similar explicit-implicit attitude inconsistencies, felt it was unfair (and 
probably unpatriotic) to express travel preferences for a particular destination in relation to 
others: 
…well, I said I felt indifferent because….why do you want to say that you prefer 
[travelling to] one place [southern destinations] just because the other place [northern 
destinations] have issues with terrorism. Ok, you tell me, does it sound fair to you? But 
of course….funny enough, I totally agree with it [IAT result]…I have peace and I’m 
less anxious when I’m travelling to those locations [southern destinations]. You want 
to support your country, it does not matter where….not to look like you are 
divisive…you understand?  
 
7.3.2 Positive attitude towards southern destinations 
It was observed that two factors particularly influenced participants who indicated an 
explicit/implicit preference for southern destinations. These were ethno-linguistic barrier and 
religion, which was consistent with the findings in the previous chapter which discussed spatial 
perceptions of terrorism based on religious and ethno-linguistic social constructions. When 
asked about their explicit/implicit preference for southern destinations, many of the participants 
were only impressed that their implicit preference matched their initially expressed preference, 
but not surprised at the result. They mentioned that the language barrier (i.e. Hausa, 
predominantly spoken in the northern part of Nigeria) and religion were major factors 
influencing their views and ultimately, travel decisions. In addition, it was observed that the 
majority of the participants who indicated an explicit/implicit preference towards southern 
destinations expressed less likely intentions to travel to northern destinations. For instance, 
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Kunle, who indicated an explicit/implicit preference towards southern destinations, when asked 
about his feelings about domestic travel to northern destinations expressed his lack of interest 
in travelling there: 
….but I already told you [about his attitude towards southern destinations relative to 
northern destinations]. There is no way a right-thinking Nigerian will have an interest 
in travelling to the north. There is no way anybody can have an interest in travelling 
there. 
He was then further asked about why he felt that way and responded by saying, “The Fulani’s 
[one of the predominant ethnic groups in the north] are out there killing people…I also don’t 
understand their language [i.e. Hausa], because I grew up in the south…why should I want to 
travel there.” 
For some other participants who favoured travel to southern destinations, religion was a major 
issue for them. When asked about why they felt their explicit/implicit attitudes favoured travel 
to southern destinations relative to northern destinations, some said they would feel “out of 
place” in places with a predominant religious belief different from their own. Osas felt it was 
“easier to blend in” in places where most of the people share the same religious beliefs: 
…the thing is that you can’t be out of place and it’s easier for me to blend in [in the 
south] because the north is more populated by Muslims and I am not…so…of course, 
you can’t say people should not [travel to the north], but I don’t want to indulge in it. 
Inouye (2006) argued that people are more likely to associate higher risk with the unfamiliar. 
Furthermore, Plog’s (1974) personality model differentiates traveller types based on 
personality traits, travel patterns and destination preference. Plog proposed three tourist 
personality traits, “psychocentric” personality traits (or dependables), “allocentric” personality 
trait (or venturers), and “mid-centric” personality traits. Plog’s model suggests that tourists 
with psychocentric characteristics prefer familiar destinations, safe destinations and are likely 
to be conservative about their travel decisions (Plog, 1974, 2001). Conversely, tourists with 
allocentric characteristics are more likely to be eager to explore the unfamiliar and have new 
experiences while tourists with mid-centric traits have a balanced combination of both 
allocentric and psychocentric traits (Plog, 1974; 2001). Consistent with Plog’s model, findings 
from this research observed that most of the participants who had an explicit/implicit 
preference for southern destinations grew up in the south and as such, were familiar with and 
preferred southern destinations. However, some still indicated a preference for northern 
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destinations despite security concerns and unfamiliarity with places in the north thereby 
showing allocentric characteristics. 
 
7.3.3 Positive attitude towards Northern destinations 
The majority of the participants (20) who indicated an explicit/implicit preference for northern 
destinations linked this to their knowledge of the Hausa language and good knowledge of the 
local geography of the north. Also, it was observed that all of the participants who indicated 
an explicit/implicit preference for northern destinations were from the north and had lived all 
or most of their lives in the north. This was similar to most of those who indicated a preference 
for southern destinations. This raises the question of whether participants’ home/familiarity 
bias significantly influenced their explicit and implicit attitudes towards other domestic 
destinations. Familiarity bias refers to the tendency for people to show a preference for or 
favour people, places or things from home (where they are from or the familiar) over novel 
places, people, or things (Ashcraft, 2006; Stevens, 2017). This is also consistent with Plog’s 
personality model discussed in the previous section. This may explain why the majority of 
those who showed positive attitudes towards either southern destinations or northern 
destinations were from those destinations they implicitly preferred. Elizabeth explained that 
her familiarity with northern destinations would have influenced her preference for northern 
destinations. She described the north as “home”: 
I’m not surprised by the result [the IAT]. I come from the north. It is home for me. My 
family lives there... I’m used to travelling home despite whatever challenges [referring 
to terrorism]. Family is a very important value in the ethnic group I come from [Hausa]. 
I was born and raised there [i.e., Kaduna state – north-western Nigeria]. 
Jamal, who was also born and raised in the north affirmed that his background, understanding 
of the Hausa language and the local geography must have influenced his preference for 
northern destinations: 
What do you expect? [in response to his IAT result indicating an implicit preference 
towards northern destinations]. Either consciously or sub-consciously your background 
will always influence your decisions. I’ve been in the north for over 25 years. It is all 
I’ve known all my life. It is just a part of you and cannot separate yourself from where 
you are from. I know the language [i.e., Hausa] and I know most places there like the 
back of my hand. 
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However, it was worth noting that while participants who indicated a preference for southern 
destinations expressed little interest in travelling to the north, participants who indicated a 
preference for northern destinations were more willing to travel to southern parts of the country. 
For instance, while Jamal encouraged other domestic tourists to visit the north, he spoke about 
his desire to visit the south, particularly Lagos (one of the major cities in south-western 
Nigeria), “I actually want to explore the south. I will love to go to Lagos. I’ve never been there 
before. Probably that should be my next travel plan [laughs].” 
Although there were no precise reasons why the majority of the participants who indicated a 
preference for northern destinations were more willing to travel to southern destinations, a few 
mentioned that they felt southern destinations were safer in regards to terrorism risk. Like 
Fuchs et al. (2013), who suggested that tourists are more inclined to travel to destinations they 
consider to be safer, Zainab gave further justification that the safety (with regards to terrorism) 
of southern destinations was an influencing factor in her travel decision making: 
I would like to go to the south for vacations and other things too. I’m not really too 
frightened going down south. You don’t hear of terrorist attacks like that. Although it 
is not like any place is a hundred percent safe but…but that fear [of a terrorist attack] 
is not really there like that. 
Despite, participants’ preference for northern destinations and a willingness to travel to 
southern destinations, it is necessary to mention that they did not express indifference towards 
safety concerns relative to their preference for either southern or northern destinations. Most 
of the participants acknowledged the security concerns associated with domestic travel, 
particular to certain destinations in the north. The difference was that most felt they had a very 
good knowledge of northern destinations’ local geography. Indeed, Jamal said he knows most 
places in the north “like the back of my hand.” The implication of the impact of geographical 
knowledge on perceived risk is that it reduces people’s perceived risk and increases their 
perceived sense of security (Kapuscinski, 2014; Inouye, 2016). Bahija added that her 
knowledge of the north made her feel safer: 
You know all my life I’ve been in the north. I have knowledge of most places. I know 
areas that are trouble and where to go to….I’m anxious to go to some places [in the 
north]. I know they are more prone to attacks, but I know those places. That makes me 





7.3.4 Indifferent attitude towards Southern or Northern destinations 
There were participants who indicated no explicit/implicit preference towards either southern 
or northern destinations. These participants expressed an indifferent attitude towards terrorism 
risk in relation to their domestic travel decisions or destination preference. Roehl and 
Fesenmaier (1992) noted that perceived risk differs from one tourist to another based on the 
type or nature of the tourist. They added that tourists who express an indifferent attitude (i.e., 
the risk-neutral tourist) towards risk in relation to destination preference or travel decision lay 
more emphasis on the adventure and excitement they seek in a destination rather than the risk 
involved. According to Plog’s model, this category of participants who expressed risk-neutral 
attitudes, are characterised by mid-centrics’ personality traits (Plog, 2001). However, it was 
observed that participants who expressed indifferent attitudes did not link their indifference to 
the search for excitement or adventure, but instead spoke more about their ample domestic 
travel experience. Most made references to their (work and vacation-related) trips to various 
parts of Nigeria and were quite familiar with the different regions. Chucks described how his 
domestic travel experience makes him less fearful: 
It syncs with what I said initially [the interview and IAT result]. I don’t know how this 
fucking test works because it got my feeling towards these places just as I mentioned 
initially. Just as I said, I’m quite indifferent. I can travel to anywhere within this 
country. In fact, I have plans to visit more places. I’ve been to so many states both south 
and north. See, if you travel a lot, you can tell that most people’s fear is just uncalled 
for. 
Kemi also believed her domestic travel experience has influenced her indifferent attitude and 
confidence regarding domestic travel: 
I think it is as a result of my job. We travel a lot. I’ve been to nearly all the states in the 
country. I’ve also personally visited places like Enugu and Abia [states in southern 
Nigeria]…I’ve seen places and I’m pretty confident. Your view sort of changes because 
most of the places are more peaceful and different than what you have in your head… 
At some point, you begin to feel less stressed.  
This finding is consistent with existing literature (e.g., Aschaeur 2010; William and Balaz, 
2013; Yang et al. 2014) which suggests that travel experience influences risk perception and 
travel decisions. Kozak et al. (2007) found that international tourists with travel experience 
perceive lower risks. This is also true of domestic tourists (Adeloye and Brown, 2018). 
Similarly, Yang et al. (2017) suggested that travel experience is an influential determinant of 
tourist attitudes and future travel intention, particularly where a risky destination is concerned. 
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Some of the participants who expressed an indifferent attitude grew up in the south, while 
others did so in the north. Strikingly, despite their domestic travel experience, participants who 
grew up in the south said they had limited/no command of the Hausa language (predominantly 
spoken in northern Nigeria), while participants who grew up in the north said they had 
limited/no command of the Yoruba or Igbo languages (predominantly spoken in southern 
Nigeria). However, the language barrier did not seem to be a concern with regards to their 
destination preference and domestic travel intentions. This was particularly interesting as other 
participants in this study commonly felt the language barrier increased their risk perception 
towards a destination and was an influential determinant of their travel intention, especially 
where terrorism risk is concerned (see section 6.2.3). When asked why language barrier was 
not of particular concern when it comes to perceived risk and domestic travel, participants said 
they relied heavily on information from people (or friends) at the destination they intended to 
travel to. That way, they felt safe and had limited concern about communication barriers. 
Similar thoughts were shared by Emmanuel and Alero who stated:  
Language becomes an issue if you let it become one. Ok, like usually, when I’m 
travelling to a place like the north, I know I don’t understand Hausa, but that is no 
problem. Like when I went to Madagali in Maiduguri [a terrorism-prone city in north-
eastern Nigeria] I just made sure I had enough information about the situation of things 
there. Not from the media…those guys [i.e., the media] will just bullshit you. I mean 
information from the guys on the ground [at the destination]. I had friends there 
updating me with real info [information]. So that way, you don’t even have to worry 
about getting lost or in trouble or something. 
 Emmanuel 
Seriously, I don’t really think language is a problem. I travel a lot and I’m open to travel 
anywhere. I just make sure I have my information ahead. The best information comes 
from people living in the place you are travelling to. I know when to move and how to 
move. That is even for dangerous places. For other places that are less dangerous 
[pauses]…..I think you [referring to the interviewer] think people don’t speak English 
in the north. You see if you’ve travelled you will know people also speak English both 
in the south and north [laughs]. You should travel more my friend [interviewer and 
interviewee both laugh]. 
         Alero 
Some of the participants had an indifferent attitude towards either destination with regards to 
terrorism and domestic travel intentions. However, some did mention that terrorism influenced 
their mode of travel (not their travel intention/decision). They described air travel as the safest 
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means of travel, particularly to areas they considered to be particularly unsafe. Hence, for 
Chucks, air travel was the safest travel option: 
I travel a lot but most is by air. Not that I don’t travel by road as well. When I’m 
travelling to a place I’m not too familiar with like the Maiduguri trip I spoke about, you 
know it’s obviously one of the terrorism-prone places….when I travel like that I go by 
air. It is a safer option that I strongly recommend... Some of the roads are not safe in 
terms of kidnappings and attacks.  
Similarly, Alero described air travel as the safest travel mode in terms of terrorism risk: 
Because I travel a lot, I’ve used public transport a lot of times and based on my 
experience, I prefer going by air. That is one thing this terrorism palaver has affected. 
I’ve had situations where I had to re-route because we heard there is an attack on so and 
so road. Nowadays, I just travel mostly by air instead. For someone who travels a lot, 
it is expensive though. 
For participants who expressed indifference towards either southern or northern destinations in 
relation to terrorism and travel preference/intentions, terrorism did influence their mode of 




This chapter has addressed participants’ attitudes towards southern and northern destinations 
in Nigeria using an explicit/self-report measure (i.e., semi-structured interviews) and an 
implicit measure (i.e., the IAT). While several of the participants expressed both explicit and 
implicit preference for southern destinations, some expressed an explicit and implicit 
preference for northern destinations. In addition, a few others expressed indifference. As one 
of the purposes of the IAT was to test for biases in participants’ self-report attitudes towards 
destinations, social desirability biases were observed. This was reflected in a few 
inconsistencies in participants’ explicit and implicit attitudes, with some participants admitting 
not to seem “divisive” with regards to a preference for one destination over the other. 
Furthermore, the chapter discussed some of the factors influencing participants with positive 
attitudes towards southern and northern destinations. It was observed that the majority of the 
participants who showed positive attitudes towards southern or northern destinations were born 
and raised in the south and north, respectively. Thus, participants’ background (i.e., where they 
were brought up) significantly influenced their perceived risk towards either destination as well 
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as their destination preferences. Notably, it was observed that ethno-linguistic and religious 
factors influenced participants who showed a preference for southern destinations in relation 
to northern destinations. Thus, they perceived the north as a less preferred travel destination 
due to these factors. Conversely, factors such as knowledge of both the Hausa language and 
local geography were observed to influence the risk perceptions of participants who indicated 
positive attitudes towards northern destinations. Some of the participants also described their 
preferred destination as “home.” That is, the place they grew up in, where their family and 
friends live, and/or where they find generally enjoyable and felt comfortable. Thus, an 
emotional connection with their preferred destination was observed. 
Although some participants indicated positive attitudes towards either destination (i.e., north 
or south), a few indicated indifference. They showed no preference for either destination. In 
addition, their travel intentions were least influenced by terrorism. Amongst all the participants, 
this group of domestic tourists were observed to express the lowest risk perception as terrorism 
had little/no influence on their choice of destination or domestic travel intentions. This 
indifferent attitude was observed to be linked to their ample domestic travel experience. This 
was also consistent with existing literature which suggests that travel experience reduces risk 
perception (William and Balaz, 2013; Yang et al. 2017). However, the majority of the 
participants who expressed indifference said terrorism did influence their mode of travel rather 
than their travel decision or intentions. They mentioned that air travel was a safer option, 
particularly for risky destinations. In addition, they noted that having information, particularly 
from someone at the destination, was helpful in reducing their perceived risk. 
Overall, the basic idea behind the concept of implicit attitudes is that they will manifest in a 
variety of ways related to social norms or uncertain feelings, but could assist (alongside explicit 
measures) in predicting, more accurately, tourist behaviour and travel decisions, and also 








Chapter Eight - Communication with the Public Post-Terror Attack 
 
8.1 Introduction 
Risk communication involves the dissemination of information to the public about risk or risk 
events with the goal of improving understanding of the risk, influencing perception, and 
equipping the public with the capacities required to act appropriately in response to an 
identified risk (Sorensen, 2004; Gamhewage, 2014). As such, risk communication may serve 
to encourage protective behaviour before, during or after events, raise awareness, reassure the 
public, build trust, enable mutual dialogue and understanding, and/or involve stakeholders in 
decision making (Gamhewage, 2014). 
The conventional view of risk communication tends to take a management monologue 
perspective that is, risk experts informing the public about an identified risk and how to respond 
to it (Sorensen, 2004; Sato, 2015). However, more recently risk communication has been 
viewed as multidirectional communications and engagement process with the affected people 
or group/s (Gamhewage, 2014; Sato, 2015; Qui et al., 2016). Thus, this chapter discusses what 
effective risk communication comprises of from the affected publics’ (in this case, domestic 
tourists) perspective. 
The chapter explores participants’ views about who, where and how they would like to be 
communicated with after terrorist attacks. According to the participants, any meaningful post-
terror attack risk communication should foster feelings of reassurance among people. Thus, the 
chapter starts by discussing the who in post-terror attack communication. This explores the role 
of the government, particularly public figures such as the president in the case of this study, in 
communicating with the public after a terrorist incident. Indeed, most of the participants 
mentioned the importance of key government figures (such as the president) speaking to and 
reassuring the citizenry after a terrorist incident. 
The chapter then discusses the how. This looks at “empathy” and “dialogue” as key risk 
communication variables post-terror attack. Participants repeatedly emphasized the importance 
of empathy in the delivery of information after an attack. The last section of the chapter 
explores the where. It looks into the various media platforms participants consider to be the 
most effective in circulating information after an attack. Participants also discussed their 
preferred go-to media sources for information on terrorism. 
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8.2 Risk Communication: The “Who” 
The significance of effective risk communication was highlighted in this study. According to 
the participants, effective risk communication starts with the “who” or the person disseminating 
the information. Participants expressed particular interest in seeing government officials 
(particularly the president), communicating with them (i.e., the public) after terrorist incidents. 
Despite this, they expressed lack of trust in the government’s ability to tackle terrorism and 
safety issues, with phrases like, “I have no confidence in the government”, “they [the 
government] can’t offer me the security I require” and “the government does not do anything” 
frequently stated during the interviews. Despite this feeling of lack of trust in the government, 
participants stressed how important it was for them to see government officials communicate 
with them in the event of an attack, the President in particular. This is needed to give them 
some degree of reassurance. Chuka and Linda expressed their views on the importance of 
government officials communicating with the public: 
Not just anybody should just come up and talk. It is the responsibility of the 
government, particularly the president to speak to the citizenry... There should be this 
reassurance from the government that the issue is being handled. It is really important 
to have government officials come out and effectively communicate with the people. 
       Chuka 
We expect that the president or even his special adviser comes out to address the people. 
The feeling you get when you hear it directly from the president is quite different from 
when you just pick up random information from say social media sources or a media 
relations person.  
         Linda 
While respondents highlighted the importance of government officials communicating to the 
public, they also expressed their unhappiness and dissatisfaction with the current state of affairs 
in the country, particularly with regards to terrorism and the governments’ delayed/lethargic 
approach to risk communication. According to Toyin, the government has “just been aloof and 
not in touch with people at all. They are not communicating.” Similar thoughts were shared by 
Ope as well as Kofo, who stated: 
Recently, people were massacred in Benue and some places. The president did not say 
anything until there were outcries and then people in the presidency started talking. 
That is very poor crisis management on the part of the government. You expect that 
there should have been a statement from the presidency almost immediately 
condemning the act…it’s bad of them.                Ope 
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To start with, we are not proactive in this country. Our leaders and the president are not 
saying anything about the attacks…the president hasn’t even given a national broadcast 
about the recent Benue attack. Instead, he travelled outside the country but he hasn’t 
even said anything... This is why you lose confidence in the government. 
          Kofo 
While it is important for the government to communicate with the public regarding an event or 
after an attack, the timing of risk communication is equally important (Sorensen, 2004). In 
today’s internet age where the public has access to information on-the-go regarding a risk 
event, Gamhewage (2014) mentioned that various governments need to be proactive and 
display a sense of urgency and immediacy when communicating with the public about a risk 
event. Walters and Mair (2019) argued that a government’s lack of immediacy or decision to 
be silent with regards to communicating with the public might reinforce a negative image of a 
government as being incapable of ensuring the safety of its citizenry. This could heighten the 
publics’ perception of risk and negatively influence travel intentions (Walters and Mair, 2019). 
Most of the participants were well-informed about domestic terrorist incidents, as informed by 
the public relation experts. According to Kenneth, “…of course, you hear from all these public 
relations guys. They give loads of information right, left and centre…statistical junks [laughs]. 
Don’t get me wrong, it keeps you informed.” Elizabeth also agrees with the fact that most 
people were well-informed about terrorism: 
…yes, you hear reports, even debates on TV [on terrorism]. They [experts] talk a lot 
about what has happened. Even a child is well-informed about terrorism in Nigeria. Is 
it not true? [Laughs]. At least they let you know what’s up [what’s happening]. 
However, it was observed that respondents were keen to hear what the president or other key 
government officials had to say during and after an attack. This expectation to hear from the 
president, as observed, was more of an appeal to the public’s emotions and psyche rather than 
mere information about the incident, which the experts already provide. According to Biola 
and Simi:  
It doesn’t matter whether you’ve heard it in the news or not. So what? When the 
president or his representative comes out to talk, it gives people a bit of assurance you 
know it also shows that the government cares and sympathizes. 
         Biola 
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People want to know what the president or press secretary has to say about it [terrorism 
crisis]. Just to let them know. Just that reassurance. Even if they don’t know who did it 
yet.           
          Simi 
It was observed that to the participants, experts and the government play (or are expected to 
play) two different roles when it comes to risk communication. The former provided 
background information about the incident while the latter was expected to provide information 
that appealed to the emotions of the public; statements of “reassurance” and what is being done 
to tackle the issue on the ground. As such, the publics’ risk perception and anxiety regarding a 
risk event can be minimised (Walters and Mair, 2019). As observed, these two entities (i.e., 
experts and government officials) were perceived to have distinctive roles to play when 
communicating with the public after an attack and knowing this (who plays what role) could 
be important for effective risk communication (Szczepanik, 2003; Sandman, 2005). 
 
8.3 Risk Communication: The “How” 
The place of emotions in risk perception and decision making has often been discussed in the 
literature on risk (e.g. Kunreuther and Slovic, 1996; Roeser, 2006). Roeser (2006) noted that 
risks are closely linked to emotions. How a person feels about a type of risk informs how they 
perceive and respond to it. Hermansson (2012), however, mentioned that how a person feels 
about a type of risk is partly influenced by how the risk is communicated to them. While 
participants expressed concerns about who disseminates information to the public, they also 
expressed concern about how the information is disseminated. For any meaningful risk 
communication to take place, participants felt it should express empathy, that it should be a 
dialogue, and that it should be translated into action. 
 
8.3.1 Empathy 
From the interviews with participants, it was observed that empathy was the most crucial factor 
in effective risk communication. Participants emphasized how it was important for the 
government and others communicating with the public after an attack to express empathy and 
acknowledge the feelings of fear and uncertainty that an attack brings. However, 
acknowledgement of people’s feelings of pain, grief and anxiety should be combined with 
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messages of reassurance. Sandman (2007) argues that empathy accounts for fifty percent of 
trust and communication, while the other fifty percent is shared equally by other factors such 
as honesty, commitment and competence. He added that people experiencing stress typically 
want to know that you care about them before they care about what you know or say. All of 
the participants felt a good way to start effective risk communication is to genuinely “show 
you care.” Thus, expression of empathy was most crucial to them. For instance, Firdawsi and 
Jamal shared how they felt about the need for empathy in risk communication; 
To them [government/public relations personnel] they feel they are interacting well 
enough but not so to me. Imagine, the last Benue killings the president did not even go 
to visit the victims and their families. Even a nationwide broadcast or statement 
sympathizing with them will have been appreciated. You should get this feeling that 
the government feels our pain and we are reassured. 
    Firdawsi  
People need to know they are taken seriously. Every response from the government 
should give reassurance. You are supposed to empathize with people. People gravitate 
towards love. If you show that you care it is easy for people to calm down and trust 
you. Don’t just passively condemn the act without showing compassion with the 
families of the victims. Did the President or VP go there [making reference to Benue 
state attacks]? How do you feel those people will feel [about the president or VP]? 
Make a statement, but also go talk to the people…the victims’ families. That is what 
good communication is about... All these little things affect people’s feelings of safety. 
         Jamal 
The essence of empathetic risk communication is understanding what the public is feeling, and 
finding a way to communicate that their feelings are acknowledged (Sandman, 2007). 
According to Covello (2015), people are usually more concerned about psychological factors 
that influence risk perception such as trust, dread, uncertainty, caring, and compassion, than 
about the technical details of a risk. Consequently, acknowledging people’s emotions, such as 
fear, anxiety, and anger, are typically far more effective when communicating with the public 
about a terrorist incident. This way, people feel much more understood and as such, their 
perception of risk is lesser (Covello, 2015). Expression of empathy in risk communication 
should go hand-in-hand with statements of reassurance. Participants felt the need to be 
reassured that everything was going to be fine. This way, Folake said, “…people will calm 
down a bit.” Participants felt dialogue was another important aspect of how risk should be 




In addition to expressing empathy in risk communication, dialogue was central to what 
participants considered to be effective ways of communicating to the public after an attack. 
This was often expressed by phrases like, “come to us” or “listen to us too.” According to 
Covello (2015, p.2), “People have the right to participate in decisions that affect their lives.” 
Delogu (2016) added that the public should be considered as one of the primary stakeholders 
in agency, and corporate decisions involving risk.  
A major concern for most of the participants was that information transfer was asymmetrical 
rather than symmetrical (i.e. expert to public/non-expert). According to Nair (2015 p.9, 10), “It 
is a dialogue, not instruction….engage people in discussion and debate not simply provision of 
information. The “we know best” approach is over”. The majority of the effort was put into 
disseminating information about terrorist attacks – the where, the how, and the who behind the 
attacks, rather than on more effective ways to listen to the public’s concerns.  
While this method is relevant in providing the public with timely information to help protect 
themselves, participants felt the need for dialogue or the need to be “heard” or “listened to.” 
For instance, Judith and Zichat expressed the need to be listened to for effective communication 
to take place. Judith stated that listening to what the public has to say was a way the government 
(or experts) could get feedback. Delogu (2016) mentioned that such feedback is particularly 
important in order to assess how the information being disseminated is received and understood 
as Judith, and then Zichat explain: 
The government are not interacting with people. One way people know they are taken 
seriously is when they are heard. They also need feedback from people. That is the way 
proper interaction should be. That is the way you can get people on board to trust you. 
They [the government] need to put in more effort in the area of interaction with the 
public…. It is a roundtable discussion. 
        Judith 
I think they [the government] have this perception that they are relating to people 
because they talk sometimes. Talking to people is not enough. The people also expect 
that you sit down and listen to them and then you talk too. Imagine someone who lost 
five of his siblings and his mom. Now tell me, do you think any information you are 
providing will even make sense to that person… Lack of proper communication has an 
impact on people’s safety feelings.       
                         Zichat 
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This view was shared by Kunle, who felt a symmetrical interaction between the government 
and the public was a major way to build connection: 
They [government/media experts] are preoccupied with talking and talking about Boko 
Haram. They don’t even listen to people. Just go on social media and read people’s 
comments. I don’t think people appreciate the talks. They may feel they are connecting 
with us [by talking] but I don’t feel like we are connecting with them. I follow Donald 
Trump on Twitter and he’s always talking and interacting. You may say he even talks 
too much, but come to think of it, he is interacting with people. People comment and 
he replies - of course not all. That back and forth communication is necessary…not just 
talking from one side…at least listen to people! 
According to Fisher (2015), many experts and government agencies question the value of 
public participation as public participation may be viewed as luxury they cannot afford due to 
their limited time and resources. Additionally, experts may see no benefit in seeing/hearing 
laypersons’ opinions or ideas about issues they have been supposedly trained to handle (Fisher, 
2015). Thus, public participation is often perceived by authorities as a chore rather than an 
integral part of risk communication and problem-solving. However, Fisher noted that 
government/expert-public dialogue is vital if information and remediation programs are to be 
accepted by the affected public. Delogu (2016) added that a two-way proactive risk 
communication approach not only educates the public about a risk or risk event, but also 
empowers them, enhances trust in the government, and enables the public to respond to risk 
appropriately. This ultimately lessens anxiety, stress and behaviour that might aggravate the 
public’s perception of the risk in question (Delogu, 2016). 
Furthermore, the Organization for Economic Co-operation and Development (OECD, 2016) 
highlighted the significance of dialogue and risk feedback in enhancing risk communication. 
The OECD suggested that risk feedback, when used conscientiously, can enhance 
communication between the government and the public, reduce public risk perception 
concerning a particular risk,  help the public develop a shared understanding of what the risk 
entails and maintain the public’s trust in the government’s ability to manage the risk. Thus, 
expert/government-public dialogue should be seen as an integral part of risk communication 






8.4 Risk Communication: The “Where” 
A major part of risk communication is knowing the appropriate and effective media through 
which information should be disseminated (Buckingham et al., 2014). This includes an 
understanding of the target audience; age range, and what media sources they get information 
from, and why. This study collected information from participants on their main sources of 
information about terrorism. Four main media sources were used by the participants. They 
include broadcast media, print media, social media, and online media (including news-based 
websites and blogs).  
Broadcast Media communications are delivered via mass electronic communication networks. 
Communication distribution includes audio and video content. Although there are several 
methods through which audio and video content are broadcast to the general public (e.g., 
telephone, radio, television, webcasting), the platforms used by the participants were television 
and radio (see Table 8.1). Print Media communications are delivered through paper such as 
newspapers and magazines. Participants mainly used newspapers. However, some read the 
news online via online news-based websites. With Social Media, communication is delivered 
online (i.e. internet-based). However, with social media, information is not only delivered. 
Rather, it includes a complex range of social interactions and sharing of information between 
and among people (Chui et al., 2006). This was expressed as the commonly used information 
source by participants. The main social media platforms participants used were Facebook, 
Instagram, Twitter, and YouTube. The last media source of information participants used was 
blogs (or weblogs). Blogs are internet websites where discussions and personal opinions are 











Table 8.1 Media Sources Used among Participants 
Age Group Media Source Platforms Most 
Used/Preferred 
18 – 25 Social Media, Blogs Facebook, Instagram, 
YouTube, Twitter, Online 
Facebook and 
Instagram 
26 – 30  Broadcast Media, Social 
Media, Blogs 
TV, Facebook, Instagram, 
YouTube, Twitter, Online 
Instagram and 
Twitter 
31 – 35  Broadcast Media, Print 
Media, Blogs, Social Media 
TV, Newspaper, Instagram, 
Facebook, Twitter, 
YouTube, Online 
TV and Facebook 
36 – 40  Social Media, Broadcast 
Media, Print Media 
Facebook, Instagram, TV, 
Newspaper 
TV and Facebook 
41 – 45  Print Media, Social Media, 
Broadcast Media 
TV, Newspaper, Facebook TV and Facebook 
46 – 50  Broadcast Media, Print 
Media, Social Media 
TV, Newspaper, Facebook TV and Facebook 
51 and 
above 
Broadcast Media, Print 
Media, Social Media 
TV, Radio, Facebook TV 
 
Social media and broadcast media were the main media source of information for most of the 
participants. For the majority of the participants, Facebook was by far the most common social 
media news source. For broadcast media, TV was the main news gateway. The literature on 
news consumption has observed a clear generational divide among various age groups and their 
news sources (Turner, 2010; Buckingham et al., 2014; Jansson and Lindell, 2015). Online 
media sources of news is most popular among age groups under 45 years, while social media 
is the most popular for those under 30 years (Nielsen, 2017; Matsa and Shearer, 2018). Findings 
from this research were consistent with the literature as participants between the ages of 18 – 
30 years were observed to be most inclined to use social media as the main news source 
regarding terrorism. Facebook, Instagram and Twitter were the main social media platforms 
used by participants in this study. 
A 2018 study conducted by the Pew Research Centre on the main media sources of information 
for Americans, noted that “convenience” and “ease” were the main reasons why social media 
146 
 
was the go-to for most adults (Matsa and Shearer, 2018). This finding is consistent with results 
from this study, which also observed that convenience was the main reason why most of the 
participants relied on social media for information regarding terrorism. Participants mentioned 
“visuals”, “real-time information”, and “brevity” as other reasons why social media was their 
primary news source. Adaora expressed her thoughts about social media: “I use Instagram 
because I prefer to see things for myself.” Tobi and Zion also highlighted how visuals and 
brevity were key reasons for their preference for social media as their source of information 
regarding terrorism: 
Twitter and Instagram because they are fast and could be updated easily than 
newspapers. You also see pictures and videos.  
          Tobi 
Information on social media, Twitter mostly….you get short updates. I’m not interested 
in listening and reading long news reports. You get the updates and in two minutes 
you’re gone. 
                    Zion 
Conversely, participants between the ages of 31 and 50 years, although admitting to using 
social media (particularly Facebook) as their main source of information, felt that information 
on social media was largely inaccurate. They added that they would rather compare various 
sources (e.g., online and print newspaper and TV reports) before making travel decisions. 
Words like “unregulated”, “unfiltered”, “fake”, “exaggerated”, and “unreliable” were used to 
describe most of the information from social media. According to Chinelo: 
You need to be careful not to take in all information hook-line-and-sinker. You know 
everybody is now a journalist on social media. You get fake reports there. I try to ensure 
that I get from multiple sources… You check varied sources and draw the truth out. 
Emmanuel shared the same view about the inaccuracy of reports on social media and also 
suggested comparing sources: 
…check for the credibility of the source. People post a lot of updates about terrorist 
activity on social media. The first thing I do is check, check online media houses and 
later, on TV. You know how unreliable and unregulated social media is. If you are not 
careful and repost false information you will end up becoming a terrorist yourself. 
While some of the participants expected information from social media to be largely inaccurate, 
they still relied on social media platforms (e.g., Facebook and Instagram) because of their 
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convenience and the availability of video and picture contents. This is reflected in Paul’s 
comment about his use of social media platforms: 
I mainly get reports on TV, but you know….you know that on TV they try to reduce 
what they show us [videos/pictures], but on social media, it is streamed live. People are 
snapping and taking pictures. 
Participants aged 50 years and above mainly relied on TV for news reports. However, they 
made use of social media every once in a while. This was consistent with a study (across 30 
countries on five continents) conducted by Oxford University on where people get their news 
from. The study found people aged 55 years and above to be the main television news audience 
(Nielsen, 2017). The reason for this was linked to the fact that the TV had previously been the 
main source of news report for this age group had. That is, before the commercial use of the 
internet in the late 1990s, people relied on broadcast and print media as their main news source 
(Nielsen, 2017). As such, most people who have traditionally been familiar with broadcast 
media-based news naturally tend to rely more on TV or radio-based news (Nielsen, 2017). 
Routine was a major influence on participants who were 50 years and above. For instance, 
Adesua said, “I listen to the news on the TV almost every day. You know the 9. O’clock 
news…yes [laughs].” Usman also described his routine of listening to TV and radio reports: 
Social media... probably Facebook sometimes. I listen to TV reports every day, then I 
also listen to the radio whenever I’m driving to work. 
Park (2015) suggested that various types of media have been found to affect tourists’ decisions 
making and behavioural intentions. Therefore, it is vital for public relations professionals and 
governmental organizations to understand which media source(s) people prefer in order to 
better communicate and enhance their credibility (Park, 2015). Although Park’s context was 
based on tourism marketing and management, this is applicable to risk communication. 
Gamhewage, (2014) and Dreyfuss (2018) argued that it is worth noting the media sources 
through which government organizations and other risk communication experts can most 
effectively engage and influence the public. This enables mutual dialogue and understanding; 
informs how people respond to terrorist events; reassures the public; improves relationships 
and builds trust, and combats misinformation. As observed from the findings of this study, 




Sorensen (2004) and Adeloye and Brown (2018) argued that risk communication, whether 
during or after an attack, significantly influences tourist risk perception. Kapuscinski (2014) 
added that how risk is communicated affects tourists’ risk perception and decisions to travel. 
Gamhewage (2014) pointed out that effective risk communication is essential in order to 
manage tourist risk perception and maintain tourism activities. As such, Walters and Mair 
(2019) suggested that relevant government authorities at tourist destinations should have a 
strong crisis communication and media relations plan that creates proper closure to the crisis 
narrative in such a way that reduces anxiety and risk perception among tourists. 
 
8.5 Summary 
This chapter explored participants’ views on risk communication after a terrorist event. 
Findings discussed in this chapter showed that participants were particular about who 
communicates with them post-terror attack. They emphasised the role of government officials 
– specifically the president – in communicating to the citizenry after domestic terrorist events. 
They said this should be done with empathy and should involve a dialogue. Previous risk 
communication studies (e.g. Sandman, 2007; Covello, 2015) have also highlighted the 
significance of empathy in risk communication. While technical information about terrorism 
risk (e.g., safety precautions) is key, participants wanted to be sure government and risk 
communication experts understand what the public was feeling and also acknowledge these 
feelings. This, according to Sandman (2007), is the essence of empathetic risk communication. 
In addition, participants noted that dialogue was key in risk communication. While experts 
concentrate more on disseminating information to the public, participants felt listening was 
more effective. They emphasized the need to be “heard” or “listened to.” Furthermore, 
participants felt listening to what the public has to say was a way the government (or experts) 
could get feedback in order to assess how the information being disseminated is received and 
understood. 
Lastly, this chapter explored the various media sources participants used for information post-
terror attack. This study confirmed that social media was the most used media source while 
Facebook was the most used social media platform. In addition, TV was the most used 
broadcast media for news reports on terrorism. The study also observed that age was a factor 
when it comes to the type of media source used. Participants between 18 and 30 years old relied 
more on social media and felt information from social media platforms were accurate. In 
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comparison, participants who were 31 years and above expressed concerns over 
misinformation in the news obtained from social media. Despite this, they relied on social 
media platforms because of their convenience and the availability of video and picture content. 
However, participants who were 31 years and above engaged in multiple media sourcing, 
indicating that they used and compared more than one type of media at once for information 
regarding terrorism. Overall, social media (Facebook, Instagram and Twitter) and broadcast 



























Chapter Nine - Conclusion 
 
9.1 Introduction 
As its main aim, this study has examined domestic tourists’ spatial perceptions of terrorism. 
Linked to the main aim, the research addressed: (1) the various spatial perceptions of terrorism 
domestic tourists hold and (2) its influence on their travel intentions. Set within the context of 
domestic tourists encountered during fieldwork in Abuja, Nigeria from January to April 2018, 
Chapters Six, Seven and Eight presented empirical findings directed by the research aim. The 
intention of this chapter is to provide a summary of how the aim of the thesis has been met as 
well as draw out the implications of the findings within the context of the wider academic 
literature. Thus, the chapter starts by providing a summary of how the research aim has been 
addressed. Following this, the implications of these findings and the resulting contributions to 
academic knowledge are presented. The chapter then ends by providing suggestions for future 
research. 
 
9.2 Addressing the Research Aims 
In order to demonstrate how the aim of the thesis has been met, this section is divided into two 
parts, as per the aim cited in Section 1.3: 
 
1. To examine the different spatial perceptions of terrorism domestic tourists hold 
The theoretical premise of this study was based upon the assumption that individuals react to 
risk and their environment based on how they perceive and interpret it. As such, this study 
identified three spatial perceptions domestic tourists hold about terrorism in relation to spaces 
(as discussed in Chapter Six). These include spatial perception based on (1) Geographical 
Location, (2) Religious Context, and (3) Ethno-linguistic Context. Firstly, spatial perceptions 
of terrorism based on geographical location examined places where terrorist incidents have 
occurred. This was consistent with the conventional literature on risk perception, which 
primarily examines people’s perceptions of risk based on geographical locations or destinations 
(Rufat, 2015; Martins et al., 2019). As such, the argument is that people identify and avoid 
specific locations that are undergoing a risk crisis or prone to a risk (Dellaert et al., 2013). 
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Within the context of tourism and terrorism literature, tourists have been observed to identify 
and avoid specific locations or destinations they perceive to be unsafe due to terrorism risk 
(Reisinger and Mavondo, 2006; Kapuscinski, 2014; Baker, 2015). This was also the case in 
this study. Participants’ risk perception of terrorism was location-specific. They perceived 
destinations in northern Nigeria (e.g., Borno, Adamawa) to be unsafe based on the previous 
terrorist attacks that have occurred at those destinations. 
Secondly, some of the participants’ perceptions and interpretations of terrorism risk in relation 
to spaces was based on the religious context of a place rather than specific locations where 
terrorist incidents have occurred. As such, spaces predominantly occupied by people following 
a religion other than that of the participant were perceived to be unsafe. More specifically, 
some of the participants who were of the Christian religion perceived areas predominantly 
occupied by Muslims to be unsafe and a potential terrorist attack target. Conversely, some of 
the participants who were Muslims perceived spaces predominantly occupied by Christians to 
be unsafe, with no reference to specific physical locations. Hence, some of the participants’ 
spatial representations of terrorism were religion-based which ultimately informed and 
influenced their travel intentions and decisions. 
The last spatial perception of terrorism observed in this study was based on the ethno-linguistic 
context or characteristics of spaces. Just as with the religious spatial perception of terrorism, 
some of the participants related to spaces based on ethnicity and language. Thus, some of the 
participants expressed feelings of unsafety around areas or spaces predominantly occupied by 
ethnic groups or those who spoke languages other than theirs. This was particularly linked to 
the Fulani/Hausa ethnic groups and the Hausa language. As such, some of the participants 
viewed spaces predominantly occupied by Hausas, Fulanis, Yorubas or Igbos (ethnic groups 
other than theirs) as unsafe and a potential target of a terror attack that should as a consequence 
be avoided. 
Overall, it was observed that a lack of knowledge about the “other” (i.e., outgroups – see 
Chapter Six) was one of the main factors driving the issues of terrorism risk and fear among 
participants. Most of the participants who perceived terrorism in relation to spaces based on 
religious or ethno-linguistic characteristics had little to no previous travel experience with 
destinations predominantly occupied by outgroups (i.e., religious or ethnic groups other than 
theirs). Additionally, media stereotypes about certain religious and/or ethnic groups 
strengthened participants’ fears and safety concerns about terrorism in relation to outgroups. 
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As such, some of the participants’ cognitive representations and perceptions of terrorism was 
based on religious and ethno-linguistic contexts rather than only specific locations where actual 
terrorist incidents have occurred or areas prone to such. This inadvertently influenced their 
travel intentions and travel decision-making (Riek et al., 2006; Craven, 2015; Huff and Kertzer, 
2018). 
 
2. To examine the influence of the spatial perceptions of terrorism on domestic tourists’ 
travel intentions 
The findings of this study observed that the various spatial perceptions of terrorism influenced 
participants’ travel intentions and willingness to travel domestically. However, the degree of 
influence varied among each spatial perception. For instance, while participants whose risk 
perception of terrorism was linked to specific locations expressed safety concerns about 
travelling to such locations, it did not influence their travel intentions or willingness to travel 
to other locations they perceived to be safer. As such, some of the participants still regularly 
took domestic holiday trips to other destinations within the country. However, they did express 
fear and unwillingness to travel to certain areas/locations (e.g., north-eastern Nigeria; Borno 
state, Adamawa state) where terrorist incidents have occurred or occasionally do occur.  
Furthermore, participants who had ample domestic travel experience to both the northern and 
southern parts of the country expressed more willingness to travel domestically; even to 
locations considered to be prone to terrorist attacks. They credited this willingness to travel to 
their travel experience and geographical knowledge of various destinations within the country. 
As such, terrorism concerns had minimal impact on their travel intentions. This was consistent 
with previous literature (e.g., Reisinger and Mavondo, 2006; Seabra et al., 2012) on the impact 
of knowledge on risk perception. For instance, Seabra et al. (2012) noted that the more 
knowledgeable tourists are about a destination, the lesser their perceived risk is in relation to 
terrorism. 
Conversely, participants whose spatial perceptions of terrorism were based on religious or 
ethno-linguistic contexts expressed higher risk perception and less willingness to travel. For 
some, terrorism influenced their travel intentions and they would avoid spaces (either south or 
north) predominantly occupied by religious or ethno-linguistic outgroups. As such, they 
perceived spaces predominantly occupied by similar religious or ethno-linguistic ingroups to 
be safer. However, for some of the participants with religious/ethno-linguistic spatial 
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perceptions of terrorism, the influence of terrorism on their travel intentions was not only 
limited to spaces with a greater number of outgroups but extended to domestic travel as a 
whole. Thus, they expressed fear and unwillingness to travel domestically due to perceived 
terrorism risk. 
This study observed that religious and ethno-linguistic spatial perceptions of terrorism had 
more impact on participants’ travel intentions than those based on geographical locations. It 
was further observed that participants whose spatial perception was based on a religion/ethno-
linguistic context expressed higher risk perception, were more conservative and less flexible 
about their views on terrorism in relation to spaces and were less willing to engage in domestic 
travel. This understanding of how domestic tourists spatially perceive terrorism has an 
important role to play in forming tourism management and marketing policies that highlights 
domestic tourists’ concerns about terrorism and forecast their reactions to it. 
 
9.3 Implications for and Contributions to Academic Knowledge 
The findings presented in Chapters Six to Eight have implications for and make a variety of 
contributions to academic knowledge. Whilst the thesis has made a direct contribution to the 
literature on tourism, terrorism and risk perceptions, its main contribution to theory lies in the 
domain of domestic tourism and terrorism, an area with a relative lack of analysis. The thesis 
provides a better understanding of domestic tourists’ perception of terrorism from a broad 
spatial context. Additionally, the thesis contributes to the tourism and risk perception literature 
by shifting the focus from the conventional western-centric perspective on tourism and risk 
perception to a non-western-centric perspective on tourism risk perception. This shift in focus 
provides a platform for including the voice, perspective and knowledge of the “other” to help 
construct a non-westerncentric knowledge in tourism and risk perception studies. 
With regards to the thesis’ contribution to the literature on tourism and terrorism, and in 
particular how discourses of terrorism are played out within the context of tourist risk 
perception, the study examined the domestic tourist market, an area often overlooked within 
tourism and terrorism scholarship (Ghimire, 2001; Volo, 2004; Bonham and Mak, 2014). 
Although a number of studies (e.g., Roehl and Fesenmaier 1992; Sonmez and Graefe 1998; 
Kozak et al. 2007; Seabra et al. 2014) have investigated the influence of terrorism on tourist 
risk perception, their focus has been on the international visitor market. The thesis helps in 
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expanding, strengthening, and making more robust, existing theories within terrorism and 
tourist risk perception studies as they relate to domestic tourism. 
This study offers a nuanced picture of the influence of terrorism on domestic tourist risk 
perception and travel intentions which is comparatively different to that of international 
tourism studies. With respect to domestic tourists’ risk perception, it was observed that while 
feelings of fear were expressed by some of the participants, perceptions of risk in relation to 
terrorism were relatively moderate and had minimal influence on their travel intentions. Most 
of the participants were still willing to travel domestically. 
On the other hand, studies on international tourism and risk perception of terrorism (e.g., Roehl 
and Fesenmaier, 1992; Sonmez and Graefe, 1998; Korstanje, 2009; Seabra et al., 2012; 
Kapuscinski, 2014) suggest a high influence of terrorism on international tourists’ risk 
perception and travel decisions. International tourists have been observed to express high risk 
perception in relation to terrorism and avoid destinations or regions perceived to be prone to 
terrorism risk (Seabra et al., 2014). The case is, however, a bit different for domestic tourists 
as most still travel or have intentions to travel despite the risk of terrorism. The main 
contributing factor that was observed was knowledge. That is, domestic tourists have a better 
knowledge of the destination, its language, laws, customs, and cultural context. Thus, they are 
more likely to have less intense and less fearful emotions when compared with international 
tourists (Pierret, 2011). 
Another difference that was observed was the familiarity and experience domestic tourist have 
with respect to terrorism. Due to the proximity and repetitive exposure domestic tourists have 
with terrorism, it was observed that some of the domestic tourists got used to the occurrence of 
terrorist incidents. As such, it came as no surprise that domestic tourists expressed moderate, 
and in some cases, low risk perception of terrorism. However, this is not to say some domestic 
tourists do not have high risk perceptions of terrorism. In addition, for domestic tourists, the 
destination is “home” and as such, they learn to live with the risk as there is nowhere else to 
go. However,  as Kumar (2016) and Adeloye et al., (2019b) point out, terrorism presents itself 
as a significant threat to the opportunity domestic tourism offers locals who cannot afford an 
international holiday, being income poor. Therefore, it is expedient to examine and understand 
how terrorism impacts domestic tourists’ risk perception and travel decision-making. 
Furthermore, while international tourists can afford to avoid a destination perceived to be 
unsafe and travel to other destinations perceived to be safer, most domestic tourists do not have 
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such options due to socio-economic constraints. This sometimes explained the willingness of 
the respondents to still travel domestically despite the risk of terrorism. 
A second contribution arising from this research is in the area of tourist risk perception and 
travel decision-making. Mainstream tourism and risk perception literature argues that tourist 
risk perception and spatial decisions (including travel intentions and destination choice) are 
based on objective knowledge and are location-specific (Sonmez and Graefe, 1998; Seabra et 
al., 2012). While this study suggests that such an argument is correct, it is limited in its scope 
and does not capture the broader spatial context of a particular risk. Tourists’ risk perception 
and travel decisions exist not only based on objective information in relation to specific 
geographical locations but are also based on other individual spatial perceptions and internal 
representations tourists hold about a particular risk (Golledge, 2001). As such, tourists risk 
perception may influence travel intentions to a specific geographical location where a particular 
risk has occurred, is known to occur or is occurring. However, tourists’ spatial perception of 
risk (the lenses through which they perceive risk in relation to spaces) may also influence their 
travel intentions (Rufat, 2015). Therefore, this thesis contributes to academic knowledge on 
tourist risk perceptions of terrorism by identifying and examining the various spatial 
perceptions domestic tourists hold about terrorism and how they inform and influence their 
travel intentions. 
Furthermore, the thesis developed a framework that explores self-reported levels of exposure 
to terrorism and its implication for tourist risk perception and travel intention (see section 6.4). 
Different tourists, with distinct fear and sensitivity towards terrorism, can be identified based 
on distinct patterns of exposure to terrorism, resulting in different risk perception and travel 
intention. 
As aforementioned, this study further contributes to the domain of terrorism and tourism 
research by developing a framework based on tourists’ exposure to terrorism (see details in 
section 6.4). The framework sheds light on tourists’ distinct experiences of terrorism and its 
influence on their risk perception and travel intentions. Three levels of terrorism exposure were 
highlighted; indirect, semi-direct and direct exposure. The framework presented in the thesis 
contributes to both tourism, service marketing and risk management literature.  
However, while the framework is potentially generalizable and relevant to all destinations 
undergoing terrorism crises, it is specific to the context of domestic tourism and terrorism in 
Nigeria. As such, it is important to realise that its applicability could be context-dependent. 
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Lastly, this study makes a methodological contribution to the study of tourist attitude and 
perception by integrating implicit measures (using the IAT) into qualitative research to 
stimulate deeper qualitative discussions on a sensitive topic (i.e., terrorism) in a sensitive 
context (i.e., Nigeria – see Chapter Four and Seven). Employing implicit measures as a way of 
stimulating deeper qualitative discussion fosters the understanding of tourist attitudes and 
predicting travel intentions and tourist behaviour. 
 
9.4 Future Research Directions 
While there have been a number of significant insights resulting from this research, including 
the development of understanding of the various spatial perceptions of domestic tourists about 
terrorism, it has also raised several questions that should be the subject of future research. This 
is not unexpected, as Hollinshead (2004, p.73) argued: “almost all qualitative analyses can only 
ever be partial and therefore open-ended forms of inquiry”. As such, the findings from this 
study could be expanded upon in a number of ways. 
Early in this study, it was clearly identified that academic understanding of domestic tourist 
risk perceptions as a whole is relatively limited (Adeloye and Brown, 2018). Consequently, a 
gap was identified in the current domestic tourism literature, with sparse research relating to 
terrorism and risk perceptions (see Chapter Three). This hinders full comprehension of the 
impacts of terrorism on both international and domestic tourism. 
While the findings of this study provide a good insight into understanding domestic tourists’ 
risk perceptions of terrorism, they are specific to the context of domestic terrorism and Nigeria, 
including its socio-cultural, political and religious context (see Chapter Four). As such, the 
generalizability of the findings is limited. However, depending on the socio-political context 
of a country and its domestic terrorism experience, the findings could be transferred to other 
countries. There is, therefore, a need for future research on domestic tourism and terrorism 
within other contexts (i.e., other countries), both in developing and developed countries. While 
future studies within different contexts are needed, the methods employed in the thesis can be 
employed to carry out such research. 
A further avenue for research arises from this study focused on spatial perceptions of terrorism 
and the levels of exposure to terrorism (see Chapter Six). As findings from this study on spatial 
perceptions are based on domestic tourists, it will be interesting to investigate the international 
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tourist market segment and explore the spatial perceptions of terrorism among international 
tourists and the potential influence on international tourists’ travel intentions or travel 
behaviour. Conversely, another potential area for future research will be to explore the impact 
of levels of exposure to terrorism on international tourists risk perception and travel intentions. 
Finally, another aspect that deserves further research is the use of implicit measures alongside 
conventional self-report measures (e.g., surveys, interviews) within tourist behaviour literature. 
While implicit measures are predominantly used in social and personality psychology research, 
they may enhance our understanding of tourist attitudes and perceptions and predicting tourist 
behaviour. The application of implicit attitude measures reflects indirect attitude and as such 
could enhance the prediction of tourist behaviour and decision-making (Lee and Kim, 2013). 
As there is a dearth of tourism behaviour literature that adopts implicit measures, particularly 
within qualitative research, it is necessary that further research is conducted to validate the 
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GEOGRAPHICAL PERCEPTION OF TERRORISM AND ITS INFLUENCE ON 
DOMESTIC TOURISTS’ TRAVEL INTENTIONS 
 
Information Sheet for Participants 
 
Thank you for showing an interest in this project.  My name is David Adeloye, a PhD student 
at the University of Otago, New Zealand. My research intends to explore the influence of 
terrorism risk on domestic tourists travel intentions. Please read this information sheet carefully 
before deciding whether or not to participate.  If you decide to participate we thank you.  If 
you decide not to take part there will be no disadvantage to you and we thank you for 
considering our request. 
 
What is the Aim of the Project? 
This project is being undertaken as part of the requirements for a PhD Programme in Tourism 
at the University of Otago, New Zealand. The project aims to find out how individual spatial 
perceptions of terrorism influence travel intentions, focusing on domestic tourism in Nigeria. 
Specifically, it examines the various ways through which the individual perceives terrorism in 
relation to spaces and how these perceptions consciously or unconsciously influence travel 
behaviour within Nigeria. 
 
What Type of Participants are being sought? 
Participant selection criteria include residents of Nigeria (as at the time this study is carried 
out) who have intentions to participate in tourism domestically or do not have intentions due 
to terrorism concerns. That is, travel to a destination within Nigeria for tourism purposes such 
as leisure, recreation and holiday. 
 
What will Participants be Asked to Do? 
Should you agree to take part in this project, you will be asked about your views on tourism 
experiences within Nigeria, your feelings about terrorism and how it may impact your tourism 
decisions. The interviews will take place at a location and at a time convenient for you. The 
interviews should take between 30 – 50 minutes of your time and will be audio-recorded using 
a voice-recorder, however, based on your consent. 
 
Personal interviews will be followed up by an Implicit Association Test (IAT) which should 
take about 10 minutes. The IAT is a computer-based measure, designed to measure 
subconscious attitudes (i.e., thinking processes that a person is unaware of such as perceptions 
and attitudes). You will be required to make a series of rapid judgements that may reflect 
perceptions and travel behaviour. For example, the test might present you with the name of 
destinations (e.g., Lagos and Borno) and then ask you to sort out words (e.g., safe, unsafe, 
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desirable etc.) into appropriate categories. The test will be carried out on the student 
researcher’s laptop. Please be aware that you may decide not to take part in the pilot test 
without any disadvantage to yourself of any kind. Also note that your knowledge of Nigeria, 
either significant or minimal, will not be of disadvantage to you or the pilot test’s result. After 
the IAT, you will be shown the result of the IAT and then reflect and discuss the results in 
comparison to the initial interview. This should take between 5 – 10 minutes. 
What Data or Information will be Collected and What Use will be Made of it? 
The general line of questioning for interviews will be on terrorism risk and domestic travel. In 
the event that the line of questioning develops in such a way that you feel hesitant or 
uncomfortable, you are reminded of your right to decline to answer any particular question(s) 
and also that you may withdraw from the project at any stage without any disadvantage to 
yourself of any kind. 
Please note that all information provided will be considered confidential and solely used for 
academic purposes. Your personal details (e.g., name) will not appear in this thesis or any 
report resulting from this study. However, basic demographics such as gender may be used. 
You are most welcome to request a copy of the results of the test if you are interested from the 
contact below. 
Can Participants Change their Mind and Withdraw from the Project? 
You may withdraw from participation in the pilot test at any time and without any disadvantage 
to yourself of any kind. 
 
What if Participants have any Questions? 
Thank you in advance for accepting to participate in this project. If you have any questions 
about this project, either now or in the future, please feel free to contact either: - 
David Oluwabusayomi Adeloye OR  Prof. Neil Carr 
Department of Tourism   Department of Tourism 
Email: david.adeloye@postgrad.otago.ac.nz  Email: neil.carr@otago.ac.nz 
 
This study has been approved by the University of Otago Human Ethics Committee. If you 
have any concerns about the ethical conduct of the research you may contact the Committee 
through the Human Ethics Committee Administrator (ph +643 479 8256 or email 
gary.witte@otago.ac.nz). Any issues you raise will be treated in confidence and investigated 














GEOGRAPHICAL PERCEPTION OF TERRORISM AND ITS INFLUENCE ON 
DOMESTIC TOURISTS’ TRAVEL INTENTIONS 
Consent Form for Participants 
 
I have read the Information Sheet concerning this project and understand what it is about.  All 
my questions have been answered to my satisfaction.  I understand that I am free to request 
further information at any stage. 
I know that:- 
1. My participation in the project is entirely voluntary; 
2. I am free to withdraw from the project at any time without any disadvantage; 
3. Personal identifying information (audio-tape recording) will be destroyed at the conclusion 
of the project but any raw data on which the results of the project depend will be retained 
in secure storage for five years, after which it will be destroyed; 
4.  This project involves a semi-structured interview questioning technique, where although 
the questions have been pre-determined, the interview may develop into more open-ended 
questions allowing for more discussion based on your responses. In the event that the line 
of questioning develops in such a way that I feel hesitant or uncomfortable I may decline 
to answer any particular question(s) and/or may withdraw from the project without any 
disadvantage of any kind; 
5. The results of the project may be published and available in the library but every attempt 
will be made to preserve my anonymity; 
6. I understand that reasonable precautions have been taken to protect data transmitted by 
email but that the security of the information cannot be guaranteed. 
 
I agree to take part in this project. 
 
.............................................................................   .......................................... 
       (Signature of participant)     (Date) 
 
............................................................................. 
       (Printed Name) 
 
This study has been approved by the University of Otago Human Ethics Committee. If you 
have any concerns about the ethical conduct of the research you may contact the Committee 
through the Human Ethics Committee Administrator (ph +643 479 8256 or email 
gary.witte@otago.ac.nz). Any issues you raise will be treated in confidence and investigated 






List of Interview Topics 
 
1. Domestic travel history of the interviewee 
2. The interviewee’s perception of terrorism and domestic travel 
3. The interviewee’s attitude towards domestic destinations in relation to terrorism 
4. The influence of terrorism risk on the interviewee’s domestic travel intentions 
5. The interviewee’s experience of terrorism and exposure to terrorism 
6. The media’s influence on the interviewee’s views of terrorism 

























Illustrations of the IAT 
Block 1 Instruction Press the E key when the word belongs to the category Northern Destinations 
and the I key when it belongs to the category Southern Destinations. 









Block 2 and 5 
Instructions.*E and I 
are switched in Block 5 
Press the E key when the word belongs to the category Appealing and the I 
key when it belongs to the category Unappealing. 









Block 3 and 4 Instructions Press the E key when the word belongs to the category Northern 
Destinations – or - Appealing and the I key when it belongs to the 
category Southern Destinations – or - Unappealing. 



















Northern Destinations        Southern Destinations 
             or     or  









Northern Destinations        Southern Destinations 
             or     or  





Unappealing      Appealing           














Block 6 and 7 Instructions. Press the E key when the word belongs to the category Northern 
Destinations – or - Unappealing and the I key when it belongs to the 
category Southern Destinations – or - Appealing. 





























Northern Destinations        Southern Destinations 
             or     or  









If you make a mistake, a red X will appear. Press 
the other key to continue. 
Northern Destinations        Southern Destinations 
             or     or  

































































Note: IND = Indifferent; A D-score of 0 indicates no difference in attitudes/preferences 
towards either destination; A positive score indicates a preference for southern destinations; 



























Timeline of Terrorist Attacks in Nigeria, 2009 – 2019 
Name Date State Geographical 
Region 
Deaths 
Boko Haram (BH) 
uprising  
26-29 July 2009 Bauchi & Borno North 1,000+ 
Prison attack 7 September 2010 Bauchi North 5 
Independence day 
attacks 
1 October 2010 Abuja North 12 
Barracks  attack 31 December 2010 Abuja North 4 
Northern Nigeria 
bombings 





16 June 2011 Abuja North 6 
UN bombing 26 August 2011 Abuja North 21 
Damaturu attacks 4 November 2011 Damaturu & Maiduguri North 140+ 




Damaturu & Maiduguri North 60+ 
Christmas day church 
attacks 
25 December 2011 Madalla, Jos, Gadaka & 
Damaturu 
North 40+ 
Northern attacks 5-6 January 2012 Adamawa & Maiduguri  North 35+ 
Northern attacks 20 January 2012 Kano North 185+ 
Kaduna church 
bombings 
8 April 2012 Kaduna North 38+ 
Kano church 
bombings 
17 June 2012 Kano North 40 
Kaduna church 
bombings 
17 June 2012 Kaduna North 19 
Deeper Life Bible 
Church shootings 
7 August 2012 Kogi North 19 
Mosque shooting 8 August 2012 Kogi North 3 
Christmas day church 
shootings 
25 December 2012 Maiduguri & Potiskum North 27 
Church shootings 28 December 2012 Gombe North 15 
Ogun prison break 4 January 2013 Ogun South 0 
Polio vaccinators 
shooting 
8 February 2013 Kano North 9 
Kano bus bombing  18 March 2013 Kano North 60+ 
Baga massacre 16 April 2013 Borno North 228+ 
BH attacks 9 June 2013 Maiduguri & Damaturu North 22 
Ondo prison break 30 June 2013 Ondo South 2 
Yobe school shooting 6 July 2013 Yobe North 42 
Maiduguri mosque 
killings 
12 August 2013 Maiduguri North 56 
BH Raid 12-18 September 
2013 
Maiduguri North 206 
194 
 
Benisheik massacre 19 September 2013 Borno North 161 
Abuja shootout 20 September 2013 Abuja North 9 
Gujba college 
massacre 
29 September 2013 Yobe North 50 
Damboa attack 10 October 2013 Borno North 20 
Rabel camp raid 29 October 2013 Borno North 101 
BH Damaturu raids 29 October 2013 Damaturu North 128+ 
Maiduguri bombing 14 January 2014 Borno North 35 
Northern attacks 26 January 2014 Borno & Adamawa North 138 
Church shootings 31 January 2014 Adamawa North 11 
Borno Christians 
massacre 
14 February 2014 Borno North 121 
Izghe attack 15 February 2014 Borno North 106 
Borno Christians 
massacre 
15 February 2014 Borno North 99 
Izghe raid 24 February 2014 Borno North 36+ 
Federal Government 
College attack 
25 February 2014 Yobe North 59 
Military barracks 
attack 
14 March 2014 Maiduguri North 600+ 




15 April 2014 Borno North 0 
Nyanya bombing 1 May 2014 Nasarawa/Abuja North 19 
Gamboru Ngala attack 5 May 2014 Borno North 300+ 
Jos bombings 20 May 2014 Jos North 118+ 
Buni Yadi attack 27 May 2014 Yobe North 27 
Emir of Gwoza 
assassination 
30 May 2014 Borno North 1 
Mubi bombing 1 June 2014 Adamawa North 40+ 
Gwoza massacre 2 June 2014 Borno North 200+ 
Borno attacks 20-23 June 2014 Borno North 70+ 
North-central attacks 23-25 June 2014 Abuja & Kaduna North 171+ 
BH-Military force 
shootout 
26 June 2014 Borno North 100+ 
Bauchi bomb blast 28 June 2014 Bauchi North 11 
Damboa attack 18 July Borno North 18+ 
Chibok attack 22 July 2014 Borno North 51 
Mainok attack 19 September 2014 Borno North 30 
Lagos prison break 10 October 2014 Lagos South 1 
Gombe bombing 31 October 2014 Gombe North 4+ 
Kogi prison break 2 November 2014 Kogi North 1 
Yobe attacks 3-10 November 
2014 
Yobe North 61 
Maiduguri bombings 25 November 2014 Borno North 45+ 
Damasak shootings 27 November 2014 Borno North 50 
Kano bombing 28 November 2014 Kano North 120+ 
Ekiti prison break 30 November 2014 Ekiti South 1 
195 
 
Maiduguri bombings 1 December 2014 Borno North 5+ 
Mina prison break 6 December 2014 Niger North 0 
Kano bombing 10 December 2014 Kano North 4+ 




13 December 2014 Borno North 35 
Gombe bus station 
bombing 
22 December 2014 Gombe North 27+ 
Baga massacre (40 
boys/men kidnapped) 
3-7 January 2015 Borno North 2,000 
Maiduguri bombing 10 January 2015 Borno North 20 
Potiskum bombing 11 January 2015 Yobe North 5 
Kambari shootings 24 January 2015 Niger North 15 
Military force attack 25 January 2015 Borno North 70+ 
Adamawa rampage  28 January 2015 Adamawa North 40 
BH Northern attacks 1 February 2015 Maiduguri, Gombe, 
Adamawa 
North 15 
Gombe bombing 2 February 2015 Gombe North 2 
Military BH raid 12 February 2015 Adamawa & Borno North 80+ 
Damaturu bombing 15 February 2015 Yobe North 17 
Military BH raid 18 February 2015 Niger North 337 
Borno attacks 20 February 2015 Borno North 55 
Potiskum bombing 22 February 2015 Borno North 6 
Potiskum bombing 24 February 2015 Borno & Kano North 29 
Gamboru attack 24 February 2015 Borno North 200+ 
Biu attacks 26 February 2015 Jos North 35+ 
Damaturu bombing 28 February 2015 Yobe North 6 
Kondunga raid 2 March 2015 Borno North 73 
Maiduguri bombings 7 March 2015 Borno North 59 
Damasak attack 18 March 2015 Borno North 90 
Gamboru shootings 21 March 2015 Borno North 11 
Election day shootings 28 March 2015 Gombe North 58+ 
BH Kwafaja attack 5 April 2015 Borno North 50 
Borno attack 9 April 2015 Borno North 20 
Gwoza attack 17 April 2015 Borno North 12 
Baga attack 21 April 2015 Borno North 9 





22 June 2015 Borno North 30 
Kukawa mosque 
massacres 
1-2 July 2015 Borno North 90+ 
Potiskum church 
attack 
5 July 2015 Borno North 6 
Jos bombings 6 July 2015 Plateau North 44+ 
Yola bombing 17 November 2015 Adamawa North 32 
BH Izageki raid 6 January 2016 Borno North 9+ 
BH Dalori rampage 27-28 January 2016 Borno North 100+ 
196 
 
Gombi bombing 29 January 2016 Adamawa North 12+ 
Dalori attacks 30 January 2016 Borno North 86+ 
Dikwa IDP camp 
bombing 
9 February 2016 Borno North 62 
Kachia attack 12 February 2016 Kaduna North 8 
Yakshari attack 13 February 2016 Borno North 22 
Kumshe military 
invasion 
27 February 2016 Borno North 92+ 
Umarari bombings 16 March 2016 Borno North 25 
BH Lassa raid 26 March 2016 Borno North 4+ 
Izige attack 5 April 2016 Yola North 5 
Maiduguri military 
operation 
8 April 2016 Borno North 4 
Refugee camp 
bombing 
20 April 2016 Borno North 10 
Alau attack 24 April 2016 Borno North 30 
Maiduguri bombing 11 May 2016 Borno North 6+ 
Biu bombing 29 May 2016 Borno North 5 
Kano stabbing 5 June 2016 Kano North 1 
Borno killings 12 June 2016 Borno North 4 
Kau-Tuva attack 15 June 2016 Borno North 4+ 
Kuda attack 17 June 2016 Borno North 24+ 
Wumbi attack 20 June 2016 Borno North 2+ 
Borno military raid 26 June 2016 Borno North 3 
Borno military raid 4 July 2016 Borno North 3 
Mosque bombing 8 July 2016 Borno North 9+ 
BH raid 7 July 2016 Borno North 7 
Borno attack 12 July 2016 Borno North 27 
Church attack 1 August 2016 Borno North 9 
BH military raid 19 August 2016 Borno North 300 
Kuruburu attack 20 August 2016 Borno North 7 
Kuburvwa attack 21 August 2016 Borno North 11+ 
Borno attack 19 September 2016 Borno North 40 
BH military attack 25 September 2016 Borno & Kaduna North 4 
BH military attack 26 September 2016 Borno & Kaduna North 30+ 
Borno attack 11 October 2016 Borno North 5 
Maiduguri explosion 12 October 2016 Borno North 18 
Borno attack 17 October 2016 Borno North 20 
Maiduguri bombings 29 October 2016 Borno North 10+ 
Gubio bombing 1 November 2016 Borno North 9 
BH military attack 5 November 2016 Borno North 7 
Maru attack 8 November 2016 Zamfara North 30+ 
Maiduguri attack 8 November 2016 Borno North 6 
Umulari bombing 11 November 2016 Borno North 2 
BH military attack 16 November 2016 Borno North 2 
Maiduguri bombings 18 November 2016 Borno North 10 
Maiduguri bombing 23 November 2016 Borno North 3+ 
Gwoza attack 28 November 2016 Borno North 30+ 
197 
 
Madagali attack 9 December 2016 Adamawa North 59 
Maiduguri bombings 11 December 2016 Borno North 5 
BH Military base 
attack 
13 December 2016 Borno North 60+ 
Maiduguri bombing 26 December 2016 Borno North 1 
Madagali attack 4 January 2017 Adamawa North 3 
BH Military base 
attack 
7 January 2017 Yobe North 20+ 
Kalari bombing 10 January 2017 Borno North 5 
Northern attacks 13 January 2017 Borno & Adamawa North 26+ 
Borno bombing 14 January 2017 Borno North 15 
University of 
Maiduguri bombing 
16 January 2017 Borno North 5 
Borno attack 23 January 2017 Borno North 8 
Borno bombing  25 January 2017 Borno North 3 
Borno attack 29 January 2017 Borno North 7+ 
Maiduguri attack 30 January 2017 Borno North 15 
Dalori mosque 
bombing 
31 January 2017 Borno North 2 
Yobe attack 7 February 2017 Yobe North 2 
BH military attack 11 February 2017 Borno North 7 
Mifa attack 13 February 2017 Borno North 1 
Maiduguri attack 17 February 2017 Borno North 11 
BH civilian 
decapitation 
13 March 2017 Borno North 3 
Pulka abductions (22 
girls and women) 
30 March 2017 Borno North 0 
Maiduguri bombings 5 May 2017 Borno North 7 
University of 
Maiduguri bombing 
13 May 2017 Borno North 3 
Amarwa attack 15 May 2017 Borno North 11 
Borno bombings 16 May 2017 Borno North 5 
University of 
Maiduguri bombing 
19 May 2017 Borno North 3 
Borno shootings 20 May 2017 Borno North 7+ 
Maiduguri shootings 8 June 2017 Borno North 20+ 
Adamawa bombing 9 June 2017 Adamawa North 2 
Tuyan attack (6 
kidnapped) 
14 June 2017 Borno North 10 
Borno bombings 18 June 2017 Borno North 17+ 
Borno attack 20 June 2017 Borno North 2 
Maiduguri bombings 26 June 2017 Borno North 11 
Borno executions 11 July 2017 Borno North 8 
Maiduguri bombings 11 July 2017 Borno North 19 
Maiduguri attacks 17 July 2017 Borno North 11 
Maiduguri bombings 23 July 2017 Borno North 12+ 
Borno attacks 26 July 2017 Borno North 50+ 
Dikwa bombings 29 July 2017 Borno North 16+ 
Maiduguri bombings 4 August 2017 Borno North 3 
198 
 
BH Amarwa raid 13 August 2017 Borno North 4 
Jere attack 13 August 2017 Borno North 2 
Konduga bombing 15 August 2017 Borno North 28 
Biu attack 20 August 2017 Borno North 2 
Maiduguri attack 23 August 2017 Borno North 4+ 
Borno shootings 23 August 2017 Borno North 27+ 
IDP camp attack (4 
kidnapped) 
3 September 2017 Borno North 11 
Borno attack 5 September 2017 Borno North 4 
Maiduguri attack 6-7 September 2017 Borno North 8 
Maiduguri IDP camp 
attack 
8 September 2017 Borno North 10+ 
Borno attack 17 September 2017 Borno North 5 
Mashimari bombing 18 September 2017 Borno North 16+ 
Mosque attack 26 September 2017 Borno North 6 
Maiduguri bombing 22 October 2017 Borno North 14 
Mosque bombing 30 October 2017 Borno North 6 
Banki mine explosion 30 October 2017 Borno North 4 
Maiduguri bombing 15 November 2017 Borno North 19 
Borno attack 20 November 2017 Borno North 6+ 
Borno bombing 21 November 2017 Borno North 51 
Borno bombings 2 December 2017 Borno North 17 
Damboa bombing 13 December 2017 Borno North 5 
Borno bombing 28 December 2017 Borno  North 7+ 
Maiwa shootings 30 December 2017 Borno North 25 
Madagali bombing 1 January 2018 Adamawa North 4+ 
Gamboru mosque 
attack 
3 January 2018 Borno North 15 
Kaje shootings (15 
kidnapped) 
8 January 2018 Borno North 20 
Jinene attack (5 girls 
abducted) 
15 January 2018 Borno North 6 
Madagali bombing 15 January 2018 Adamawa North 5 
Maiduguri bombing 17 January 2018 Borno North 14 
Adamawa attack 18 January 2018 Adamawa North 5 
Hyambula attack 26 January 2018 Adamawa North 3+ 
Ajeri attack 30 January 2018 Borno North 5+ 
Borno IDP attack 31 January 2018 Borno North 4 
Borno attack 4 February 2018 Borno North 4 
Konduga bombings 16 February 2018 Borno  North 24+ 
Dapachi abductions 
(110 girls abducted) 
19 February 2018 Yobe North 0 
Madagali abductions 
(3 abducted) 
1 March 2018 Adamawa North 0 
Rann barracks attack 1 March 2018 Borno North 11+ 
Fulatari mosque 
bombing 
2 March 2018 Yobe North 8 
Borno attacks 5 March 2018 Borno North 9 





30 March 2018 Borno North 9 
Jere attack 1 April 2018 Borno North 20+ 
Borno attacks 22 April 2018 Borno North 21 
Maiduguri attack 26 April 2018 Borno North 9 
Mubi suicide 
bombings 
1 May 2018 Adamawa North 86+ 
Auno attack 2 May 2018 Borno North 0 
Konduga attacks 3 May 2018 Borno North 8+ 
Dikwa mosque 
bombing 
17 May 2018 Borno North 5+ 
Konduga bombings 27 May 2018 Borno North 5+ 
Askira/Uba attack 28 May 2018 Borno North 1+ 
Gwoza attack 31 May 2018 Borno North 5 
Maiduguri bombing 9 June 2018 Borno North 1 
Maiduguri bombing 11 June 2018 Borno North 3+ 
Damboa bombings 16 June 2018 Borno North 49 
Gajiram attack 18 June 2018 Borno North 9 
Maiduguri barracks 
bombings 
20 June 2018 Borno North 2 
Damboa attack 26 June 2018 Borno North 7+ 
Banki IDP camp 
attack 
30 June 2018 Borno North 6 
Jilli attack 20 July 2018 Yobe North 31 
Guzamala attack 22 November 2018 Borno North 70 
Zamfara attack 28 January 2019 Zamfara North 7 
Zamfara attack 4 February 2019 Zamfara North 26 
Kajuru massacre 10-11 February 2019 Kaduna North 141 
Agata attack 20 February 2019 Kaduna North 17 
Karamai attack 26 February 2019 Kaduna North 40 
Gwer West attack 2 March 2019 Benue North 16 
Bassa attack 7 March 2019 Kogi North 20 
Kaduna attacks 10 March 2019 Kaduna North 35 
Birnin Gwari attack 10 March 2019 Kaduna North 17 
Kaduna attacks 11 March 2019 Kaduna North 52 
Nandu-Gbok attack 16 March 2019 Kaduna North 10 
 
